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Serendipity and Training

by Gail McGovern (gmogovern@maaexus.org)

UNLEASH THE KNOWLEDGE

OF TRADING

UNIVERSITY

The online version of
the M erriam-Webster
Collegi ate Dictionary
(http:/Avww.m-w.com/
cgi-bin/dictionary)
defines serendi pity as
“the faculty or phenom-
enon of finding vauable
or agreeable things not
sought for.”

My most recent experi-
encewith serendlplt¥1
and training was a the
eBgy University. My
goadl for August was to
engagein activities to

ut myself in NEW
earni ng environments.
When afriend from my
computer user grou
told me he could add me
to his registration for a
mere $12.50, | took it as
aserendipitous sign.

While my expectations
for learning more about
eBay features and
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meeting new people
werefarly high, | wasn't
expecting to enhance my
traning skills. What a
wonderful surprise!

My first learni ngiqex[:()eri -
ence came as | checked
the eBay U. website
(Www.ebay.com/univer-
sity); the layout look and
clarity of the informa-
tion provided some good
idess for formatting
traini ng announcements.
Thelogo was appeaing
(see above) and the
choices for learning
(onsite semi nars, online
seminars, interactive
tutorials, community
chat workshops) were
impressive.

The regi strati on process
was easy. | received a
oneinch thick spiral
handbook containin
handouts for dl of the
six classes and acopy of
eBay for Dummies.

| have purchased items
on eBay, and even
though | don’t have
plans to sdl anything, |
recently purchased a
digital camera. | chose
Improve Your Listing
with Photos and Html

See Serendipity continued
on page 6

President’s Message

Training is all about partnership
by Kathy Schal k-Greene (kathy@mtlaurd .lib.nj.us)

First, there' s the partnership between amanager and
his/her employee to recognize and then provide a
way to meet atraining need.

Oncetthis is established, then the partnership be-
tween the trai ner and the employee can continue the
process of learning new skills.

Finally, there’s the partnership between the
employee and their manager to practice and i ncorpo-
rate new approaches in the workplace.

Organizations, like the CLENE Round Table, are
aso al about partnership.

* CLENE has apartnership with you.

Yes, you, the person holding the CLENExchange
in your hands, or reading it online.

We know that our newsletter, wonderfully pro-
duced by Gail McGovern, is CLENE's most
popular member service. What you find useful and
timely is our number one priority.

Knowing that | CLENE members can’t get to the
ALA Annud Conference, in thisissuewe' ve
brought the conference program to you. Good
CLENE Fun: Using Interactive Games to Energize
M eetings and Training, was a high point for me,
because I’ ve seen the value of using fun in training
to enhance learning.

» CLENE has partnerships among our members.

| like knowing that at any time | can put out aneed
to other library trainers across the country through
the CLENE Discussion List, and get atimely and
useful response.

My best exampl e of this occurred | ast year when |

was |ooking for training on approaches to market-
ing library services. Inthemorning | put ames-

See President’s message continued on page 5
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L etter to the editor

from Barbara Rittinger
(Brittil@co.arlington.va.us)

W, the CLENE Newsletter has
doneit again. Our Continuin
Education Committeeis develop-
ing a speaker’s bureau for our
state library association’s web site
and | was about to search for
exampl es when the | atest edition
of the newsletter arrived with an
article addressing just that topi c.

Weas | surﬁrised?AbsoI utely not!
It seems that every copy has at
|east one arti cle addressing some
facet of conti nuing education
relevant to my immediate i nfor-
mati onal need.

See Leter continued on page 6



What You Missed

CLENE@ALA200!

CLENE & ALA EditionsReception
Attendees at this kickoff reception on s

Friday evening, June 15, were

treated to i ntoxicating food and .r_.’}ﬁ‘g;‘@
drink, stimul ati ng interactive S, P
training games and a preview of 74
new ALA Editions professiona ,
books. They ate and mingled with e
CLENE leaders, ALA Editions [
authors and staff.

CLENE President Kathy Schal k-Green (r) welcomes
attendee at the CLENE & ALA Editions Reception.

CLENE leaders discussed the latest continuing
education and ALA issues at the CLENE Board
M eseting on Saturday, June 16.

Key Board actions were:

* reviewed the strategi c plan secti on by section to
verify if CLENE iswas track and discuss items
where action is needed

« approved the concept of subsidizing attendance
of a CLENE representative a traini ng-specific
conferences outside of ALA

. aP ointed Barbara Rittinger for aone year term
to fill the open seat on the board due to Wendy
Ramsey’s resignati on
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Good CLENE Fun

CLENE members presented the
program “Good Clean Fun:
Using I nteractive Games to
Energize Meetings & Training
on Sunday, June 17.

The fast-paced showcase
featured 1deas to energize team
mesetings, staff development

sessions or computer training workshops. More
than 100 attendees moved through severa quick,
highly interactive round tabl e sessions to seea
variety of techniques demonstrated.

Enthrall ed attendees at Good CLENE Fun.
See What you missed continued on page 4



What you missed continued frompage 3

Handouts from the Good CLENE Fun program are
included as pages 7-16.

Laura Kimberly did wrap-up and awarded
door prizes at Good CLENE Fun.

Staff Development Group Meeting
by Joanne P. Roukens (jroukens@hrIc.org)

The Staff Development Discussion
Group took place on Monday,
June 18. Morethan 20 people
showed up for this ongoing infor-
mal discussion and idea exchange

Thefirst hour was an open forum

for participants to introduce topi cs
they wereinterested in or training problems th
needed help with. Below are some highlights of the
subjects we discussed, a ong with the responses and
suggestions from the group.

» Small group reporting techniques — especia ly
when one parti cipant domi nates the reporting role.
Ask the group to rotate the raﬂonsi bility of bein
the leader. This way everyone has aturn. Also asl
the group to choose arecorder and a timekeeper.
You can aso rotate theseroles.

» How to keep partici pants focused during grou
discussion. One techniqueis to put up asheet o
flipchart paper and establish a“ Parking Lot.”
Explain its use a the beginning of the discussion.
When OIpartici pants bring up “ stray” subjects, write
them down in the“Parking Lot.” Say, “That's an
interesting topi ¢, but we re getting avay the sub-
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ject. Let’s park that and come back to it if we have
time.”

» How to handle training “prisoners.” Some of the
suggestions were: to make the training fun; put the
“prisoner” into alivey group that is interested in the
topic; if the “prisoner” dready knows the subject,
enlist her/him as asma | group leader and make she/
he an expert for the group.

» Need alist of web based training providers. The
following is alist companies that came up in the
discussion.

www.elementk.com
www.learnitonline.com (part of ElementK)
www.digitalthink.com
www.amartforce.com

WWW.hetg.com

After abreak, each member of the discussion grou
was invited to either recommend a specific trainer
traini ng they had seen or participated in or to ask for
help in finding a specific trainer/traning. Thiswas a
very lively discussion that resulted in quite a few
resources. Thelist bel ow contai ns those for which |
was able to confirm contact informati on:

1. American Society for Training and Devel opment
—www.astd.org. An association of workplace
learni 2&; and performance professionas. Recom-
mended by Jane Carvgjd, Metropolitan Library
System, Oklahoma City.

2. Connie Rockman — storyteller, former librarian.
Sheis achildren’s literature consultant, doing free-
lance work for textbook publishers, textbook deve -
opment houses, and trade publishers. She dso
teaches Children’s and YA literaturein graduate
education programs and conduct workshops for
schools and regional library centers. You can contact
her at 203-381-9509 or connie.rock@snet.net.
Recommended by Jasmi ne Posey, Greenwich Li-
brary, Connecticut.

3. Creative Training Techniques, Bob Pike—
www.bobpikegroup.com. Excdl ent workshops for
trainers. Robert Pike i s the author of the Creative
Training Techni ques Handbook. Recommended by
Jane Carvga, Metropolitan Library System, Okla-
homa City.

4. Foundation Center Training —

www.foundationcenter.org. Conducts workshopson

grant seeking and proposa writing. Recommended
y Jasmine Posey, Greenwich Library, Connecticut.

See What you missed continued on page6



President’s message continued frompage 1

sage out on the CLENE L ist askin%for sugges-
tions, and by that afternoon | had three solid leads.

To join CLENFE' s Discussion List see
www.aa.org/daorg/rtables/clene/
discussionlist.html.

CLENE has the partnership of its leaders.

CLENE's board members come from al parts of
the country, from all types of libraries, which
improves the quality of the decisions we make.

On page 2, you' Il see the range of experience and
talents represented by the CLENE Executive
Board. Fed freeto contact any of us, as agroup or
privately ... that's what we re there for.

CLENE has partnerships within ALA.

ALA Editions cosponsored our Annua Member’s
Reception on Friday night of the Annua Confer-
ence. Our heartfel t thanks to Patrick Hogan at
ALA Editions and to Lordle Swader and Darlena
Davis of ALA's Human Resources Development
and Recruitment for making thi s terrific event
happen. Find out more about ALA Editions a
www.da.org/editions.

At the Public Library Association (PLA) Confer-
ence in Phoenix in 2002, we are bringing back Joe
Willmore who presented “M anaging Virtua
Teams” at our ALA 2000 CLENE Conference
Program. | have used concepts from this program

continually this past year and highly recommend
hearing hi s approach to using virtual management
and communication techni ques. He so models

reat training techniques. For moreinformation on
the PLA Conference see www.pla.org/conf02/
index.html.

CLENE is taking with other Round Tables within
ALA to cosponsor and promote programming
among al of our members. Specifically, we are
talki ng with the Library Support Staff nterests
Round Table (LSSIRT, www.ada.org/ssirt) and the
Librarg Instruction Round Table (LIRT,
www.baylor.edu/L IRT).

» CLENE is seeking partnerships with other
organizations .

We are currently talking with the American Soci-
ety of Training and Devel opment (ASTD) regard-
ing possible discounts for CLENE members a
ASTD nationd conferences. This partnership
reguires the agreement not only of ASTD, but of
the ALA Executive Board as well, so we Il keep
you posted as we work through the process. For
information on ASTD see www.astd.org.

Partnerships take time. They are an investment—in
time, in planning, in working through the level s of
necessary decision-making within dl of the organi-
zdtions involved. Then, once established, it takes
timeto makeit work well for dl involved. Ah, but
what a payoff!

CLENE PUBLICATIONS AVAILABLE FOR SALE

Program Planning: Tips for Librarians, 1997
Workshop Eval uati on: Forms Follow Function,1992
A Focus Group Interview Manual, 1994

Sdf Assessment Guide For Children's Services, 1995

$15.00
$ 6.00
$10.00

$11.00

To order, contact:Lorelle Swader, ALA/CLENERT Liaison
Fax: 312-280-3256, E-mail: |swader @ala.org
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What you missed continued frompage 4

5. Joyce Saricks - Downers Grove Public Library,
Illinoi s. She conducts workshops onreaders’ advi-
sory and genrefiction. Contact herat
saricksj @] uno.com. Recommended by Anita
Barney, Western Connecti cut Library Council.

6. Library Video Network —www.lvn.org. Produces
staff devel opment and training videos that focus on
the unique concerns of libraries. Recommended by
Joanne P, Roukens, Highlands Regional Library
Cooperdtive.

7. Maureen Sullivan — Library consultant. She has
designed and conducted many workshops on topics
such as job design and work analysis, organizati ona
change, performance appraisa, team building, group
decismn-mddnfg, and TQM in libraries. Contact her
at maureen@arl.org. or a Maureen Sullivan Associ-
ates, Annapolis, MD., 410-268-3539. Recommended
by Curtis Rogers, South Carolina State Library.

8. PatriciaL.. Owens — Library consultant and
speaker, Pat lives in Canton, PA. Contact her at
570-673-8241 or a powens@epi X.net. This month
sheis conducting library trustee training in Ken-
tucky. Recommended by Anita Barney, Western
Connecticut L ibrary Council.

9. Pat Wagner — www.pattern.com. Pat and her
husband, Leif Smith, own Pattern Research. Pat has
worked with dl kinds of libraries on the subjects of
marketing, leadership and project management.
Recommend by Curtis Rogers, South Carolina State

Library and Joanne P. Roukens, Highlands Regional
Library Cooperative.

10. Patrick Jones —www.connectingya.com. A uthor
and consultant on young adul t services in public and
school libraries. Recommended by Curtis Rogers,
South Carolina State Library.

11. Sandra Nelson — Coauthor of ALA book M anag-
ing for Results and consultant on library manage-
ment. Contact her at
sandra.nelson@worldnet.att.net. Recommended by
Curtis Rogers, South Carolina State Library.

12. State Library Continuing Education Forum —
www.conterra.com/crr/conted. An autonomous
group of State L ibrary continuing educators from
across the United States. This group has an annual
meeting and their web site has contacts, competen-
cies and links to additional resources. Recom-
anqued by Curtis Rogers, South Carolina State
ibrary.

We concluded our practical, fun and productive two
hours together with araffl e of books provided by
CLENE President, Kathy Schal k-Greene. | also
collected the e-mail addresses of the discussion
group participants. | will forward them copi es of this
report and any updates to the information I’ ve listed.

If you would like me to add you to the list for the
updates, e-mail me at jroukens@hrlc.org

Letter continued frompage 2

When our region planned a program around e-book
readers, CLENE had feature articles on e-book
technol ogy; when we were | ooking into web based
training, CLENE's “Hot Stuff” featured those web
sites with written azynopa_s of what | could find
there; when | needed a bibliography for specific
training events, CLENE had published book reviews
on that topic.

What is uncanny is not that CL ENE is such agreat
resource but that theinformation | need arrivesin
my mail box at amost the exact moment its needed!

| have taken my CL ENExchange library with meto
meetings to share with coworkers and fellow com-
mittee members because | know that whatever the
traini ng topic, it has been or soon will be address in
CLENE. Many thanks to the wonderful contributors,
who share therr time and share their experience.
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Serendipity continued frompage 1

for my first class; | hoped to pick up afew tips on
using taking photographs for usein the design of the
CLENExchange, flyers and my website.
| did pick up great tiﬁsAND
| was enthradled by the
presentation style of eBay
Corporate Communi cati ons
Ambassador, Jim Griffith
(effectionately known as
Uncle Griff; be sureto seehis
website www.unclegri ff.com)

So, | urge you to be open to
serendipitous traini ng possi-
bilities from a wide vari ety of
places. Attend training events
that are not related to libraries and be ready to adapt
models to enhance your trai ning effecti veness.
Please do e-mail me about your success in attending
serendipitous training events.

eBay's Unde Griff

6



Qb Good CLENE Fin

Using Interactive Games to Energize Meetings and Training

Sunday, June 17, 2001 - American Library Association Annua Conference

Ring Master & Raffler: Kathy Schak-Greene, Mount Laurd Library (NJ)

Time K eeper: Judy Card, Memphis/Shel by Co. Public Library & Information Ctr (TN)
Greeter: BarbaraRittinger, Arlington County Department of Libraries (VA)
Kickoff: LauraKimberly, AMIGOS(TX) - Rolling Flash of Insight

Tabl e Presenters: GinaPersichini, Northeast FloridaLibrary Information Network (FL)

Ca Shepard, SOLINET (GA)

Gall McGovern, consultant, Sacramento, (CA)

Curtis R. Rogers, South Carolina State Library (SC)

Joanne Roukens, Highlands Regional L ibrary Cooperative (NJ)
Kenna Forsyth, Maryland Assn. of Nonprofit Orgs. (M D)

A sense of fun in training helps parti cipants relax and focus on learning.
A sense of fun in meetings dl ows peopleto free up their creative juices
to tackle the project (or problem) at hand.

Never used fun & games in meetings or training before?

Fit your games to your own style. Start simple.
Make surethat games relate your training point or meeti ng agenda.

Keep instructions simple and clear. Demonstrate yoursdf how "the game is played”. If possible, write
and post the i nstructions, so people aren't | eft wondering, "What were we supposed to do again?'

Never forcefun. It is inevitabl e that someone isn't going to want to play. ~
) -
Engage all of your learner’ s senses: l.
‘
Use Sound

Have music playing before the workshop begins.

Noise makers make great attention getters to bring people back together after bresks.

Use Color

A variety of colored makers make your flip charts or white board training points "stand out”
Use Tactile Props

Simple props can be found anywhere. For exampl e, toy L egos scattered on tables signd,
"Thisis going to be an interesti ng experience."”

Combined Handout edited by Kathy Schalk-Greene CLENE President, 2001-2002, kathy @mtlaurd.lib.nj.us
CLENExchange  September 2001 7



Rolling Flashes of Insight

List each flash of insght you encounter during this session.

Thistechnique gives learners ameans of tracking and absorbing
the great ideas they encounter. It may bea new ideg; it may be an
obvious notion; or perhaps aconcept you aready knew—now
you seeit inanew context. Never the less, you are now inspired
to write it down and planto useit.

© © N o g &> w NP

H
o

Based on Doug Maouf’sHow to Teach Adultsin a Fun & Exciting Way published by ASTD.
Handout by Laura Kimberly, Training Manager, Amigos Library Services, Inc. kimberly@amigos.org
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Plasticity: An adtivity to s& thetone for learning

Supplies: one bdloon

I nstructions: Stretch a bal oon while taking about the need to stretch one' s mind when learning some-
thing new (use the ana ogy of blowing up aballoon...i.e. stretch it first to makeit easier to blow up...it
stays stretched and never goes back to its origi na shape). Mention that the scientific term is plasticity.

Explain that brain research has shown that the same concept i s true...i.e. when your mind i s stretched
with anew idea, it never goes back to its original dimensions. It is suggested that you take at least five
minutes every day to exercise your brain. One of the most effective ways of exercising your brain is to
break patterns of the dominant side of your body...e.g. move your watch to the other arm, sleep on the
other side of your bed, etc.

Ask participants to think of at | east one thing they will do to exercise their brains.

An example from Charles Thompson's What A Great |1deawebsite
(http:/ www.whatagreatidea.com/klphrgzs.htm)

Ask the Consultants:

An activity for group problem solving

Supplies: one sheet of flip chart paper per partici pant, one marking pen per
group, one pen or pencil per parti cipant, 10-15 post-it notes per participant
Instructions:

Ask participants to form groups of 6-8. Ask each parti cipant to think about a
current job-related problem or concern and writeit on a separate sheet of flip
chart paper.

Ask participants to think of one suggestion for each of the problems in their group, and write each on a
separate post-it note. The post-it notes are then placed on the appropriate flip chart sheets. Limit the time
that each participant spends on a suggestion for one problem to 30 seconds.

Debriefing:

After participants havereviewed the suggestionsfor ther problems, ask these questions.
1. Did anyone discover anew and helpful solution?

2. Can you see any valuein trying some of these solutions?

3. Did any of the solutions trigger other ideas or solutions?

4. What did you learn about reaching out to others for assistance?

An example based on “Please Pass the Problems” from John Newstrom’s Even M ore Games Trainers Play

(McGraw-Hill, 1994. ISBN:0-07-046414-6)

Handout by: Gail McGovern, Independent Consultant, http://www.macnexus.org/users/gai Imcgovern
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The Dollar Exchange

Purpose:  To encourage a climate for open exchange of
ideas among parti cipants.

Source:  Scannél, Edward & John Newstrom. “T he big book of
presentation games: Wake-em-up tricks, ice breakers, & other fun
stuff.” New York, McGraw-Hill, 1997.

Procedure.  Ask aparticipant to loan you a dollar bill. Take the dollar. Then ask another partici pant to
loan you adollar bill. Repay both of them with other person’s dollar.

Ask: I's elther of these persons now richer than before?
Point out that had two ideas been shared instead both persons would bericher. In fact, the

whole group would be richer in experience.

Add-onl:  Giveeach paticipant onedollar bill in play money. Have them exchange the dollar with
another participant. Ask if they fed any richer than before.

Add-on 2: Have each parti cipant write an idea (preferably related to the topi ¢ of the meeting) on their
play dollar bill. Then, ask the participants to trade their dollar with another. Ask if they feel
richer for the experience.

Add-on3:  Haveeach participant read the idea on the dollar they have aloud. Ask the participants which
activity gave them the richer experience? (Alternati ve: post the play money with theideas in
acommon placeto view during breaks.)

Discussion:  What factors prevent us from sharing useful ideas and insights with others?

What forces encourage us to share i deas with others in meetings, seminars, and
presentations?

Handout by: GinaA. Persichini, Northeast Florida Library Information Network (NEFLIN), gina@neflin.org
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| cebreakers

| cebreakers are great ways to start meetings or training.

The Name Game

Thisis asimpleicebreaker, but onel’ve used in small team
meetings as well as in larger group trainings, especialy when
peoplewil | continueto work or be together over a period of
time. Theresults have never failed to surprise and delight me.

From: Train the Trainer: Practical Skill s that Work.
Amherst, MA, Human Resource Devel opment Press, 1988.

Tell people ...

WE || start by taking some timeto i ntroduce ourselves to each other...
Thisis the process I’d liketo use:
First, tell your name, where you work and what you do in your job.
Then tell two things about your namethat will hel p us learn more about you.
Where your name ori ginated
How you fed about your name
Past experiences you’' ve had with your name
Tips:
Always go first yoursef to model to the group what you want done.

| usudly put the instructions on aflip chart or on the meeting agenda, so people aren’t caught in that awk-
ward moment where they wonder, “What am | supposed to do again?”

Therearelots of bookson icebreakers.

West, Edie. 201 Icebreakers Group Mixers, Warm-ups, Energizers and Playful Activities. New York:
McGraw Hill, 1997.

Newstrom, John and Edward Scannell. The Big Book of Business Games: |cebreakers, Creativity Exercises
and Meeting Energizers. New York, McGraw Hill, 1996

Silberman, Md and Karen Lawson. 101 Ways to Make Training Active. San Francisco, Jossey-Bass, 1995.

Handout by: Kathy Schalk-Greene, Mount Laurel Library (NJ), kathy@mtlaurel.lib.nj.us
Presented by: Joanne Roukens, Highlands Regiona Library Cooperative (NJ), jroukens@hrlc.org
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Great Endings Conributed by Kahy Schak-Greene

Traning Graffiti - Post aroll of paper (or use a flip chart) with watercolor markers (like Mr. Sketch)
nearby and have folks write or draw what they learned today, and use as the basis of a session recap.

Evduation Raffle - Offer prizes for compl eted eva uati ons at the end of your session. How? Collect
nametags (fold sticky side together, if s f-adhesive) and business cards and pull 'em out of abasket. No
money for prizes? Check out the exhibit hal a ALA for lots of freebies! Ends training on a high note,
plus you get lots of feedback to improve future sessions!

WebSITG.S for Tr'alnmg & Meeﬁng FU” Compiled by Gal McGovern

Workshops by Thiagi (http://www.thiagi .conVfreebi es-and-goodies.html)

Dr. Sivasailam “Thiagi” Thiagarajan is the president of Workshops by Thiagi,
Inc., an organi zation with the mission of helping people improve their perfor-
mance effectively and enjoyably. He provides lots of free sampl es; be sureto
check out his email games. He even has a Yahoo emailgame group!

JV D Crestivity Consulting (http://www.jvdcregtivity.com/free.htm)

Jean V. Dickson's JVD Crestivity Consulting speciaizes in creativity tool s and
techni ques that assist individuals in making better deci sions and coming up with
more innovative solutions to workplace probl ems. She provides free examples
of her icebreskers, and training activities.

Active Training (http://www.activetrai ning.com/active_learning/free_tool s.htm)

Another popular ASTD speeker is Md Silberman, President of Active Training, aprovider of products
and seminars and publications. Heis the author of numerous books including 101 Ways to Make
Training Active. The URL listed here brings you to his Free Tool s & Tips page.

Susan Boyd A ssociates (http: //www.susan-boyd.com/training.htm)

Susan Boyd A ssociates specializes in training program planning, needs anaysis, project management,
follow-up eva uation, and course development. The URL listed here brings you to her freetraining
checklists page. Don’t miss “What’s Country Line-Dancing Got to Do with Training?’

Results Through Training (http: //www.rttworks.com/Pages/download.html)

Results Through Training (RTT) provides consulting and training in awide variety of areas. The URL
listed here brings you to the free downloads page which offers vauable training i dess in either PDF or
Word files (e.g. icebreakers, Training Project Checklist, Questions for Debriefing).

Glenn Parker (http://www.glennparker.com)

Glenn Parker is a consultant and author who speciaizes in team buil ding. His most recent books are
25 Instruments for Team Building, Teamwork and Teamplay: Games and Activities for Training and
Building Teams and Rewarding Teams: Lessons from the Trenches. His website offers avari ety of free
items on team building including icebreakers, assessment tool s and a bibliography.
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Searching the Web and Boolean Operators: aGood CLENE Fun handout by Curtis Rogers

Theexcerpt bdowisfrom the Exploratorium Searchingthelnter net web page (http://www.expl oratorium.edu/ronh/
research/index.html). The site compiles many different components of how to search the web and the uses of Boolean operétors.
It isdsoagreat web sitefor library staff memberswho do children’s programming in science.

The Internet isabig place, and getting information from it can seem alittle daunting. It'sredly not very hard, though. All you
have to do is ask one of the many search engines to go and look for you. Well, it’salittle harder than that. You have to know
HOW to ask the search engines.

Find someoneto hdp:

One of your best resources will be your local school or public librarian. These folks are trained professionas
who know exactly how tofind information. They will be able to hdp you find books, videos, and CDROM'’s.
They are also expertson how to find information on-line 1t'swdl worth the timeto sit, watch, and ask questions
whileyou and your librarian find the information you need. Keep your eyesopen! You not only want to
concentrate on thefactsyou are |ooking for, you want to concentrateon how thefactsare found! T he next

time you nead information, you can use the same methods and resources you used thefirst ime.

How to narrow the search:

All search engines will have alink somewhere on the page that will lead you to moreadvanced sear ch techniques.
You should look a thisinformation to hdp you use each search engine more effectively. Each engine

has different strengths and wesknesses. Explore them dl. Use more words! If you ask for a broad topic like
‘evolution’ you can get back wel over amillion choices! It's redly essy to limit your search. You usudly just
have to give it more words. Here is agood way to start: Give just a couple words to the search engine. See
what’sreturned, and modify your search request based on theresults. It may take afew go-arounds, but

you'll eventudly find what you want. Be sure to look & the results. Even the incorrect ones will give you dues
to refine your search.

Booleans:

No, this is not arace of diens from Star Trek. You can narrow the scope of your search using BOOLEAN operators.
Thismeans that you can use AND and OR (or a combination of the two) between words to make your

request more specific.

For instance if you ask for interference you will get many hits, but if you search for interference and color
thiswill limityour hitsto those documentsthat contain BOTH thewordsinterference AND color.

If you requested interf erence or col or, documents containing EITHER of thetwo words would be returned.
Notethat using OR actually broadens the scope of your search! You can group words with parentheses. Thus
you could make arequest such as (interference and color) OR (diffraction and col or).

There isone moreboolean that can be important—NOT. This boolean can be placed in front of a single word
(or parenthesized group) to negate (or cancd) itseff ect. For instance, (interference and color) NOT
(diffraction and color) will make sure that thesearch enginedoes NOT indude any results about diffraction
and color. Though not technicdly aboolean, some seerch engines et you use theword “ NEAR” between two
wordsto tel the search engine that thesetwo words should appear near each other. For example, “Sagan

near Cosmos” should find information about Carl Sagan’stelevision series.

©2000, Ron Hipschman - Exploratorium
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