
Step Up to the Plate @ your 
library®: 2006 Baseball Literacy 
Initiative Underway

The Step Up to the Plate @ your library 
program, developed by the Campaign and 

the National 
Baseba l l 

Hall of 
F a m e 
a n d 

Museum, 
kicked off its 

inaugural season 
in April at the St. 

Louis Public Library and Busch 
Stadium.  Program spokesperson and 
Hall of Famer Ozzie Smith was on hand 
to celebrate the launch as he led local 
students through sample trivia questions.

This trivia contest, which encourages 
fans of all ages to test their baseball 
knowledge while improving their literacy 
skills, offers library users the chance 
to win an Ozzie Smith autographed 
baseball and a trip for two to attend 
the Hall of Fame’s World Series Gala, 
including a behind-the-scenes tour of 
the Museum.  

Trivia questions for all ages, developed 
by the librarians at the Hall of Fame, are 
available in both English and Spanish 
and address five topic areas: women in 
baseball; African-Americans in baseball; 
Hispanics in baseball; Major League 
Baseball; and ball parks.  

Librarians can register for the 
program at www.ala.org/baseball to 
gain access to free promotional tools, 
including downloadable radio and 

Campaign Founding Partners
International Federation of Library Associations and Institutions (IFLA) ● Investor Protection Trust ● National Baseball Hall of Fame and Museum ●

Woman's Day magazineWoman's Day magazineWoman's Day
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®

Ozzie Smith leads students through the Step 
Up to the Plate trivia questions at the program 
launch in St. Louis.

The Campaign for America’s Libraries Celebrates Summer with a New Baseball Trivia 
Program, Campaigns for Kids and Rural Libraries, Downloadable Tools And More!

The Campaign for America’s Libraries recently funded a 
new household survey that was released nationwide in 
February. The survey, conducted by KRC Research in early 
January 2006, was a random telephone sample of 1,000 
adults over the age of 18. 

Following a benchmark survey from 2002, this tracking 
survey was designed around the goals of the Campaign 
and was structured to assess the public’s attitudes and 
opinions towards libraries.  The survey found that: 
■ Americans are very satisfied with their public libraries. 

Almost 9 in 10 Americans (89%) report being satisfied 
with their public libraries. Seven out of 10 Americans 
(70%) say they are either extremely or very satisfied 
with their public library,  a 10 percentage point increase 
since 2002.

■ Libraries and librarians are perceived as valuable to 
Americans. More than one-third of Americans (36%) put 
the benefits of libraries at the top of the public services 
list, a 6 percentage point increase from 2002. Additionally, 
about one-third (32%) place librarians at the top of the 
list in terms of the value of professionals in their 
communities, a 10 percentage point increase since 2002.

■ Libraries are increasingly seen as friendly, convenient 
and providing opportunities for everyone. 

■ Library cards and usage holds steady; users are increasing 
some activities. Nearly two-thirds of Americans (63%) 
continue to report ownership of a library card and most 
Americans continue to visit the library the way they 
always have—in-person—with two-thirds reporting at 
least one visit to their library in the past year.

■ Americans want funding to increase above the national 
average. More than 8 in 10 Americans (85%) agree their 
public library deserves more funding, with almost 6 in 10 
Americans (58%) saying that they strongly agree. When 
asked what amount should be spent on public libraries, 
fully 60%, a solid majority, say $25 or more per person, 
an increase of 9 percentage points since 2002. 

■ Almost all Americans say libraries will remain in the 
future. Nine in 10 Americans (92%) continue to say that 
public libraries will be needed in the future, even with 
all of the information available on the Internet. This 
finding is consistent with the 2002 survey, where 91% 
of Americans said that public libraries will be needed in 
the future.

New Household Survey Finds that Americans Value Their Libraries and Librarians



print PSAs featuring Ozzie Smith.  TV 
PSAs featuring Smith are also available 
to order.  Other free tools include a 
toolkit with sample publicity materials, 
a bibliography of baseball resources 
and downloadable program logos. 

Prizes and incentives will be given to 
those libraries that bring in the greatest 
number of entries. 

Libraries Featured in Four-page 
Woman’s Day Article; More Than Woman’s Day Article; More Than Woman’s Day
1,500 Stories Received on “How the 
Library Changed My Life”

In May, Woman’s Day magazine con-
cluded its latest editorial initiative that 

asked its 
w o m e n 
r e a d e r s 

to write in 
about how the

 library had 
changed their 

lives. Over the 
course of three 

months, more than 1,500 stories from 
library lovers across the country were 
received.  Four of those stories will be 
featured in the March 2007 issue.

Woman’s Day announced the initia-
tive as part of a four-page article that 
featured two library users tracing their 
family history at their local librar-
ies.  Reader Kim Parker worked with 
librarian Howard Grueneberg at the 
Urbana (Ill.) Free Library and traced 
her family’s roots in Lexington, Ky., 
while reader Julie Schiller worked with 
librarian Shellie Cocking of the San 
Francisco Public Library to learn more 
about her family’s Mexican heritage.  

During National Library Week, 10 
community college and public libraries 
hosted Woman’s Day writers as part 
of the fifth annual Put it in Writing @ 
your library workshops. The writers 
presented tips for aspiring writers on 
how to get published in a magazine.  
More than 500 people attended.

The ALA/Woman’s Day book 
club is also continuing into 2007. 
The current round began in May 
and features 17 RUSA members 
recommending nonfiction titles.  These 
recommendations are featured on 
the Woman’s Day Web site at www.
womansday.com/community.

Investor Education @ your 
library® Seminars Kick Off 
in March 

Twenty library systems kicked off their 
local investor education seminars in 

March as part 
of the Investor 
Education @ 
your library 
program, a
joint partner-
ship of ALA 
and the Inves-

tor Protection Trust (IPT). With a 
curriculum developed by the Evelyn 
Brust Foundation in partnership with 
IPT, each library offered a free seminar 
and financial counseling sessions to 
library users free of charge. Each library 
received a $2,000 grant to develop its 
investor education collection and to 
host and promote its seminar, as well 
as resource and promotional materials 
from IPT and Kiplinger’s Personal 
Finance.  

ALSC  Kids! @ your library ®

Campaign Launches in New Orleans

The Association for Library Service to 
Children (ALSC) will launch its “Kids! 
@ your library” Campaign in New 
Orleans. Headlining the conference 
kickoff event is Grammy-nominated 
children’s songwriter Bill Harley, 
who will play the song he wrote and 
recorded especially for this campaign, 
“So much to see, so much to do @ 
your library.” Librarians can download 
several versions of the song from the 
ALSC Web site, including a 30-second 
radio PSA version. 

www.ala.org/@yourlibrarywww.ala.org/@yourlibrary atyourlibrary@ala.orgatyourlibrary@ala.org1-800-545-2433, ext. 2148/40201-800-545-2433, ext. 2148/4020

Through good times and bad, in days of school and into adulthood, Through good times and bad, in days of school and into adulthood, 
the library was and is a safe haven for those of us who want to 
explore Paris but can’t afford the airfare, for those of us that are 

curious about the moon and stars but aren’t cut out to be astronauts.”
̶  Dora, San Saba, Texas 
Woman’s Day magazine, “How the library changed my life” submissionWoman’s Day magazine, “How the library changed my life” submissionWoman’s Day

Over the course of my lifetime the library has been a refuge, 
magic carpet and sanctuary.” ̶ Elysbeth, Rothschild, Wisc. 

Woman’s DayWoman’s Day magazine “How the library changed my life” submissionWoman’s Day magazine “How the library changed my life” submissionWoman’s Day

What’s Happening in 
New Orleans

Rural Advocacy @ your 
library®  Progress Update
Come learn about the new tipsheet 
and toolkit for rural, native and 
tribal libraries. Saturday, June 24, 
4:00-5:15 P.M., Morial Convention 
Center, Room 345

ALSC Kids! @ your library® 

Kickoff
See children’s songwriter Bill Harley 
perform his new @ your library 
song. Sunday, June 25, 10:30 to 
12:30 P.M., Morial Convention 
Center, Rooms 338-339

PLA Smartest Card @ your 
library® Update
Learn more about the new Smartest 
Card advocacy tools and the strategy 
behind them. Sunday, June 25, 
1:30-3:30 P.M., Morial Convention 
Center, Room 243

Woman’s Day reader Kim Parker worked with Woman’s Day reader Kim Parker worked with Woman’s Day
librarian Howard Grueneberg at the Urbana 
(Ill.) Free Library to trace her family’s roots 
as part of an article for the magazine’s March 
2006 issue.



The program will also introduce new 
toolkit materials, including logo art, 
a tipsheet, resources and best practice 
examples of successful outreach to 
children in grades K-4 and their parents.  

The ALSC @ your library Taskforce is 
planning a media kickoff in November 
2006 during Children’s Book Week, 
as well as a program at the upcoming 
ALSC Institute. 

Free tools and additional details 
about the campaign are available on 
the Kids! @ your library campaign Web 
site, www.ala.org/kids.

New Advocacy Toolkit for Rural, 
Tribal and Native Libraries To Be 
Introduced at Annual Conference 

The Committee on Rural, Native 
and Tribal Libraries of All Kinds will 
reveal a new toolkit for its advocacy/

outreach effort 
to help librar-
ies with popu-
lations of under 
10,000 promote 
their value to 
key audiences, 
including library 
boards, policy-
makers and the 
public.  

Thanks to a 
$10,000 ALA-

World Book Goal Award, research took 
place in the summer and fall of 2005 
to assess perceptions of rural and small 
libraries. That research was used to 
develop the new toolkit of resource 
materials that libraries can adapt locally. 
Toolkit materials and a new tipsheet 
are available at www.ala.org/rural. 
Click on “Advocacy.” 

ACRL Announces 2007 Best 
Practices in Marketing Academic 
and Research Libraries 
@ your library® Award

Sponsored by the Association of 
College and Research Libraries (ACRL) 
Marketing Academic and Research 
Libraries Committee and funded by 
Springer, the 2007 Best Practices award 
will be given to the academic/research 
library in each category (community 

college, college, and university) that 
demonstrates an outstanding best 
practices marketing program.   Programs 
must have been in place for one year 
and selection will be based on the most 
complete documentation. The award 
will be presented at the 13th ACRL 
National Conference in Baltimore, Md., 
in March 2007.

Each winning library will receive a 
plaque and $2,000. Portfolios are due 
December 4, 2006. For more details, 
visit the “Awards” section of the ACRL 
Website at www.ala.org/acrl, or contact 
Megan Bielefeld at mbielefeld@ala.org. 

PLA Unveils New Advocacy Toolkit

In 2004, the Public Library Association 
(PLA) began its campaign to make the 

library card 
the most 
valued and 
used card in 
every wallet. 
F o l l o w i n g 
the campaign 
launch, PLA 
r e c e i v e d 
c o u n t l e s s 
stories and 

photos from libraries using campaign 
tools to celebrate and promote their 
importance within their communities.  
The PLA Advocacy Task Force 
determined that the next phase of the 
project should build on the first by 
offering librarians, library staff and 
volunteers a skill-building opportunity.  
A new toolkit is being developed that 
will allow public librarians to showcase 
the value of public libraries based on 
demonstrated impact, research and 
stories.  Librarians will find the resources 
they need to help frame messages, use 
persuasive evidence and reach the right 
people. See the PLA Web site at www.
pla.org for more information.

YALSA to Launch Campaign in 2007

The Young Adult Library Services 
Association (YALSA) will launch an @ 
your library initiative in 2007, coinciding 
with the division’s 50th anniversary. 
The division’s new advocacy taskforce 
has collected anecdotes from teens 
across the country that illustrate the 
value of library services. The taskforce 
is also working on questions for an 
online member survey to help define 
the campaign. Keep watching for more 
details at www.ala.org/yalsa.

Campaign for the World’s 
Libraries Program to be Held 
at IFLA Conference

There will be a program showcasing 
best practices in The Campaign for the 
World’s Libraries at the International 
Federation of Library Associations 
and Institutions (IFLA) Conference in 
Seoul in August. The program is coor-
dinated by the International Relations 
Office, and countries representing the 
Far East are being invited as speakers. 
To date, there are 31 participants in 
this global advocacy program, includ-
ing: Argentina, Armenia, Australia, 
Azerbaijan, Belarus, Brazil, Bulgaria, 
Canada, Caribbean Islands, El Salvador, 
Georgia, Greece, Iceland, Ireland, 
Italy, Japan, Kazakhstan, Korea, 
Mexico, Moldova, Nepal, Nicaragua, 
Nigeria, Norway, Portugal, Serbia, 
Singapore, Turkey, Uruguay, Uzbek-
istan and Venezuela.

www.ala.org/@yourlibrary atyourlibrary@ala.org1-800-545-2433, ext. 2148/4020

Those glass doors represented much more than just a couple of Those glass doors represented much more than just a couple of 
rooms filled with books.  For a poor girl growing up in rural Georgia, 

those doors were a symbol of freedom.” those doors were a symbol of freedom.” ̶ Lynda, Liberty Township, Ohio
Woman’s DayWoman’s Day magazine “How the library changed my life” submissionWoman’s Day magazine “How the library changed my life” submissionWoman’s Day

The headline read: ‘Local Woman Receives Free Education Valued The headline read: ‘Local Woman Receives Free Education Valued 
at $50,000!’ At least, that’s how the headline would read if at $50,000!’ At least, that’s how the headline would read if 
someone asked me to write an article about how the library has someone asked me to write an article about how the library has 

affected my life.” ̶ Gloria, La Marque, Texas
Woman’s Day magazine “How the library changed my life” submissionWoman’s Day magazine “How the library changed my life” submissionWoman’s Day



Texas, West Virginia Library 
Associations Win First-Ever 
“Quotable Facts” Competition; 
New Bookmarks Available Online

The Texas Library Association and 
West Virginia Library Association are 

the winners of the first-
ever “Quotable Facts” 
competition, sponsored 
by The Campaign for 
America’s Libraries.

In November, ALA 
Chapters were invited 
to submit at least 
10 “quotable facts” 
about their state for 
consideration. A member 
committee judged the 
entries on a variety 
of criteria, including 
originality, creativity, 
how local the quotes 
were and how well they 
incorporated the “value” 
of their libraries.

Texas and West Virginia will receive 
the design and printing of 10,000 copies 
of their own “Quotable Facts” brochures. 
They also are being recognized at the 
2006 ALA Annual Conference.

The competition was developed 
in response to a Campaign survey 
conducted last summer. In that 
survey, ALA members indicated they 
were interested in more research and 
statistics to help make the case about 
their value to their schools, campuses 
and communities. 

Some of the winning “quotable facts” 
included:
■ Texas libraries spent an average 

of about $18 per capita for public 
library service in 2003. For a family 
of four, that’s library service for a year 
for only about $72.00. It would cost 
$130 for the same family to attend Six 
Flags Over Texas for one day.

■ Each school librarian in Texas serves 
an average of 896 students. That’s 
an average of 45 classes per school 
librarian.

■ Public libraries in West Virginia 
outnumber Wal-Marts more than 
5 to 1 (174 public libraries to 32 
Wal-Marts).

■ On a typical day in 2004, more 
than 80,000 students and faculty 
visited West Virginia’s academic 
libraries, more visitors than the 
entire population of Charleston 
and Morgantown, West Virginia, 
combined.

To read the winning entries, as well as 
a sampling of facts from state chapters, 
visit www.ala.org/quotablefacts.

Also included on the Web site is 
a newly-updated version of ALA’s 
popular, wallet-sized “Quotable Facts 
About America’s Libraries.”  Available 
in English and Spanish, the booklet is 
available in a PDF format. 

New “Quotable Facts” bookmark 
artwork is also available for down-
loading in English and Spanish, in 
both color and black and white. Four 
bookmark templates are online—one for 
public libraries, one for school libraries, 
one for academic libraries and one for 
all libraries. Libraries are invited to 
customize the back of the bookmarks 
with their own contact information.

www.ala.org/@yourlibrary 1-800-545-2433, ext. 2148/4020 atyourlibrary@ala.org

To me and my children, the library is our ‘home away from home.’ We find laughter, knowledge and 
comfort in our library.  We are drawn to how we feel when we are within its walls . . . invigorated.“

̶ Jennifer,  Vancouver, Wash.
Woman’s Day magazine “How the library changed my life” submissionWoman’s Day magazine “How the library changed my life” submissionWoman’s Day

Four  “Quotable Facts” bookmarks available for download at www.ala.org/quotablefacts

Our town library is not just a place to get books; it is a veritable hub of social connection and community 
activity.” ̶ Caroline, Bloomfield, Conn.
Woman’s Day magazine “How the library changed my life” submission

Thank You to Springer 
for Sponsoring the 2006 
ALA Annual Conference 
Registration Bags.



www.ala.org/@yourlibrary 1-800-545-2433, ext. 2148/4020 atyourlibrary@ala.org

Advocacy Institute
Friday, June 23, Noon–5 P.M., Astor Crowne Plaza, Grand 
Ballroom C and D
Geared to help foster community support among library 
professionals, Friends, trustees and advocates, the Advocacy 
Institute is designed for beginning advocates or anyone 
who wants to sharpen their skills. A luncheon presentation 
with AASL will focus on 65% Solution and TABOR 
laws.  Then advocacy experts will address topics such as 
message development and lobbying. During the course of 
the day, attendees will work on an advocacy action plan to 
implement in their library. Tickets: $25.

Library Advocacy Now! Training: Speaking Up and 
Speaking Out about the Hard Issues

Saturday, June 24, 1:30–3:30 P.M., Morial 
Convention Center, Room 391-392

Hear more about critical issues 
librarians face and how to deal 
with them. Learn to reframe and 
refine key messages, techniques 

for dealing with tough questions and 
strategies for making sure our compelling 

messages are heard. 

PR FORUM: Marketing is Everyone’s Job 
@ your library®

Sunday, June 25, 8–10 A.M., Morial Convention Center, 
Room 352
“Word-of-mouth marketing” is the latest buzz word when 
it comes to promoting your library, but what does it really 
mean? Plan to attend the annual PR FORUM, and you will 
learn what it is, why it works, and how you can use it to 
engage every staff member, trustee, Friend, faculty member 
and student in spreading your library’s message.

Shades of Glory: The Negro Leagues and the Story of 
African-American Baseball
Sunday, June 25, 1:30–3 P.M., JW Marriott Hotel, Ile de 
France I
James L. Gates Jr., Library Director at the National Baseball 
Hall of Fame and Museum, will review African-American 
baseball history from 1860 to date, with a focus on the just-
completed research program undertaken by the Baseball 
Hall of Fame that involved libraries nationwide. Attendees 
will receive a Jackie Robinson poster from ALA Graphics.  
There will be a raffle for an Ozzie Smith autographed 
baseball, a copy of Shades of Glory by Lawrence Hogan and 
baseball titles from Harcourt Children’s Books.

Annual Conference Programs Sponsored by the ALA Public Awareness Committee 
and Public Information Office



The Campaign 

for America's 

Libraries would 

like to thank ALA's 

2005-2006

Library Champions.

3M LIBRARY SYSTEMS

BAKER & TAYLOR

BOUND TO STAY BOUND BOOKS

BOWKER

BRODART COMPANY

CANDLEWICK PRESS

CHECKPOINT SYSTEMS

DEMCO, INC.

DUN & BRADSTREET

EBSCO INFORMATION SERVICES

ELSEVIER

GAYLORD BROS.

GOOGLE

H.W. WILSON COMPANY

HIGHSMITH INC

THE HOME DEPOT

INGRAM LIBRARY SERVICES INC.

JANWAY COMPANY USA INC

LEXISNEXIS

THE LIBRARY CORPORATION (TLC)

LOGITECH

MARSHALL CAVENDISH

OCLC ONLINE COMPUTER LIBRARY 
CENTER

OFFICE DEPOT, INC.

POLARIS LIBRARY SYSTEMS

PROQUEST COMPANY

SAGE PUBLICATIONS 

SCHOLASTIC INC.

SEVERN HOUSE PUBLISHERS LTD.

SIRSIDYNIX

SPRINGER

STANDARD & POOR'S

SWETS INFORMATION SERVICES

THOMSON GALE

THOMSON SCIENTIFIC

VERIZON FOUNDATION

WALGREENS

WORKING ASSETS

WORLD BOOK, INC.

Library Champions make it 

possible to increase awareness 

and advocate the value of 

libraries and librarians across 

the country and around the 

world. To learn how you can 

become a Library Champion and 

help ALA speak up and speak 

out for libraries, please contact 

the ALA Development Office, at 

800.545.2433 or via email at 

development@ala.org.

NEW

CHAMPION

NEW

CHAMPION


