
THE  AMER I CAN L I BRARY  ASSOCI AT I ON PRESENTS

Librarians don’t buy like consumers. One yes
can mean a dozen copies across a library
system, and a permanent place in circulating
game collections and weekly programming.

WHAT YOUR
SPONSORSHIP INCLUDES

Full contact info for every
registrant. 1,000 to 2,000
librarians expected registration.
Public, college, and K–12,
librarians nationwide

15 minutes of live demo time with
the people who control
collection and programming
budgets

Live chat, polling, and Q&A with
librarians during your slot

Two handouts or catalogs (PDF)
of your products in the official
post event follow-up

Demo recording archived on ALA
channels, ALA YouTube, and
yours to reuse in your own
marketing

HOW TO USE
YOUR 15 MINUTES

Demo two or three titles made
for programming;  STEM,
puzzle, skill and action, kids
themed.

Bring a librarian or community
partner to talk about running a
program with your game.  Peer
proof outsells a product pitch.

Tell them exactly how to buy
— distributor, PO process,
library pricing, etc. 

WE BRING
THE LIBRARIANS.
YOU BRING THE PLAY.

GET YOUR GAMES IN FRONT OF 1,000- LIBRARY BUYERS

HOW ALA FILLS
THE ROOM

Custom Demo Day
landing page

ALA member
communications and
partner library
newsletters

Three-month social
campaign,September–
November

Games & Gaming
Round Table member
promotion

ALA press release

An ALA branded and
event toolkit for your
own channels

ALA Demo Day, Games & Play • November 18, 2026 • Virtual

1 0  SPONSOR SLOTS  AVA I LABLE   •  1 5  M I NUTES  EACH •  $5 , 000

Close with your participation
of the giveaway for attendees. 

Showcase curriculum tie-ins.

Highlight accessible products
and social emotional learning
tie-ins. 

Opt-in Contest Giveaway of
YOUR products to 5 libraries.
Follow-up on how they used it! 

Build a presentation -  We
recocmend an 8–12 slide deck.
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