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Reach the Decision-Makers in Public Libraries

Readers of Public Libraries magazine play a vital role
in shaping library budgets, turning to PL for guidance
in strategic purchasing decisions. Their acquisitions
span a broad spectrum of essentials, including books
in multiple languages, nonprint media, hardware, and
software, automation and security systems, furniture,
programming supplies, and numerous other
resources that contribute to the daily enrichment of
public libraries. Additionally, libraries may invest in
digital subscriptions to online databases and research
platforms, educational materials such as STEM kits
and learning aids, audiovisual equipment for events
and presentations, preservation and conservation
supplies, outreach materials like promotional items
and signage, accessibility tools, maker space
equipment, professional development resources,
environmental sustainability initiatives, and
community engagement resources such as mobile
libraries and bookmobiles.

Job Titles

Library Director 47%
Deputy Director 5%
Librarian 48%

Librarian Job Functions
Acquisitions

Adult Reference

Business Info. Specialist
Cataloger

Children's

Collection Development
Development and Public Relations
Outreach

Public Services

Reference

Technical Services
Teen/YA Services

Web Services

Institution Size
Under 10K 10%
10K-24K  15%
25K-99K  35%
100K - 499K 25%
500K+ 15%

Membership & Subscribers by Region

U.S. 98%

Canada 2%
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Audience Engagement

185K
Monthly Page Views
- 14.5K
°°°° Monthly Website Visitors

48K

Social Media Followers
4.5K l
e-Blast Recipients

4.5K

Newsletter Readers

8,800

MEMBERS
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 Editorial Calendar

EDITORIAL CALENDAR & DEADLINES

ISSUE THEME RESERVATIONS ARTWORK
SepfOct 2026 Community Partnerships and Engagement 3-Jul 14-Jul
Nov/Dec 2024 Innovation on a Budget 4-5ep 11-Sep
Jan/Feb 2027 Collection Development in a Changing Landscape &-Nov 13-Nov
Mar/Apr 2027 Library Workforce Development & Recruitment 8-Jan 15-Jan
May/Jun 2027 serving an Aging Population 5-Mar 12-Mar
Julf Aug 2027 How-To: Social Media 3-May 1 4-May
sep/Oct 2027 Literacies for the Modern Word 2-Jul 14-Jul
Nov/Dec 2027 Leaming from Other Professions 3-5ep 10-Sep

Neither the advertiser nor its agency may cancel an advertisement after the reservations deadline.
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Marketing Opportunities g;ég UI I'?

Public Libraries Magazine PLA Delivers

NOW FULLY DIGITAL e'BIast
Full Page-Color Rt YXelele)
g $2, 45K 29% 3%

DISTRIBUTION OPEN RATE CLICK RATE

N2

45K 40% 20%

DISTRIBUTION OPEN RATE CLICK RATE - - - .
Public Libraries Online

Billboard Banner
Public Libraries Insider {-PXPeEXN:1e]o Badge Banner

Newsletter
45K 40% 20% 17K 185K 3%
DISTRIBUTION OPEN RATE  CLICK RATE MONTHLY MONTHLY CLICK

USER SESSIONS IMPRESSIONS RATE



Sponsored Webinars

Take this opportunity to present a live, 60-minute, interactive presentation offering relevant and
useful information that benefits and enriches the role of today's public librarians and their libraries.
These popular and well-regarded web presentations allow sponsors to promote their brands and
generate leads.

Program Details & Marketing Invite List Sponsor Benefits:
Sponsor supplies the program summary, . .
speaker bios and head-shots, and power- 8;800 * Pgst-prgsentaﬂon suite
point, then we take care of the rest IC:) |r|n|etr<ljcls' t
including: Average * Full lead lis
e Set up and maintain the registration site Registrations * MP4 f'l? for further
e Create invitation 1,000 marketing
* Market program 4 weeks in advance . ¢ Perpettégl Prograt;‘ +
thru multiple PLA channels verage access discoverabple thru
. Attend , -
* Post-webinar survey collects attendee ren a(r;ce PLA's media channel
data and feedback 45%

® Program is recorded and archived Rate: $6,000
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Ad Specifications

@) PublicLibrary

publickiy All ads should be uploaded to PLA’s Artwork Portal. Reminders for artwork
Artwork will not be sent. Missed deadlines will result in repeat ads that we have on file

Portal or no ad run at all. Payment will be expected in either case.
Public Libraries Magazine PL Insider Newsletter
Full Page-Color 8.00" x 10.5" Leaderboard Banner: 500 x 80 px.
Specs: Hi-Res PDF, 300 DP'l Sponsored Content Space: 628 x 300 px
Bleeds add .0125" on all sides

Public Libraries Online
Billboard Banner: 970 x 250 px

e-Blast

e HTML file and subject line

Square Banner: 300 x 250 px e Embed all fonts, images and links

jpg/png file and URL e Max file size: 100KB, Max layout width: 728 px
SOCIAL MEDIA
Instagram & LinkedIn Facebook Bluesky
Still Graphics: 1080 x 1350px Horizontal 1280 x 720 px Still Graphics: 1200 x 675px

Reels/Videos/Stories: 1080 x 1920px Videos: 1920 x 1080


https://airtable.com/appJXncd8rSxI4ywF/shrRDiKsd0p35anv6
https://airtable.com/appJXncd8rSxI4ywF/shrRDiKsd0p35anv6

Contact

)

MELISSA (MEL) CARR RYAN KING

SALES REPRESENTATIVE SALES REPRESEMTATIVE
East Coast, International Midwest, West Coast
melcarr@ala.org rking@rkmediaadv.com

Terms and Conditions

All advertising is subject to the publisher's approval. The publisher reserves the right to reject advertising for any reason.

Advertisements are accepted and published entirely on the consideration that the advertiser and its agency, jointly and

severally, will indemnify and hold harmless PLA, its officers, agents and employees against any claims or suits based upon any
aspect of an advertisement.

Neither the advertiser nor its agency may cancel an advertisement after the reservations deadline. Cancellations must be in
writing and submitted to the Advertising Sales Manager by the noted deadline.
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