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BACKGROUND/EXECUTIVE SUMMARY:

· Step Up to the Plate @ your library program kicks off; more than 1,100 libraries registered 

· More than 1,500 stories received on “How the Library Changed My Life” as part of Put It in Writing @ your library program
· Free Investor Education @ your library seminars roll out this spring

· ALSC Kids! @ your library Campaign kicks off at ALA Annual Conference
· New advocacy toolkit for rural, native and tribal libraries to be unveiled in New Orleans. 

· ACRL announces new Best Practices @ your library Award 

· PLA unveils new Smartest Card @ your library Advocacy Toolkit
· Texas, West Virginia win first-ever Quotable Facts” competition sponsored by Campaign

· Campaign to sponsor two conference programs in New Orleans 

Step up to the Plate @ your library 

The Step up to the Plate @ your library program, developed by ALA and the National Baseball Hall of Fame and Museum, kicked off its inaugural season at the end of April at the St. Louis Public Library and Busch Stadium.  Program spokesperson and Hall of Famer Ozzie Smith was on hand to celebrate the launch as he led local middle students through sample trivia questions. 

To date, more than 1,100 libraries have registered for the program online. Prizes and incentives will be given to those libraries that bring in the greatest number of entries. The program runs through September 1. 

The trivia contest encourages baseball fans of all ages to test their baseball trivia knowledge while improving their literacy skills. One grand-prize winner will win a trip for two to attend the Hall of Fame’s World Series Gala and a behind-the-scenes tour of the Museum.  The winner also will receive an Ozzie Smith autographed baseball. 

Trivia questions for all ages, developed by the librarians at the Hall of Fame, are available in both English and Spanish and address five topic areas: women in baseball; African-Americans in baseball; Hispanics in baseball; Major League Baseball; and ball parks.  

Librarians can register for the program at www.ala.org/baseball to gain access to free program promotional tools, including downloadable radio and print PSAs featuring Ozzie Smith.  TV PSAs featuring Smith are also available to order.  Other free tools include a toolkit with sample publicity materials, a bibliography of baseball resources, and downloadable program logos. 

Put It in Writing @ your library 

In May, Woman’s Day magazine concluded its latest editorial initiative that asked its women readers to write in about how the library had changed their lives.  Over the course of three months, more than 1,500 stories from library lovers across the country were received – the largest number of entries ever received for a Woman’s Day/ALA outreach effort.  Four of those stories will be featured in the March 2007 issue. 

Based on this story collection initiative, ALA’s Public Information Office is planning the launch of a searchable story database that will put library stories at librarians’ fingertips.  The database will also allow library users to input their own stories.  It will be rolled out in the fall.

The March 2006 issue of Woman’s Day featured a four-page article on two library users tracing their family history at their local libraries.  Reader Kim Parker worked with librarian Howard Grueneberg at the Urbana (Ill.) Free Library and traced her family’s roots in Lexington, Ky., while reader Julie Schiller worked with librarian Shellie Cocking of the San Francisco Public Library to learn more about her family’s Mexican heritage.  

In April, during National Library Week, 10 community college and public libraries hosted Woman’s Day writers as part of the fifth annual Put it in Writing @ your library workshops.  The writers presented tips for aspiring writers on how to get published in a magazine.  More than 500 people attended.

The ALA/Woman’s Day book club is also continuing into 2007. The current round began in May and features 17 RUSA members recommending nonfiction titles.  These recommendations will be featured on the Woman’s Day Web site at www.womansday.com/community. 

Investor Education @ your library 

Twenty library systems kicked off their local investor education seminars in March as part of the Investor Education @ your library program, a joint partnership of ALA and the Investor Protection Trust (IPT). With a curriculum developed by the Evelyn Brust Foundation in partnership with IPT, each library offers a free seminar and financial counseling sessions to library users free of charge. Each library received a $2,000 grant to develop its investor education collection and to host and promote their seminar. In addition, they received resource and promotional materials from IPT and Kiplinger’s Personal Finance.  
ALSC Kids! @ your library® Campaign 

The Association for Library Service to Children will launch its “Kids! @ your library” Campaign in New Orleans on Sunday, June 25. Headlining the conference kickoff event is Grammy-nominated children’s songwriter Bill Harley, who will play the song he wrote and recorded especially for this campaign, “So much to see, so much to do @ your library.” Librarians can downloaded several versions of the song from the ALSC website, including a 30-second radio PSA. The program will also introduce new toolkit materials, including new logo art, a tipsheet, resources and best practice examples of successful outreach to children in grades K-4 and their parents in public libraries.  

The ALSC @ your library Taskforce is planning a media kickoff in November 2006 during Children’s Book Week, as well as program at the next ALSC Institute. 

Free tools and additional details about the campaign are available on the Kids! @ your library campaign Web site, www.ala.org/kids.
Advocacy for rural, native and tribal libraries 

The Committee on Rural, Native and Tribal Libraries of All Kinds will unveil a new toolkit for its advocacy/outreach effort to help libraries with populations of under 10,000 promote their value to key audiences including library boards, policymakers and the public.  

Thanks to a $10,000 World Book Goal Award, research took place in the summer and fall of 2005 to assess perceptions of rural and small libraries. That research was used to develop the new toolkit of resource materials that libraries can adapt locally. Toolkit materials are available in print and online at www.ala.org/rural. 

A Rural Advocacy @ your library Progress Update will take place on Saturday, June 24, during the ALA Annual Conference in New Orleans. OLOS and Campaign staff will also be presenting at the Joint Conference of the Association of Bookmobile and Outreach Services and the Association of Small and Rural Libraries in the fall. 

ACRL Best Practices in Marketing Academic and Research Libraries @ your library® Award

Sponsored by the ACRL Marketing Academic and Research Libraries Committee and funded by Springer, the 2007 Best Practices award will be given to the academic/research library in each category (community college, college, and university) that demonstrates an outstanding best practices marketing program.   Programs must have been in place for one year and selection will be based on the most complete documentation.  The award will be presented at the 13th ACRL National Conference in Baltimore, Maryland in March 2007. Each winning library will receive a plaque and $2,000 award. Portfolios are due October 28.

PLA Smartest Card @ your library Advocacy Toolkit
In 2004, PLA began its campaign to help librarians promote the value of public libraries.  The goal of the campaign is to make the library card the most valued and used card in every wallet.  The "Smartest Card.  Get it.  Use it. @ your library" tagline and materials available on the PLA web page at www.pla.org/smartestcard.htm are flexible and useable for an indefinite time by libraries of any size, anywhere.  

Following the campaign launch PLA received countless stories and photos from libraries using campaign tools to celebrate and promote their importance within their communities.  While these materials are still used with great success nationwide, the PLA Advocacy Task Force determined that the next phase of the project should build on the first by offering librarians, library staff and volunteers a skill-building opportunity.  A new toolkit is being developed that will allow public librarians to showcase the value of public libraries based on demonstrated impact, research and stories.  Librarians will find the resources they need to help frame messages, use persuasive evidence and reach the right people.  The toolkit will be announced at the ALA Annual Conference in New Orleans. 
Quotable Facts Competition

The Texas Library Association and West Virginia Library Association are the winners of the first-ever “Quotable Facts” Competition, sponsored by The Campaign for America’s Libraries.

Last fall, ALA Chapters were invited to submit at least 10 “quotable facts” about their state for consideration. A member committee judged the entries on a variety of criteria, including originality, creativity, how local the quotes were, and how well they incorporated the “value” of their libraries. For their achievement, Texas and West Virginia will receive the design and printing of 10,000 copies of their own Quotable Facts. They also are being recognized at the ALA Annual Conference in New Orleans. The competition was developed in response to a Campaign survey conducted last summer. In that survey, ALA members indicated they were interested in more research and statistics to help make the case about their value to their schools, campuses and communities. To read the winning entries, as well as a sampling of facts from state chapters, visit the ALA Website at www.ala.org/quotablefacts .

New “Quotable Facts” bookmark artwork also is available for downloading in English and Spanish, in both color and black and white. Four bookmark templates are online—one for public libraries, one for school libraries, one for academic libraries and one for all libraries. Libraries are invited to customize the back of the bookmarks with their own contact information.

@ your library® conference programs

· PR FORUM: Marketing is Everyone’s Job @ your library

Sunday, June 25, from 8-10 am, Morial Convention Center, Room 352 

The focus is “word-of-mouth-marketing” and how to engage staff, students, faculty, trustees and Friends in getting out the library message. Speakers are: Linda Wallace and Peggy Barber, Library Communication Strategies Inc.; Donna Dziedzic, executive director, Naperville (Ill.) Public Library and Camila Alire, Dean, University Libraries, University of New Mexico. 

· “Shades of Glory: The Negro Leagues and the Story of African-American Baseball.” 

Sunday, June 25, 1:30-3:00 p.m., JW Marriott Hotel, Ile de France I

Featuring Jim Gates, library director at the National Baseball Hall of Fame and Museum, the program will include a review of African-American baseball history from 1860 to date, with a focus on the just-completed, major multiyear research program undertaken by the Baseball Hall of Fame that involved libraries nationwide and produced a new book by Lawrence Hogan called “Shades of Glory.”  All attendees will receive a Jackie Robinson poster from ALA Graphics.  There will also be a raffle for great prizes, including an autographed baseball by Hall of Famer Ozzie Smith, a copy of “Shades of Glory;” and baseball titles from Harcourt Children’s Books. Part of the Step Up to the Plate @ your library program.
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