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The World’s #1
Library Exposition



One World, One Exhibition. A Global Library Marketplace, Past,
Present and Future.

Welcome to The Stacks. 

The Heart of Tomorrow’s Library
 Today

A National Audience
By its nature, the ALA Annual Conference attracts librarians from all levels of management, from
all type of libraries from across the country. It serves as a meeting place for leadership, a place to
learn, a place to network and as a forum to exchange ideas on the multitude of issues effecting
libraries. The event attracts over 20,000 attendees who come prepared to make decisions. In 
addition to the programs presented by today's leading library authorities, the exhibit floor is 
considered an integral part of the educational process of the Annual Conference.

Through its 62,000 members, the ALA serves as a resource for the public, academic, private and
school libraries; is responsible for accreditation of library school programs; and acts as a major
advocate for literacy, intellectual freedom and the preservation of library materials.

4 Bottom Line Reasons

to Exhibit 

•  Over 900 vendors participate in this unmatched exhibit of books, automation, video, 
furnishings, audio and on-line services and networks.

•  Year after year, exhibit space sells out and more than 50% of the exhibitors have participated 
for more than 20 years.

•  As the oldest and largest exhibit dedicated to the library market, the ALA Annual Conference 
is recognized as the #1 source for the best and latest on products and services.

•  The ALA Annual Conference is the most cost-effective way for you to meet face-to-face with 
so many qualified library decision-makers. You'll develop solid new business leads while 
building on existing relationships. No other marketing investment offers so much!



The Annual Conference is the industry leader … the oldest, largest, best-attended tradeshow for
the library marketplace. Librarians who attend are leaders from the public, academic, school, 
private and special libraries. A survey of attendees profiles this event.

33% have management responsibilities in the libraries they represent.

Overall, more librarians attend the ALA Annual Conference than other tradeshows targeted to
publishing, bookselling, or college, university and public libraries.

Who Attends?

Job Title

18%

8%

4%

3%

12%

6%

4%

3%

3%

3%

22%

14%

Director

Assistant Director

Branch Manager/Other Manager

Head/Supervisory Librarian

Reference Librarian

Cataloging Librarian

Systems Librarian

Children’s Librarian

Collection Department

Media Specialist

Librarian (Includes General, Technical, Circulation, Acquisitions, 
Government, Serials, Adult, Bibliographer,Young Adult, School/University)

Other (Includes Library Educator/Instructor, Association, 
Public Relations,Trustee, Consultant)

Type of Library

46%

31%

5%

4%

3%

4%

6%

College/University

Public

Elementary/Secondary School

State/Government Agencies

Special/Corporate

Library Network/Consortium

Other

Attendees by Region

14%

14%

27%

13%

29%

3%

West

Southwest

Midwest

Southeast

Northeast

International

A true national audience, 75% the attendees travel over 400
miles to take advantage of the wide range of information and
opportunities presented at the Annual Conference.



Annual Conference attendees come to the exhibit floor with the plans, authority and budgets to
make decisions. Overall, they plan to spend an average of $1,386,600 on products and services on
the exhibit floor. 

$1,158,600

$194,200

$156,000

$71,200

$47,900

Books/Periodicals/Documents

Library Automation

Equipment/Furniture/Supplies

Audio Visual Equipment & Materials

Services (Consultants, Wholesalers, etc.)

Planned Expenditure by Category

The attendees are the ones with the big budgets, over
74% have annual budgets of over $1,000,000.

Total Operating 
Expenditures

16%

10%

14%

20%

18%

22%

Less than $500,000

$500,000 - $999,999

$1 million – $1,999,999

$2 million – $4,999,999

$5 million - $10 million

More than $10 million

80%

64%

73%

62%

57%

57%

Books/Periodicals/Documents

Audio Visual Equipment & Materials

Equipment, Furniture & Supplies

Library Automation

Services/Consultants/Wholesalers

Other Products & Services

Overall 85% influence purchasing decision
made by the library they represent. They 
specify the supplier, recommend products and
services or have the final say in the purchase of
products exhibited at ALA. 

Multiply these numbers

times the audience 

at ALA and your have 

a marketplace that 

no other marketing

opportunity can 

deliver.

Annual Conference attendees come to the exhibit floor to search out your products with a plan to make purchases.

80%

46%

62%

77%

60%

46%

21%

28%

32%

15%
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Books/Periodicals/Documents

Audio Visual Equipment & Materials

Equipment, Furniture & Supplies

Library Automation

Services/Consultants/Wholesalers



Once On-Site
A variety of attractions at the convention center, both on the exhibit floor and in the meeting rooms,
serve to enhance traffic throughout the exhibit hall. On the exhibit floor, several special areas are 
featured to draw attendees year after year.

Small Press/Product Table Displays - An Option for New Start-ups or Small Firms

This gives smaller publishers, suppliers of products, and service companies an easy and economic
entry into the library marketplace. Tables measure 6' x 2' and are available for a flat fee of $750. You
must qualify to exhibit at a table. The Floor Plan & Application outlines qualifications for exhibiting in 
this area.

Accessibility Pavilion
This area of the exhibit floor highlights the latest in products and services designed to make libraries
fully accessible to its patrons. From computer equipment to large print publications and furniture to
audio books, this pavilion is well received by exhibitors and attendees alike. 

International Book Exhibit
A special highlighted section of the exhibits is designated for books, periodicals, and other materials
from foreign countries. Publishers of foreign language books or importers and sellers of books that
are printed in other countries may exhibit in this "international" aisle. 

Internet Area
The Internet Area gives beginning and advanced users the opportunity to use the Internet as well as
visit the surrounding exhibitors for the latest in Internet products and services. Nearly 6,000 
attendees visit this rapidly growing area.

Professional Area
The Professional Area is home to the exhibits of the units and divisions of ALA. Recent surveys show that
over 84% of attendees visit this area to meet staff, pick up materials and network with other members.

LIVE @ Your Library
LIVE @ Your Library is the cultural explosion that has captivated librarians attending the ALA
Annual Conference for the past six years. Since 1995, ALA Public Programs has hosted the LIVE @
Your Library cultural programs showcase featuring prominent poets reading from their works on the
main exhibit floor. 

Literary Aisle
Coming back for its fourth year is the Literary Aisle to be housed adjacent to the LIVE @ Your Library
area. This new area creates an opportunity for librarians to speak to publishers of the new poetry
books and place orders. We invite small press publishers and others who are interested in increased
poetry book sales to reserve space in the Literary Aisle.

LIVE @ Your Library is supported by a grant from the Lila Wallace-Reader's Digest Fund with additional funding from the National Endowment for the Arts.

Post Office
Attendees ship products purchased on the exhibit floor back to their offices. The ALA Post Office is
located to provide maximum traffic for the nearby exhibitors. Always a favorite exhibitor location, the
Post Office draws over 4,000 attendees.

Poster Sessions
Poster sessions give librarians the opportunity to make peer-to-peer presentations on research, 
innovative programs and problem-solving ideas. Over 4,000 attendees visit this area.

Library Store Marketplace
This special area is designated to promote firms that market products for sale in library stores.



How We Help You

After you have made the commitment to exhibit at the Annual Conference, you are ready to 
maximize your participation in this event. You are not alone in this process. ALA headquarters
staff from many departments is available to assist you. We are partners in the production and 
promotion of your exhibit and the conference as a whole. ALA provides a diverse mixture of 
promotion and planning tools to help make the Annual Conference Exhibits a success. Your 
participation in the ALA Annual Conference provides a host of marketing tools including:

• Unlimited VIP guest passes for you to invite your customers and prospects;

• A free listing, product description and product category listings in the Annual 
Conference Program, which reinforces your message and serves as a valuable 
post-show reference for attendees;

• Your free listing on the ALA World Wide Web site located at http://www.ala.org 
and the opportunity to establish a hot link back to your web page;

• Cognotes, a daily, on-site show newspaper where you can promote new products 
and services;

• Pre and post-show access to our exclusive registration lists for your own promotional 
mailings; 

• 29 total exhibit hours!

Attract ALA members and Annual Conference attendees to your web site with a "Hot Link" that
can be operational year round. The enclosed Advertising Opportunities information sheets pro-
vide rates and deadlines for the Annual Conference Program, Cognotes and the "Hot Link" program.

Firms may promote planned personal appearances of authors, editors or illustrators by including
the information in the "Meet the Authors" segment of the Annual Conference Program. Additional
information regarding "Meet the Authors” will be mailed this winter.

In addition to the more than 13,000 librarian members who register for all conference activities and
exhibits, several thousand additional badges are purchased for $20 by those who wish to attend the
exhibits only. Exhibitors are encouraged to take part in this exhibits only attendance-building 
program by distributing free guest badges to clients or prospects. Exhibitor Guest Registration
forms with an area for your company logo will be located in the Exhibitor Kit. Badges are also 
available on-site at the registration desk.

Your Exhibitor “Hot Link”

Meet the Authors-Personal Atten
tion 

for you Special Author Stars

Exhibitor Guest Registration-A Great 
Attendance Program

ADVERTISING OPPORTUNITIES
Increase your visibility with an ad in the Annual Conference Program, which can
be placed on the page facing your exhibitor listing or wherever else you choose.
The Annual Conference Program is used on-site by each conference attendee and
serves as a reference tool for librarians long after the show has ended.  On aver-
age, attendees refer to the final program 22 times while at the conference and
52% refer to it after the conference.

Cognotes, the conference daily newspaper, is distributed to each attendee every
morning!  It is an on-the-spot forum for your firm to raise its visibility or to
announce special events.  And, if you advertise in Cognotes each day, your ad
will be in the special Annual Conference wrap-up received by the entire 
membership of 62,000.  A new feature, Cognotes issues are archived on the ALA
website.  Advertise in Cognotes and support this member driven publication.
Overall, 91% of the attendees read more than one issue of Cognotes.



E x h i b i t i o n S c h e d u l e

Move In June 24 & 25 8:00 am – 4:30 pm

Show Days Saturday, June 26 9:00 am – 5:00 pm
Sunday, June 27 9:00 am – 5:00 pm
Monday, June 28 9:00 am – 5:00 pm
Tuesday, June 29 9:00 am – 3:00 pm

Move Out Tuesday, June 29 2:00 – 8:00 pm 
Wednesday, June 30 8:00 am – 12 noon

For More Information or to reserve exhibit or advertising space contact:

Laura Thoma or Sandra Foster
ALA Exhibit Sales
Hall-Erickson, Inc.
98 East Naperville Rd.
Westmont, Illinois 60559
630-434-7779, fax: 630-434-1216
ala@heiexpo.com


