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I. Introduction: 
 
This study aims at uncovering the information searching behaviors of the University of Alabama 
community.  Part of the study is to identify Web 2.0 social networking tools that the community 
users use most often. The purpose of this study is to assist the university libraries’ web redesign 
task force with the statistics. The task force is looking to ascertain what kinds of social 
networking tools should be added to the university libraries’ new webpage in the near future.  
 

II.  Methods:  
A. Quantitative research by survey: a campus-wide paper survey was conducted from March 

to May in 2008 with a total of 423 questionnaires returned. 
B. Qualitative research by recording computer stream that captured users’ searches on the 

internet using Camtasia software: 8 participants (7 undergraduates and 1 graduate)  
 

III.  Results: 
A. Survey results from 423 questionnaires:  

Q1: How do I look for information that I need?     

   Very often % often % 

sometimes 

% rarely% never% 

Use my computer at my 

place 66.4 22 7.1 2.8 1.4 

Go to the 

library  6.1 14.9 34.5 33.1 10.6 

Ask friends   10.4 22.2 33.8 25.3 7.3 

 
Q2: What social networking tools do I use?      

  Very often % often % 

sometime

s % rarely% 

never

% 

haven't heard 

before % 

My Space  13.2 8.3 12.1 18.4 44.7 1.7 

FaceBook  46.8 23.2 9.7 5.2 12.8 1.2 

Wikis  13.9 16.8 14.7 11.1 14.4 26.7 

Blogs  3.5 7.1 15.1 26.7 40.2 5.7 

You Tube  18.2 23.6 31.2 15.8 7.8 1.9 

Internet forums 29.5 16.5 13.5 15.4 22.2 2.6 

Instant Message 11.8 13.2 19.4 22.2 31 0 

de.li.cio.us 1.7 1.9 2.8 8.3 22.2 60.5 

Second Life 0.5 0.2 1.7 5.4 34 55.6 

Mobile texting 39.2 18 16.1 7.3 15.6 1.4 

        



        

Q3: What websites do I find information I need?     

  Very often % often % 

sometime

s % rarely% 

never

% 

haven't heard 

before % 

Google  74.5 16.1 5.9 1.2 0.5 0 

Google Scholar 13 13.5 21.5 14.4 13.2 21.3 

UA libraries 

website 
28.6 27 26.2 10.6 5 0.7 

Wikipedia 32.6 25.3 21.7 10.9 5.4 1.4 

 
 

B. Computer stream recording summary from 8 subjects (1 freshman, 2 sophomore, 2 junior, 
2 senior, 1 graduate):  

 
 Google UA library 

catalog/database 
Ask.com Amazon.com  Other 

(Barnes & 
Noble, 
Wikipedia) 

First search for 
each question 

67% 21% 4% 8% 0% 

Use at least 
once 

100% 75% 25% 63% 25% 

Use for each 
question 

63% 37% 10% 0% 0% 

Frequency 
(visits) 

24 17 5 6 3 

Never used 
during search 

0% 13% 63% 50% 63% 

 
 

IV.   Findings and Conclusion: 
1. The most often-used social networking tools include: FaceBook, Mobile texting 

YouTube, and Internet forums. Googling is the most frequently used for information 
searching. The UA Library Catalog is the second frequently used site for information 
searching. Around 50% users go to the library to use the computer and internet 
services.  

2. The findings about user information searching behaviors are useful resources for the 
University of Alabama Libraries’ web redesign task force.   

 
 
(Mr. Jason Battles, Head of Web Services at University of Alabama Libraries assisted this study. 
The study was awarded the University of Alabama Libraries Innovation Grant in 2008.) 


