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About Choice
Since 1965, Choice has provided academic librarians with the up-to-date
information they need to best serve their community. As a publishing unit of the
Association of College and Research Libraries, a division of the American Library
Association, Choice has unparalleled access to the academic library market. Our
brands include Choice Reviews, Toward Inclusive Excellence, and LibTech
Insights. Our audience relies on us to provide them with timely and actionable
advice on what to collect, what to recommend, how to serve their increasingly
diverse communities, and how to navigate the latest technology trends.
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 Academic Librarians 73%

Directors, Deans 14%  

Department Head 6%  

Teaching Faculty  3% 

Administration  3% 

MLIS Student 1%

 Reference/Research  40%

Information Literacy  15%

Collection Development  15%

Technical Services  6% 

Subject Specialist  3%

Electronic Resources  2%

Special Collections
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Open rate: 30%
Click Rate: 5%

Rate: $2,000 per placement

 

Rate:  $2,500 per placement

Distribution: 11,500 
Open Rate: 20% 
Click Rate: 5%

Submit creative to Choice Artwork Portal

File specs:
Leaderboard Banner: 728 x 90 px 
Sponsored Content: 628 x 360 px 

File specs HTML file with subject line.
Embed all fonts, images, and links 
Maximum file size - 100 KB 
Maximum width - 728 px

Advertising Opportunities

Choice Delivers

Choice Newsletters

Choice magazine 

Rate: $3,000

Full page-color   (7.25” x 9.25”)

Circulation: 500
Frequency: 12 issues a year

Choice Online
*Ads run both Choice Reviews and Choice360.org

Rates: 

Leaderboard (728 x 90 px): $1,200 

Badge Banner (300 x 250 px): $850 

Choice Reviews monthly page views: 50,000 

Choice Reviews subscribers: 900 

Choice360.org monthly page views: 40,000 

File specs: Submit as jpg or png and URL 

 Sponsored Blog Post
What’s Included:

■ Post to Choice360

■ e-Newsletter placement

■ Multiple social media posts 

Rate: $4,500

http://tinyurl.com/4vwcs9cs
http://tinyurl.com/4vwcs9cs
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Our webinar program offers sponsors an
exciting opportunity to present a professional-
development program to the academic library
community. These popular web presentations
support and enhance the role of today's
academic librarian while allowing sponsorsto
strengthen their brand awareness within the
community. Each program is a live, interactive,
60-minute presentation offering relevant and
useful information that benefits and enriches
today's academic library community.

 
Rate: $9,500

Distribution list: 43,600 
Average registration: 1,200 
Average participation: 32% 
YouTube: 8,750 views per month 

What's included:

■ A post-presentation suite of metrics

■ Full lead list

■ MP4 file for further marketing

■ Perpetual program access discoverable 
through Choice's Media Channel on YouTube

Choice's award-winning weekly podcast
featuring in-depth conversations about
contemporary trends, best practices and case
studies important to the academic library
community. The show, hosted by Choice’s
Editorial Director, Bill Mickey, spotlights authors,
publishers, librarians, researchers and other
higher-education luminaries. 

Downloads: 1,870 per month

Newsletter subscribers: 880 

Rate: $4,500

Webinars

The Authority File podcast
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