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Topic:   Marketing Awards & Lists via YALSA-TV 
 
Background: A publisher contacted the YALSA office and inquired as to why there 

isn’t a sort of Book TV channel, such as the one on C-SPAN2, for 
young people.  The publisher pointed out that it is costly to send 
authors to do face-to-face events and a lack of virtual resources makes 
it difficult for authors to reach their readers.  The idea seemed to fit 
with YALSA’s need to raise awareness about its recommended 
reading lists and awards, so it was shared with Linda Braun, who 
submitted the proposal below. 

 
Action Required:  Action 
 
 
Proposal 
To create a web-based video channel, YALSA-TV, with content from and about YALSA 
awards, lists, authors, and books and produced by librarians and teens.  
 
Rationale 
Web-based video about books, authors, and reading for teens is not easily found. Scholastic’s 
2008 Kids and Family Reading Report, a national survey of children and their parents, found that 
kids who go online to extend the reading experience—by going to book or author websites or 
connecting with other readers—are more likely to read books for fun every day.  A YALSA 
web-based video channel would not only serve to get the word out about YALSA lists and 
awards, which is a key part of the marketing goal in the new strategic plan, but it would also help 
to promote books, authors, teens, and library services to adolescents, educators, parents and 
caregivers at a minimal cost.  The resource could also be used as a readers’ advisory tool by 
YALSA members and library workers.  YALSA is an impartial organization who has the 
reputation, resources and expertise to create such a product and have it be embraced by the 
library community and beyond. 
 
Background: 

• How YALSA-TV: YALSA-TV would be managed by a YALSA member committee 
who would organize the content – interviews with authors, teen book discussions, 
YALSA Award Committee member interviews, YALSA selected list members talking 
about books, and so on.   New content would be added to the channel on a regular basis 
and would be available for embedding in blogs, websites, social networking sites, etc.  
Making the content embeddable will help to advertise both the content and YALSA to a 
large and varied audience. 
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• Technology Requirements: 
o Front-End: YALSA-TV will require an interface that integrates YALSA’s brand 

with current methods of accessing, searching, and commenting on web-based 
video. The front-end should provide easy access to the various content and allow 
users to interact with that content - through commenting and chat features. 

o Back-End: It’s likely that YALSA can use a pre-existing service for the back-end 
of YALSA-TV.   Possible options for the back-end include Blip.tv, Ustream.tv, or 
Stickam.  Benefits of Ustream and Stickam include the ability to record live 
broadcasts (for example author events in libraries and at YALSA/ALA 
conferences) and then archive them on the site.  In selecting a service YALSA 
will want to consider cost, customization options, bandwidth and storage, and 
advertising options. (Both the ability of YALSA to insert ads into the web pages 
and the ability to “turn off” any ads presented by the hosting site.) 

• Challenges: One of the greatest challenges is in finding librarians with the technology 
skills, knowledge, and interest who can produce the video content.   As with the 
beginning days of the YALSA blog, it might be necessary to start this project with a 
small group of librarians, and teens that they serve, who already have video skills. 
YALSA can then expand on the number of producers as knowledge and comfort with the 
technology expands within the YA librarian world. YALSA might also consider working 
with library schools and library school students who may be learning about producing 
video as a part of their course work. These students could work on YALSA-TV 
productions within the framework of their graduate school program.  For YALSA-TV to 
succeed it will be important to post content on a regular basis so that viewers get in the 
habit of expecting new videos on a weekly, bi-weekly, or monthly basis.  Therefore the 
librarians who are tapped to create content will have to stick to a schedule in order to 
keep the content on YALSA-TV fresh. 

• Costs & Funding:  
o The initial costs for YALSA-TV startup will include: 

 Design of the web site 
 Video hosting 
 The possible purchase of video cameras/webcams for librarians who will 

be recording video   
 Staff time to liaise w/ members working on the project and to facilitate the 

web site design and development 
o Ongoing costs might include hosting and purchase of cameras as needed. 
o It is likely that publishers who, in exchange for donations to the project would be 

able to place ads within the web pages created for the project, would be interested 
in helping to fund YALSA-TV.  

• Implementation: While it would be good to launch YALSA-TV sooner rather than later, 
Teen Tech Week provides a perfect opportunity for launching the channel and for 
gathering content for the channel so that it launches fully loaded with video.  A soft 
launch might take place in the late winter with the final launch during Teen Tech Week. 

 
Proposed Action: 
A task force with the charge of developing a proposal for the technology, ongoing maintenance 
and management, and funding for YALSA-TV should be approved at 2008 Annual Conference. 
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The task force proposal should be completed by the fall Executive Committee meeting. That 
would allow for decisions about the next steps for the project to be made in the late fall of 2008.   
 
--Respectfully submitted by Linda Braun 
 


