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A U T H O R  Q U E S T I O N N A I R E
Please return this questionnaire to your acquisitions editor with your final manuscript. For manuscripts with multiple 
authors, please complete one questionnaire only and include information for all authors.
*Required fields in purple

 CONTACT INFORMATION
For more than four authors, please contact us.

Author One

Name (as you wish it to appear on the cover of your book and in promotional materials):

Gender Pronouns:

Address:

City: State: Zip Code:

Primary Phone: Alternative Phone:

Primary E-mail:

ALA Publishing will use your name as entered below and year of birth to apply for Cataloging-in-Publication data for your 
book. If you have published books before, please consider carefully how your name(s) appeared in those as the Library 
of Congress will look for earlier works published under your name.

For Library of Congress cataloging purposes

Full Name: Year of birth:

Author Two

Name (as you wish it to appear on the cover of your book and in promotional materials):

Gender Pronouns:

Address:

City: State: Zip Code:

Personal Phone (h): Work Phone (w):

Primary E-mail:

225 N. Michigan Ave., Suite 1300  |  Chicago, Illinois 60601-7252� alastore.ala.org
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For Library of Congress cataloging purposes

Full Name: Year of birth:

Author Three

Name (as you wish it to appear on the cover of your book and in promotional materials):

Gender Pronouns:

Address:

City: State: Zip Code:

Personal Phone (h): Work Phone (w):

Primary E-mail:

For Library of Congress cataloging purposes

Full Name: Year of birth:

Author Four

Name (as you wish it to appear on the cover of your book and in promotional materials):

Gender Pronouns:

Address:

City: State: Zip Code:

Personal Phone (h): Work Phone (w):

Primary E-mail:

For Library of Congress cataloging purposes

Full Name: Year of birth:
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 PROJECT INFORMATION
Suggested title and subtitle of your Work. If you have additional suggestions, please include those as well. ALA 
Publishing will review options, rework as necessary, and send final version to author(s) for review.

Suggested Title: 

Suggested Subtitle: 

Other title ideas: 

Word count: Manuscript pages: 

Indexing (Describe any special indexing needs if applicable): 

Share any cover design ideas for your book: 

Please consider listing up to three ALA Editions | ALA Neal-Schuman titles with cover designs that you find appealing: 

Order of author or editor names for book cover:
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 MARKETING INFORMATION
Your answers to the following questions will help ALA Publishing to better market your book. 

In your own words: why would someone buy your book? 

What problems does the book solve?
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Three distinctive/compelling features of your book and how each benefits the reader:

Compelling feature #1: 

Benefit of that feature: 

Compelling feature #2: 

Benefit of that feature: 

Compelling feature #3: 

Benefit of that feature: 

One-sentence concept statement (describe your book in one sentence): 

Provide up to twelve keywords that describe the content of your work. We may use these for search engine optimization.  
(Please separate keywords by comma.) 
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Author bio(s): Please provide a brief up-to-date “About the Author” description for each author that can be used in 
the book or marketing materials. Please limit biographical summaries to your current position, one previous position, 
and any past or present experience and/or background related to the subject of the book (for example, any relevant 
teaching, speaking, and/or writing experience). Try to condense this information into one simple paragraph of 50 to 
100 words. We will edit your summary to conform to our formatting and style standards, and also for length for different 
purposes in our outreach. See page two of the Author Guide for a sample biography.

About the author(s): 

Target audience 
Who would you consider the target audience for your book?
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Please list any journals/media entities/publications/blogs/influencers RELATED TO the field of library and information 
science to which review copies of your book might be sent: 

Please list any journals/media entities/publications/blogs/influencers OUTSIDE the field of library and information 
science to which review copies of your book might be sent: 

If you would like us to send a press release to your library school alumni office or your organization’s public relations 
office, please provide the appropriate contact name and information: 

Please describe your speaking activities (e.g., sponsoring organizations, approximate number of engagements annually, 
etc.): 
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Please identify any periodicals in the library and information services field for which you write/edit: 

If relevant to your professional activities, please list your social media handles and any blogs you contribute to/
maintain:

Please add any additional comments or ideas pertinent to the promotion of your work. Feel free to include any other 
relevant documents with your submission. 
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 SALES INFORMATION
Please list the library/information science courses for which your book could be used as a text or as supplementary 
reading: 

Does your book satisfy the continuing education/staff development needs of practitioners? If so, please list any 
organizations or CE providers that might be interested, and explain how your book meets their needs: 

Please list any organizations you know that might be interested in group sales, bulk sales, and other special  
purchasing arrangements. 

On the following pages, you’ll find a contact list for ALA Editions | ALA Neal-Schuman. Please complete and submit a 
form W-9 and, if you wish, a direct deposit authorization at the time you submit your author questionnaire. If you live 
outside of the United States and are not a US citizen, please complete a W-8BEN instead of a W-9. 

Form W-9

Form W-8BEN

ACH Authorization Form

We understand that your W-9, W-8BEN, and direct deposit authorization contain sensitive information. The most secure 
way to return those to the American Library Association is through the mail to:

American Library Association 
Attn: Publishing Royalties 

225 N. Michigan Ave., Suite 1300 
Chicago, IL 60601-7252

https://www.irs.gov/pub/irs-pdf/fw9.pdf
https://www.irs.gov/pub/irs-pdf/fw8ben.pdf
https://alaeditions.org/wp-content/uploads/ACH-Deposit-Authorization-Royalties2.pdf
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 AL A EDITIONS | NEAL- SCHUMAN CONTACT LIST

Mary Mackay  |  Interim Publisher
mmackay@ala.org 
800 545 2433 ext 1532

Angela Gwizdala  |  Director of Editing, Design and Production
agwizdala@ala.org 
800 545 2433 ext 1544

Samantha Kundert  |  Managing Editor
skundert@ala.org 
800 545 2433 ext 3244

Kit Curl  |  Operations Manager
kcurl@ala.org 
800 545 2433 ext 2426

ACQUISITIONS EDITORS

Rachel Chance  |  Senior Acquisitions Editor; library and information science textbooks, archives, special libraries
rchance@ala.org 
800 545 2433 ext 1548

Patrick Hogan  |  Senior Acquisitions Editor; academic libraries, library technology, digital libraries
phogan@ala.org 
800 545 2433 ext 3240

Jamie Santoro  |  Senior Acquisitions Editor; public and school libraries
jsantoro@ala.org 
800 545 2433 ext 5107

MARKETING & SALES

Jill Hillemeyer  |  Marketing Manager
jhillemeyer@ala.org 
800 545 2433 ext 1543

Rob Christopher  |  Marketing Coordinator
rchristopher@ala.org  
800 545 2433 ext 5052

Peggy Galus  |  Sales and Customer Services Manager
mgalus@ala.org 
800 545 2433 ext 2168

mailto:cmurphy@ala.org
mailto:agwizdala@ala.org
mailto:skundert%40ala.org%20?subject=
mailto:kcurl@ala.org
mailto:rchance@ala.org
mailto:phogan@ala.org
mailto:jsantoro@ala.org
mailto:jhillemeyer@ala.org
mailto:rchristopher@ala.org
mailto:mgalus@ala.org
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