







EBD# 12.14









   2005-2006

TO:  

ALA Executive Board

RE:

Campaign for America’s Libraries 

ACTION REQUESTED/INFORMATION/REPORT:

Informational report providing update on status of @ your library® campaign projects, 

partnerships and initiatives

ACTION REQUESTED BY: Mark Gould, Director, ALA Public Information Office

CONTACT PERSON: Mark Gould, 312-280-5042, mgould@ala.org 

DRAFT OF MOTION: N/A 

DATE:
January 2006

BACKGROUND/EXECUTIVE SUMMARY:

· ALSC Kids! @ your library Campaign to officially launch at 2006 ALA Annual Conference
· YALSA begins planning for new @ your library initiative in San Antonio; kickoff planned for 2007

· ACRL to host Midwinter workshop on creating a marketing plan using @ your library materials
· ALA to launch new advocacy initiative for rural, tribal and native libraries next summer 
· Campaign staff in discussion with Baseball Hall of Fame and Museum to join as newest Founding Partner; Join the Major Leagues completes final season
· Investor Education @ your library seminars to roll out this winter
· Fifth year of Woman’s Day partnerships kicks off National Library Week; 2006 editorial initiative focuses on “libraries change lives” 
· Be Well Informed @ your library program wraps up; resource material online

· Nicaragua, Uzbekistan join Campaign for the World’s Libraries; 31 countries on board

ALSC Kids! @ your library Campaign to officially launch at 2006 ALA Annual Conference

The Association for Library Service to Children will be officially launching its “Kids! @ your library” Campaign at the ALA Annual Conference in June. The first year of the campaign will target children in grades K-4 and their parents and caregivers. With the overall message and logo, “So much to see, so much to do @ your library,” the goal of the new initiative is to increase awareness and usage among this age group. The Campaign will provide downloadable art, sample press materials, and tips and tools to help children’s librarians conduct outreach. 

ALSC has conducted focus groups, as well as an online member survey to assess interest in the new project and the types of tools and resources members would use. More than 700 ALSC members participated in the survey.  In addition, ALSC has secured the involvement of a well-known children’s songwriter, Bill Harley, to develop an @ your library song that will be used to help promote the new Campaign. Preliminary information will be circulated to ALSC members in San Antonio and a kickoff program will be held during the 2006 ALA Annual Conference. Plans also include a media kickoff scheduled for the fall of 2006 as well as program at the next ALSC Institute.
YALSA begins planning for new @ your library initiative in San Antonio; kickoff planned for 2007

The Young Adult Library Services Association (YALSA) will be launching an @ your library initiative in 2007, coinciding with the division’s 50th anniversary. There is discussion about kicking it off during Teen Read Week of that year. YALSA has created a new Advocacy Taskforce to work with the Public Awareness Committee and Campaign staff on the project. This group will be meeting in San Antonio for the first time to begin its planning. 

ACRL hosts Midwinter workshop on creating a marketing plan 

The Association of College and Research Libraries (ACRL) is sponsoring an all-day preconference during the ALA Midwinter Meeting to help academic and research librarians develop a marketing program. It will be held on Friday January 20 from 8:30 a.m. to 4:30 p.m. Using the @ your library Strategic Marketing for Academic Libraries Participants Manual, participants will walk through a series of exercises to help develop a marketing plan. Participants will also learn what resources are available from ACRL and ALA to support their work and will leave the workshop with a framework that they can take back to their library to complete the development of a marketing plan. 

ALA to launch new advocacy initiative for rural, tribal and native libraries next summer

Planning is underway for a new initiative to support the public awareness, advocacy and outreach efforts of rural, native and tribal libraries. The project is being spearheaded by the Committee on Rural, Native and Tribal Libraries of All Kinds. Clarion University’s Center for Rural Librarianship recently completed survey research assessing the value and impact of rural libraries by their users. Campaign and OLOS staff also presented a program and conducted several focus groups at the Joint Conference of the Association of Bookmobile and Outreach Services and the Association of Rural and Small Libraries in September. Feedback will be used to help develop key messaging and a new toolkit of materials, which will be rolled out a program during the ALA Annual Conference in New Orleans. The project is being funded with a $10,000 World Book Goal Award.
Campaign in discussion with Baseball Hall of Fame and Museum to join as newest Founding Partner; Join the Major Leagues completes final season
Campaign staff  are in discussion with the National Baseball Hall of Fame and Museum to become the latest Founding Partner. In doing so, the Hall of Fame would help extend the Join the Major Leagues program, which wrapped up in October. The Hall of Fame provided the trivia questions for the Join the Major Leagues program for the last four years. If an agreement is reached, ALA and the Hall of Fame will be working together to craft all-new questions, new prizes, incentives and resources. The 2006 initiative, entitled Step Up to the Plate @ your library® is slated to kick off National Library Week and will wrap up in October 2006.

Join the Major Leagues completed its final season when a Chicago-area girl won World Series tickets as the grand-prize winner. Twelve first place winners were also awarded. Librarians who brought in the most number of entries received various incentives for their participation as well. More than 1,900 librarians registered for the program, which was again available in English and Spanish. ALA received more than 2000 entries from players of all ages across the country.

Investor Education @ your library seminars to roll out this winter 

Investor Education @ your library, a joint partnership of ALA and the Investor Protection Trust (IPT), will be rolling out in 20 library systems this winter. Participating libraries will host at least one investor education seminar over the course of the next few months. Each library has received a $2000 grant to develop their investor education collection and host and promote their seminar(s). In addition, they have received promotional materials; a set of booklets prepared by IPT and the editors of Kiplinger’s Personal Finance; a bibliography prepared by IPT and members of RUSA’s Business Reference and Services Section; and a DVD set of IPT’s national “MoneyTrack” series airing on PBS stations. 

Libraries piloting the new initiative will take part in a training session during the ALA Midwinter Meeting. Participating libraries include: Anchorage (Alaska) Municipal Libraries; Atlanta-Fulton Public Library System; Bowling Green (Ky.) Public Library; D.C. Public Library; Des Moines (Iowa) Public Library; Detroit Public Library; Fletcher Free Library (Burlington, Vt.); Free Library of Philadelphia; Jacksonville (Fla.) Public Library; Kansas City (Mo.) Public Library; Monroe County Public Library (Bloomington, Ind.).; New York Public Library; Norfolk (Va.) Public Library; Onondaga County Public Library (Syracuse, N.Y.); Parmly Billings Library (Billings, Mont); Public Library of Charlotte and Mecklenburg County (N.C.); Sacramento (Calif.) Public Library; SiouxLand Libraries (Sioux Falls, S.D.); Tuscaloosa (Ala.) Public Library; and Wichita (Kan.) Public Library.
Fifth year of Woman’s Day partnerships kicks off National Library Week; 2006 editorial initiative focuses on “libraries change lives”
The fifth year of the Put It in Writing partnership with Woman’s Day will launch during National Library Week with 10 community college and public libraries hosting free writers workshops for the public. Libraries that will host the 2006 workshops include: The Louise & Claude Rosenberg, Jr. Library/Learning Resource Center at the City College of San Francisco; Koelbel Library of the Arapahoe Library District (Centennial, Colo.); Skokie (Ill.) Public Library; Scott Community College Library of the Eastern Iowa Community College District (Bettendorf, Iowa); Montgomery College Libraries at Rockville, Takoma Park/Silver Spring, and Germantown (Md.); Public Library of Brookline (Mass.); Dobbs Ferry (N.Y.) Public Library; Cameron Village Regional Library (Raleigh, N.C.); West Chester (Ohio) Library; Lewis D. Cannell Library at Clark College (Vancouver, Wash).
In addition, the March 2006 issue of the magazine will feature the two winners of their family history and libraries editorial initiative. Woman’s Day received a record number of entries (over 1000), in which readers were asked to write in 700 words or less why they wanted to research their family history at their library. The issue will also mention ALA’s Katrina Library Relief Fund as part of a story on hurricane relief efforts. The 2006 editorial initiative will ask readers to write to the magazine on how the library has made a difference in their lives. ALA will be able to use the stories and testimonials for its own publicity purposes. 

Be Well Informed @ your library program wraps up; resource material online

The Be Well Informed @ your library program, co-sponsored by ALA and Walgreens, wraps up this month. More than 200 free seminars took place this past year in 10 public library systems across the country on a variety of health topics including the Medicare Drug Discount Card, beyond the label, over-the-counter medications and modern epidemics such as heart disease, diabetes and asthma. RUSA has posted the various program resources on its website at www.ala.org/rusa enabling any library to utilize the material.

Nicaragua, Uzbekistan join Campaign for the World’s Libraries; 31 countries on board

Nicaragua and Uzbekistan have joined the Campaign for the World’s Libraries, bringing the total number of participating countries to 31. Other participants include: Argentina, Armenia, Australia, Azerbaijan, Belarus, Brazil, Bulgaria, Canada, Caribbean Islands, El Salvador, Georgia, Greece, Iceland, Ireland, Italy, Japan, Kazakhstan, Korea, Mexico, Moldova, Nepal, Nigeria, Norway, Portugal, Serbia, Singapore, Turkey, Uruguay and Venezuela. 

During the International Federation of Library Associations and Institutions (IFLA) Conference in Norway, the Campaign for the World’s Libraries was showcased during two programs. One focused on political advocacy and the other offered best practices in the world campaign. In the latter, Norway and Bulgaria presented on their @ your library efforts and shared ideas and strategies with program participants.  
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