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BACKGROUND: 

Several units of ALA have their own corporate sponsorship guidelines, which came to the attention of 
the ALA Executive Board. The conclusion was reached that such guidelines should be ALA-wide. 

On May 9, 2024, the ALA Executive Board approved the following motion: 
"Approve the Core Sponsorship Guidelines and ask that ALA AED/Division staff develop 
sponsorship guidelines organization-wide to be reviewed by legal counsel and to come back to 
the ALA Executive Board for Council approval by September 2024." 

The Institutional Advancement, Programs and Partnerships (IAPP) Department had the responsibility for 
drafting and Melanie Welch became the lead. She convened a team of unit managers to develop a draft, 
which was subsequently reviewed and refined at a meeting of all unit managers. ALA legal counsel 
reviewed and provided minor edits. 

The final draft is attached. 
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ALA Corporate Sponsorship Guidelines 

Introduction 
The purpose of pursuing and accepting corporate sponsorships is to benefit ALA’s mission, 
members and financial stability. Choosing sponsorships without ensuring ALA’s mission and brand 
benefits from the relationship can end up doing more harm than good. The key, as Associations 
Now recommends, is “Start with mission and members. The foundation of a successful partnership 
or sponsorship program has to be in alignment with the association’s mission and a value for 
members.” The Campaign for Tobacco Free Kids suggests considering the following before entering 
a relationship:  

• Does the proposed activity and/or the proposed relationship promote the mission and
values of our organization?

• Will the relationship promote or enhance activities or organizations whose goals are
inconsistent with the mission and values of our organization?

• Will the relationship maintain our organization’s reputation for objectivity, independence,
integrity, credibility, social responsibility and accountability?

The purpose of this document is to further define and provide guidelines for a common, ALA-wide 
approach to sponsorships that all units can draw upon as they pursue opportunities. Please reach 
out to staff in the Department of Institutional Advancement, Programs and Partnerships with 
questions. 

Guidelines and Procedures 
Preamble 
ALA greatly values financial support from reputable donors, including corporations, to further our 
mission to “provide leadership for the development, promotion, and improvement of library and 
information services and the profession of librarianship in order to enhance learning and ensure 
access to information for all.” The following guidelines have been established to ensure that all of 
ALA’s corporate sponsorship arrangements advance the mission and goals, and serve the best 
interests of ALA. 

Definition of Corporate Sponsorship 
For the purposes of these guidelines, “corporate sponsorship” means business support (either in 
cash or in kind) of initiatives, specific programs, activities or events that is given in exchange for 
recognition. Recognition is the use or acknowledgement of the name, logo, or product lines of the 
business. It is different from other types of donations or gifts where there is no expectation of 
promotion in return. Corporate sponsorships may have tax implications and units must work with 
Finance to ensure Unrelated Business Income Tax (UBIT) documentation. 

Consistency with Mission and Strategic Plan 
ALA will not affiliate with businesses for corporate sponsorships if the business or products sold 
are inconsistent with ALA’s mission. ALA Policy 10.1 “The Use of ALA’s Name and Formal 
Relationships” will be consulted when vetting all potential corporate sponsorships. 

Review and Approval 

https://hbr.org/2016/08/when-corporate-philanthropy-makes-the-recipient-look-bad
https://associationsnow.com/2018/05/3-ways-forge-successful-partnership-sponsorship-programs/
https://associationsnow.com/2018/05/3-ways-forge-successful-partnership-sponsorship-programs/
https://tobaccopolicycenter.org/wp-content/uploads/2017/11/177.pdf
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Any proposed non-conference corporate sponsorship will be vetted by the affected office/division 
and reviewed by the appropriate Division ED or AED to ensure that the arrangements are consistent 
with ALA’s mission and that any potential conflicts of interest are disclosed and addressed. This 
must include consulting ALA’s Gift Acceptance Policy, with special attention paid to Sections VII-IX. 
Conference sponsorships should be recruited under established sponsorship levels and 
guidelines. All sponsorship packages must be reviewed by the unit director and corresponding AED. 
ALA policies and directives will be adhered to as part of the vetting process. Each corporate 
sponsor must agree that the participating office/division will review and approve all materials 
prepared by the corporate sponsor bearing ALA’s name, logo and/or other identifying information 
prior to publication or dissemination. 

No Endorsement 
ALA does not endorse its corporate sponsors, their policies, products, or services, nor imply that 
ALA will exert an influence to advance the corporation’s interests outside the particulars of the 
arrangements made for the sponsorship. The following language will be included in any written 
agreement with the corporate sponsor: “ALA’s name, logo and/or identifying information may not be 
used in a manner by the corporate sponsor that would express or imply ALA’s endorsement of the 
corporation or its products, services or policies.” 

Written Agreement 
The terms, conditions, and purposes of the financial support will be documented by a signed 
agreement between the corporate sponsor and ALA per contract approval policy. The agreement 
will identify whether any of the payments from the sponsor are for advertising, which is separate 
from and in addition to the sponsorship payment. 

Return Benefit 
Sponsors are making a payment to support ALA’s mission and are not entitled to receive free 
advertising (as that term is defined by the Internal Revenue Code (ʺIRCʺ) or Internal Revenue 
Service (ʺIRSʺ) rules and regulations) or other substantial benefits from ALA. ALA may, in its 
sole discretion, provide acknowledgments of a sponsor’s support.  

Acknowledgment 
Consistent with federal tax laws, ALA may acknowledge the corporate sponsor. Such 
acknowledgments may identify and describe the corporation’s products or product lines in neutral 
terms and may include the sponsor’s name, logo, slogan, locations, telephone numbers, or website 
addresses as long as such acknowledgments do not include (a) comparative or qualitative 
descriptions of the company’s products, services, or facilities; (b) price information or other 
indications of savings or value associated with the company’s products or services; (c) a call to 
action; (d) an endorsement; or (e) an inducement to buy, sell, or use the sponsor’s product or 
service. Any acknowledgments of corporate sponsorships will be created, or subject to prior review 
and approval, by ALA staff. 

No Product Promotion 
Sponsors are not permitted to advertise, market, or otherwise promote specific products and 
services in connection with their sponsorship of ALA-related programs and activities, but products 
or services may be listed or displayed at ALA’s events as long as no endorsement by ALA is implied. 



September 9, 2024 
Department of Institutional Advancement, Programs, and Partnerships 

No Contingent Payments 
ALA will not enter into any arrangements with corporate sponsors where the amount of payment by 
the corporation is contingent upon attendance at an event or any other measures of public 
exposure. 

Special Events 
ALA will have complete control of the content and speakers at any sponsored activity or event. 
Corporate sponsors will not control the planning, content, or execution of the activity or attempt to 
direct or influence the content of ALA’s programs, except that ALA may ask the sponsor for 
suggestions to enhance the experience for the sponsor. 

Exclusivity 
Whenever possible and feasible, ALA shall seek funding for programs from a variety of sources. It is 
understood, however, that occasions may arise when support of a specific event, program, or 
special event from a single source is appropriate. ALA will exercise special caution so that in 
circumstances when single support is granted, ALA avoids conflicts of interest and guards against 
any perception of conflict of interest. Per IRS regulations, exclusive provider arrangements that limit 
the sale, distribution, availability, or use of competing products, services or facilities in connection 
with an exempt organization’s activity generally results in a substantial return benefit. However, an 
arrangement that acknowledges the company as the exclusive sponsor of an exempt activity, or the 
exclusive sponsor representing a particular trade, business or industry, generally, does not result in 
a substantial return benefit. (The difference here is exclusive sponsor versus an exclusive provider.) 

Indemnification/Insurance 
Where appropriate, ALA will ensure that sponsoring organizations agree to appropriate 
indemnification and hold harmless provisions to protect ALA and its officers, directors, employees, 
and agents against any liability that might arise out of the sponsoring organizations’ acts or 
omissions with respect to a particular arrangement. ALA may also require corporate sponsors to 
add ALA to the sponsors’ liability insurance where appropriate. 

Termination 
ALA reserves the right to terminate any corporate sponsorship if the sponsor or its representatives 
or agents engage in any conduct that would lead ALA to reasonably determine that its continued 
participation in the arrangement with a particular company would adversely affect the goodwill and 
reputation of the ALA or its members. In the event of any such termination, ALA will relinquish the 
sponsor’s payment and return all unused funds. In all cases, corporate sponsors may not use 
ALA’s name without the written approval of ALA. These terms should be included in the Corporate 
Sponsorship Agreement.  

(ALA Sponsorship Guidelines adapted from Core: Leadership, Infrastructure, Futures Corporate 
Sponsorship Guidelines) 


