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WHO WE ARE

merican Libraries is the largest-circulation magazine geared 

toward library professionals and the only one to cover all 

types of libraries and service areas in a single publication.

Through our award-winning print and digital publications, we offer 

advertisers direct access to purchasers—more than any other profes-

sional library media outlet.

We take seriously our 

mission as the voice of 

the profession and the 

flagship publication of 

the American Library 

Association (ALA) and 

its 47,000 members. 

As ALA’s most-used 

member benefit, 

American Libraries supports librarians and library workers with 

innovative and creative offerings through robust combinations of 

print and digital content delivery.

Every advertising dollar you spend with American Libraries directly 

supports ALA and the profession—and is an investment toward the 

future success of libraries.

A
CIRCULATION

PRINT

47,000
magazine circulation

WEBSITE

76,200
average monthly users

89,100 
average monthly 

sessions*

SOCIAL MEDIA

 85,300
X followers

20,800
Facebook fans
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**Data reflects fiscal year 2025 membership and ALA member demographic analysis as of August 31, 2025. Numbers don't add up to 100 due to overlap.

Public libraries  40%
Academic libraries  27%

Where ALA 
Members Work**

13% Students
12% Library schools
11% School libraries



PRINT

American Libraries 
Magazine
American Libraries is the largest-circulation magazine 
for library professionals and the only one to cover all 
types of libraries and service areas in a single publication. 
It mails four times per year to 47,000 ALA members.

l Most-used member
benefit: Two out of
three ALA members
say they read American
Libraries regularly.

l Award-winning design:
recipient of the Peter
Lisagor Award for
a specialty/trade
publication.

l Each issue includes
trends, special features,
professional develop-
ment, and commentary.

l Print advertisers receive free
placement in the monthly
Solutions Digest e-blast to
ALA members.

l Digital issue archives on our web-
site include all original ads and the
option to embed video.

DIGITAL

American Libraries Online
The American Libraries website delivers digital editions 
of the magazine along with a bevy of original stories 
each year, including coverage of the ALA Annual Con-
ference and Exhibition. This is the go-to site for infor-
mation about the profession and breaking news. 

l Banner ad and sponsored content
opportunities.

l 89,100 average monthly sessions,
with 76,200 average monthly visitors.

l Archives of the magazine and our weekly
newsletter, American Libraries Direct.

PORTFOLIO OF PRODUCTS
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https://americanlibraries.org/
https://americanlibrariesmagazine.org/
http://digital.americanlibrariesmagazine.org/html5/reader/production/default.aspx?pubname=&edid=e525134a-3cf1-43bc-ac12-c991b1f06791


Magazine topics subject to change.

EDITORIAL CALENDAR

FALL 2026

Library Design Showcase: The annual facilities 
showcase spotlights new buildings and the 
architects and designers behind them.
AD CLOSE: Jul. 17 MATERIALS DUE: Jul. 30

WINTER 2026

2026 Year in Review: A look back at the  
news that affected libraries and the profession
AD CLOSE: Oct. 16 MATERIALS DUE: Oct. 29

SPRING 2027

Cover Story: TBD
AD CLOSE: Jan. 15 MATERIALS DUE: Jan. 28 

SUMMER 2027

Preview of the ALA Annual Conference and  
Exhibition: A planning tool for the largest gathering  
of librarians and library supporters on the planet.
AD CLOSE: Apr. 16 MATERIALS DUE: Apr. 29 

FALL 2027

Library Design Showcase: The 
annual facilities showcase spot-
lights new buildings and the archi-
tects and designers behind them.
AD CLOSE: July 16 MATERIALS DUE: July 29

 Special online 
coverage:
September: Library Card 
Sign-Up Month

October: Banned Books Week

November: American Libraries’  
Annual Holiday Gift Guide

January: Youth Media Awards

Plus feature and news coverage 
throughout the year.
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RATES AND SPECIFICATIONS

AMERICAN LIBRARIES MAGAZINE

Rates per insertion

	 $5,500

2/3 page $4,500

	 	

	 $2,500 

Ad sizes (w x h in inches)

FULL PAGE

8.125 x 10.75 
includes  

0.125" bleed

TRIM SIZE:  
7.875 x 10.5

VITAL MATTER: 
7.125 x 9.75

2/3 PAGE

Vertical  
4.5 x 9.25

1/2 PAGE

Horizontal  
7 x 4.5

Vertical  
3.5 x 9.25

1/3 PAGE

Horizontal  
7 x 3

Vertical 
2.25 x 9.25

Materials Submission 
Guidelines
Advertisements in American 
Libraries should be submitted 
as a PDF/X-1a file with all 
fonts embedded, using CMYK 
graphics at 300 dpi. 

7

Pam Marino
Cross-Out



ALA CONFERENCE ONLY

American Libraries Direct
American Libraries’ award-winning weekly 
e-newsletter, delivered to 28,000 library profession-
als, covers library activities, technology, events, state
and federal legislation, and news.

l Average open rate of 32% means 9,000 people
read each newsletter.

l Delivers every Wednesday, exclusively to ALA
members.

l Banner ads and sponsored posts
placed high for immediate
viewing. Exclusive sponsor-
ships available.

l One insertion gives you
placement in four issues.

Daily Scoop
Read the latest coverage on speakers, sessions, 
and events during the ALA Annual Conference and 
Exhibition in our daily conference e-newsletter. 

l Delivered to conference registrants and ALA
members daily during conference.

l Average open rates of 40%.

l Banner ads and exclusive sponsorships
available.

l Highlight your session or event in the What’s
Happening Today section.
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TARGETED E-BLASTS

American Libraries Delivers
$3,500 | Communicate your unique advertorial 
message to 27,000 ALA members.  

l Target a specific audience by library type or ALA
division lists.

l Share your company’s message more cost effectively
than with a rented email list.

l Receive measurable results including open rate,

clicks, and leads.
SPECS: 

l HTML file
l Subject Line
l Max file 100KB, Max width 728 px
l Embed all fonts, images & URLS into single file

PROMOTIONAL E-BLASTS

Solutions Digest 
$1,500 | Promote your products, services, or equip-

ment in this email delivered monthly to our exclusive 
list of  26,824 ALA members. Free for print advertisers 
in concurrent issue.

SPECS:  

• HTML file
• Subject Line
• Max file 100KB, Max width 728 px
• Embed all fonts, images & URLS into single file

E-NEWSLETTER

https://americanlibrariesmagazine.org/al-direct/
https://ala-publishing.informz.net/informzdataservice/onlineversion/ind/bWFpbGluZ2luc3RhbmNlaWQ9ODYzNTk3MSZzdWJzY3JpYmVyaWQ9MTA2NzU2NjM3OQ==
Pam Marino
Cross-Out



CONTENT MARKETING

WEBCASTS

American Libraries Live 
Webinars
$6,000 | Exclusive Sponsorship  Be a thought leader, 
promote your products, and interact directly with 
engaged librarians by sponsoring a free hourlong 
webinar. 

$3,000 | Shared Webinar Join a roundtable discussion 
alongside other presenters, focused on a specific topic. 
These hourlong webinars let you set your company 
apart as an industry leader. 

l AL Live webinars are promoted in dedicated e-blasts,
e-newsletters, and through American Libraries
social media.

l Receive lead information, including custom
registration fields.

American Libraries has been an 
incredible marketing partner. 
Their team is a dream to work 

with, helping us create a 
marketing plan that best suits 

our desired outcomes and 
budget. We often hear that 
candidates learn about our 

program through our AL ads. 
It’s wonderful to see the direct 

return on investment!
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DIGITAL

Sponsored Posts
$2,500 |  American Libraries Online posts appear on 
our homepage for one month, are promoted on social 
media, and remain searchable in our archives. 

$1,500 | American Libraries Direct posts appear in 
one placement and reach tens of thousands of readers 
as integrated content in our weekly e-newsletter. 

SPECS: Includes an image (970 x 647 pixels) and 400 
words for your post on American Libraries Online, or an 
image (150 x 100 pixels) and 90 words for your post in 
American Libraries Direct.

https://americanlibrariesmagazine.org/al-live/
https://americanlibrariesmagazine.org/al-live/


AMERICAN LIBRARIES ONLINE

	

	 	 $3,500

	 	 $2,500

	 	 $1,250 

AMERICAN LIBRARIES DIRECT

SIZE

Premium  
Header  
	 600 x 150 $3,500 

Horizontal  
	 600 x 100 $2,500 

Rate per month (4 placements) 

Exclusive issue sponsorship also available 

DAILY SCOOP

	


  	

Horizontal  
	 	 $2,500

Exclusive issue sponsorship also available 
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PER MONTHPER MONTH

PER ISSUE

RATES AND SPECIFICATIONS

ALA CONFERENCE ONLY

 PER MONTH



GENERAL INFORMATION

Copy and Contract Regulations
All advertising is subject to the publisher’s approval. The publisher reserves the right to refuse advertising. Advertisers and 
advertising agencies assume liability for all printed adver-tising content (text and illustrations) and also assume responsibility for 
any claims against the publisher resulting from that content. Cancellations are not accepted after the clos-ing dates for space 
reservations. Covers and special positions are noncancelable. Ad place-ments may be rescheduled to a date no more than six 
months after the original reservation.

Payment
First-time advertisers or agencies are required to pay at the time of the initial order. Other accounts are payable within 30 days of 
the invoice. Non-US advertisers are required to pay in US currency at the time of each order. Advertisers and agencies share dual 
liability for payment. Contrary agreements between advertisers and agencies, even if listed on insertion orders, are superseded by 
this condi-tion of the American Library Association.
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