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BACKGROUND/EXECUTIVE SUMMARY:

· Campaign funds new Household Survey, finds Americans value their libraries and librarians more than ever
· YALSA, RUSA, GODORT express interest in new campaigns 
· ALSC Kids! @ your library Campaign rollout in New Orleans to feature Grammy-nominated songwriter Bill Harley, new resource materials  
· New advocacy toolkit for rural, tribal and native libraries to be unveiled at Annual Conference in June 
· National Baseball Hall of Fame and Museum joins as latest Campaign Founding Partner, new baseball literacy program to launch end of April

· Investor Education @ your library seminars to begin in March
· Year 5 of Woman’s Day partnership kicks off National Library Week; 2006 editorial initiative focuses on “libraries change lives;” book club continues
· Campaign for the World’s Libraries program to take place at IFLA Conference in Seoul, Korea in August 2006

New Household Survey finds that Americans value their libraries and librarians

The Campaign for America’s Libraries recently funded a new Household Survey that was released nationwide the last week of February. The survey, conducted by KRC Research in early January 2006, was a random telephone sample of 1000 adults over the age of 18. It served as a follow up to an initial benchmark survey completed in 2002. 

Like the benchmark survey from four years ago, this tracking survey was designed around the goals of the Campaign and was structured to assess the public’s attitudes and opinions towards libraries, which includes: library satisfaction, library usage, usage of services, perceptions and descriptions of libraries, commitment to funding of libraries and support of libraries in the future.  The 2006 top-line findings are as follows: 
· Americans are very satisfied with their public libraries.

Almost 9 in 10 Americans (89%) report being the satisfied with their public libraries. Fully 7 out of 10 Americans say they are either extremely or very satisfied (70%) with their public library, which is a 10 percentage point increase since 2002.

· Libraries and librarians are perceived as even more valuable to Americans

More than one-third of Americans (36%) put the benefits of libraries at the top of the public services list, a 6 percentage point increase from 2002. Additionally, about one-third (32%) place librarians at the top of the list in terms of the value of professionals in their communities, a 10 percentage point increase from 2002.

· Libraries are increasingly seen as friendly, convenient and providing opportunities for everyone 

· Library cards and usage holds steady, users are increasing some activities

Nearly two-thirds of Americans continue to report ownership (63%) of a library card and most Americans continue to visit the library the way they always have, in-person, with two-thirds reporting at least one visit to their library in the past year.

· Americans want funding to increase above the National Average

More than 8 in 10 Americans agree (85%) their public library deserves more funding and with almost 6 in 10 Americans saying that they strongly agree (58%). When asked what amount should be spent on public libraries, fully 60%, a solid majority, say $25 or more per person, an increase of up 9 percentage points since 2002. 

· Almost all Americans say libraries will remain in the future
9 in 10 Americans (92%) continue to say that public libraries will be needed in the future, even with all of the information available on the Internet. This finding is consistent with the 2002 survey, where 91% of Americans said that public libraries will be needed in the future.

YALSA, RUSA, GODORT express interest in new campaigns

The Young Adult Library Services Association (YALSA) will be launching an @ your library initiative in 2007, coinciding with the division’s 50th anniversary. In San Antonio, Campaign staff met with YALSA’s new advocacy taskforce to begin a strategic planning discussion, including a timeline of activity for kicking off the campaign during Teen Read Week of that year. 

Another member group interested in an @ your library initiative is RUSA’s Library Services to an Aging Population Committee. This group met with the ALA Public Awareness Committee to make the case for a new campaign that targets seniors. The group also provided written testimony this past summer as part of the Campaign’s member outreach efforts to solicit feedback on future projects and directions. The Public Awareness Committee approved a new initiative, which RUSA hopes to launch in May 2007, Older Americans Month. 

Thirdly, the Government Documents Roundtable expressed interest in a Government Information @ your library effort. This group originally met with Campaign staff back in 2003 but didn’t pursue a project at that time. GODORT would like to work with the Campaign and any appropriate divisions to promote federal depository libraries. GODORT’s Education Committee will serve as the liaison and is currently reaching out to PLA and ACRL to discuss its interest in collaboration. 

ALSC Kids! @ your library Campaign rollout in New Orleans to feature Grammy-nominated songwriter Bill Harley, new resource materials  

The Association for Library Service to Children will be launching its “Kids! @ your library” Campaign at the ALA Annual Conference in June in New Orleans. Headlining the conference kickoff event will be Grammy-nominated children’s songwriter Bill Harley. Harley has prepared an “@ your library” song with the theme, “So much to see, so much to do @ your library.” Several versions of the song will be made available for downloading on the ALSC website, including a 30-second radio PSA. The program will also introduce new toolkit materials, including new logo art, a tipsheet, resources and best practice examples of successful outreach to children in grades K-4 and their parents in public libraries. The ALSC @ your library Taskforce is also planning for a media kickoff in the fall of 2006 during Children’s Book Week, as well as program at the next ALSC Institute. A new Website is under development at www.ala.org/kids.
New advocacy toolkit for rural, tribal and native libraries to be unveiled at Annual Conference in June

The Committee on Rural, Native and Tribal Libraries of All Kinds is gearing up for a new advocacy/outreach effort that will help libraries with populations of under 10,000 promote their value to key audiences including library boards, policymakers and the public (users/non-users). Thanks to a $10,000 World Book Goal Award, research took place over the course of the summer and fall to assess perceptions of rural and small libraries. That research will be used to develop a new toolkit of resource materials that libraries can adapt locally. A “Rural Advocacy @ your library Progress Update” will be held on Saturday June 24 in New Orleans to roll out new materials. Members of the Committee on Rural, Native and Tribal Libraries will be presenting. Toolkit materials will be available in print and online at www.ala.org/rural. 

Baseball Hall of Fame joins as newest Founding Partner

The National Baseball Hall of Fame and Museum, based in Cooperstown, N.Y., has become the latest Campaign Founding Partner. The Hall of Fame is co-developing with ALA a new baseball literacy program that will launch on Friday, April 28, at the St. Louis Public Library and at Busch Stadium. Entitled “Step Up to the Plate @ your library®,” the initiative continues the program originally developed with Major League Baseball, which successfully concluded in 2005.  Hall of Famer Ozzie Smith has agreed to be the spokesperson for the program and has lent his image for television, radio and print PSAs that will be completed in time for the program kickoff. 

The Hall of Fame is creating all new baseball trivia questions for the program, as it has done for the last several years. Questions will be organized by age group (10 and under, 11-13, 14-17 and 18 and over) and address five topic areas: women in baseball; African-Americans in baseball; Hispanics in baseball; Major League Baseball; and ball parks.  The Hall of Fame also is providing new prizes and incentives for the program. The 2006 Step Up to the Plate grand-prize will be a trip for two to Cooperstown to attend the museum’s World Series Gala event on Saturday, October 21, as well as a behind-the-scenes tour of the Hall of Fame. Twenty first-place prize packages also will be awarded (five in each of the four age groups). 

Registration for the program opened at the end of February on a new Website, www.ala.org/@yourlibrary/baseball. By registering, libraries can access various publicity tools to help them promote the program locally. Prizes and incentives will be given to those libraries that bring in the greatest number of entries. 

Investor Education @ your library seminars begin in March 

Twenty library systems will be hosting investor education seminars beginning later this month as part of the national Investor Education @ your library program, a joint partnership of ALA and the Investor Protection Trust (IPT). With a curriculum developed by the Evelyn Brust Foundation in partnership with IPT, each library will offer a free seminar and financial counseling sessions to library users free of charge. Each library has received a $2000 grant to develop their investor education collection and host and promote their seminar(s). In addition, they have received resource and promotional materials from IPT and Kiplinger’s Personal Finance.  

Year 5 of Woman’s Day partnerships kicks off National Library Week

The fifth year of the “Put It in Writing @ your library” program with Woman’s Day magazine will launch during National Library Week. Ten  community college and public libraries will host free writers workshops for the public. The March 2006 issue of the magazine features a four-page article profiling the two winners of the family history and libraries editorial initiative. Woman’s Day received a record number of entries (over 1000), in which readers were asked to write in 700 words or less why they wanted to research their family history at their library. 

The 2006-07 editorial initiative, also announced in the March issue, asks readers to write in 700 words or less how the library has made a difference in their lives. ALA has received permission to use the stories and testimonials for its own publicity purposes. The Campaign has created a Website with downloadable materials to help libraries promote this essay contest locally. Final judging will happen at the end of the summer. Up to 4 winners will be chosen and announced in the March 2007 issue. 

The ALA/Woman’s Day book club is also continuing into 2007. The next round will feature 17 RUSA members recommending nonfiction titles.  These recommendations will begin in May and will be featured on the Woman’s Day Website at www.womansday.com/community. 

Campaign for the World’s Libraries program to be held at IFLA Conference

There will be a program showcasing best practices in the Campaign for the World’s Libraries at the IFLA Conference in Seoul this coming summer. The program is being coordinated by the International Relations Office and countries from the Far East are being invited as speakers. To date, there are 31 participants in this global advocacy program, including: Argentina, Armenia, Australia, Azerbaijan, Belarus, Brazil, Bulgaria, Canada, Caribbean Islands, El Salvador, Georgia, Greece, Iceland, Ireland, Italy, Japan, Kazakhstan, Korea, Mexico, Moldova, Nepal, Nicaragua, Nigeria, Norway, Portugal, Serbia, Singapore, Turkey, Uruguay, Uzbekistan and Venezuela. 
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