
School Library Campaign Kicks
Off in Kansas City

The @ your library School Library
Campaign officially kicked off at the AASL
11th National Conference in Kansas City,
Missouri in October. The campaign was
widely promoted throughout the
conference, with all registrants receiving a
copy of a new “@ your library Toolkit for
School Library Media Programs” in their
registration bags. An official kickoff
program took place during the
conference’s “Taste of Kansas City”gala
event. 

As part of the new campaign, ALA and
AASL also launched a new Web site
dedicated to the initiative. A downloadable
copy of the new toolkit, as well as new
print-ready graphics, sample press

materials, advocacy resources, research and
more are now available to all school
librarians at www.ala.org/@yourlibrary
under “School Library Campaign.”

Developed in connection with AASL,
the campaign focuses on increasing public
awareness of the value of school library
media programs and school library media
specialists. Specifically, the campaign aims
to:

■ increase public awareness of the
significant contributions made by
school library media specialists
through school library media
programs to further the academic
achievement and lifelong learning of
students; 

■ strengthen a belief in the value of
school library media programs and
school library media specialists;

■ position school librarianship as a
desirable career opportunity.

AASL will hold a leadership
development session during the ALA
Midwinter Meeting in San Diego for AASL
Affiliate delegates. It will take place on
Saturday, January 10, from 8 to 11 A.M. and
will focus on the @ your library campaign.
The meeting is only open to these
delegates. During the ALA Annual
Conference in Orlando, AASL will offer a
full-day marketing preconference based on
materials developed for this new initiative.
Pre-registration is required. For more

information, see the AASL Web site at
www.ala.org/aasl. 

Public Library Campaign to
Launch in 2004

At its 2004 National Conference in Seattle
(February 24–28), PLA will launch a new 
@ your library advocacy campaign
designed especially for public librarians
and libraries. The PLA campaign will
feature dynamic messages that will get
public attention, deliver information and
represent the needs and interests of the
nation’s public librarians. Campaign
themes focus on the library as a critical
contributor to a vibrant and educated
community; essential and indispensable
for a free people; and as a destination for a
wide variety of valuable services.

The initiative is being spearheaded by a
PLA taskforce made up of the following
members: Kathleen Reif, St. Mary’s County
(Md.) Public Library, Chair; Luis Herrera,
Pasadena (Calif.) Public Library; Clara
Bohrer, West Bloomfield Hills (Mich.)
Public Library; Susan Hildreth, San
Francisco Public Library; Peter Persic, 
Los Angeles Public Library; Sallie Johnson,
Memphis-Shelby (Tenn.) County Public
Library; Jan Sanders, Spokane (Wash.)
Public Library; Kathy Coster, Baltimore
County Public Library; and Marilyn Barr,
Philadelphia Free Library. 

The Task Force recently met with ALA’s
@ your library office staff and with ACRL
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Are you a school library media specialist interested in finding out how you can
enhance your outreach efforts? Then join AASLPR, a brand new listserv dedicated to
marketing, public relations and advocacy for school library media programs. Share
your ideas and best practices, learn about training opportunities and find out what
your colleagues are doing to reach out to students, teachers, principals, school
boards and others. To subscribe to this list, send an email to listproc@ala.org. In the
body of the message, type: subscribe AASLPR and your first and last name.



and AASL staff about their campaigns,
reviewed market research, identified core
audiences, and developed campaign
themes. The themes and slogans were
market tested with public librarians and
the general public by KRC Research in
Baltimore, Detroit, and Phoenix this fall. A
training session for public librarians is
planned for the ALA Annual Conference in
Orlando, with a national kick-off planned
for National Library Card Sign-Up Month
in September. 

Marketing workshops for 
Academic and Research Libraries
Offered in San Diego and
Orlando

The Association of College and Research
Libraries (ACRL) is holding a workshop
entitled, “Creating a Marketing Plan for
Your Academic and Research Library” as
part of the @ your library Academic and
Research Library Campaign. Sponsored by
the ACRL Marketing Academic &
Research Libraries Committee, the full-day
workshop will be held on January 9, 2004. 

Utilizing marketing materials developed
by the ACRL @ your library Task Force,
workshop presenters and facilitators will
help academic and research libraries walk
through the process of developing a
marketing program for their library. All
participants will receive a copy of the
Strategic Marketing for Academic Libraries
Participants Manual developed by the Task
Force and participate in a series of
exercises that can be used to create an
academic library marketing plan. The
exercises include identifying customers,
products/services, developing marketing
messages, identifying and choosing
marketing vehicles, establishing
marketing options, and developing both
cost and benefits analyses for the
marketing plan. 

ACRL also will offer a program at the
ALA Conference in Orlando called
“Marketing Your Academic or Research
Library: The Good, The Bad, and The

Useful” on Monday, June 28 from 8:30 to
noon. Representatives from a variety of
academic and research libraries will
discuss their existing marketing efforts,
how they were developed and what they
would do differently (if anything). The
session will include an introduction to the
ACRL @ your library campaign and its
accompanying materials. For more
information, see the ACRL Web site at
www.ala.org/acrl.

Legendary Skateboarder Tony
Hawk Headlines “Get on Board and
Read @ your library” Program

Tony Hawk is a big
draw for today’s
teens. And librarians
know it. That’s why
more than 2,500

librarians
registered for the

“Get on Board and
Read @ your library”

program developed by ALA and Dean
Foods, distributor and marketer of
HERSHEY®’S Milk and MilkShakes.

The program, which officially launched
in November, encourages young adults
across America to skate their way into
libraries, borrow a book and create an
entry about how the book is meaningful to
them. Entries may be submitted in a
written essay or a creative entry consisting
of a poem, painting or video and may be
created individually or as a team. The
grand prize winner or winning team and
sponsoring librarian will meet Tony Hawk
during his Boom Boom Huck Jam
promotional tour in the fall of 2004. 

The program encourages librarians to
reach out to teens and invite them to
submit an entry. A new incentive program
offers 50 coupons for HERSHEY®’S Milk
and MilkShakes for librarians who submit
at least 5 teen entries; 15 HERSHEY®’S
Milk and MilkShake T-shirts for those who
submit 15 to 24 entries; and 25
HERSHEY®’S Milk and MilkShake T-shirts
and an autographed poster of Tony Hawk
for 25 or more entries. Also, librarians who
submit a report on how they promoted the
program, along with sample publicity
materials, will be entered into a drawing
for a $100 gift bookstore gift certificate.

All the information librarians need to
participate, as well as new promotional
tools to help bring the initiative to teens in
their community or school, can be
downloaded from the program Web site at
www.hersheysmilk.com/getonboard. 

“NASA @ your library” Exhibit
Takes Flight in 16 Libraries

“NASA @ your library,” co-sponsored by
the ALA and NASA’s Office of Biological
and Physical Research, launched in July at
the Enoch Pratt Free Library in Baltimore.
ALA President Carla Hayden and
representatives from the Association for
Library Service to Children (ALSC), NASA
and Apple, which is providing the
computers for the new interactive traveling
exhibit and funding the exhibit travel
expenses, were on hand for the kickoff. 

“NASA @ your library” is designed to
drive participation at public libraries, raise
awareness and interest in science,
encourage young people to pursue science
careers, and increase the visibility of NASA
programs and many of its findings. The
exhibit features information on shuttling
to and living in space, a laboratory in
space, and the nation’s future in space. A
new Web site for parents and children
(www.ala.org/alsc) also is available.

In addition to the Enoch Pratt Free
Library, the following libraries have hosted
the exhibit to date: Lakewood Library,
Takoma, Wash.; Northwest Reno Library,
Reno, Nev.; Johnson County Library,
Overland Park, Kan.; Spartanburg County
(S.C.) Libraries; Bozeman (Mont.) Public
Library; Roswell (N.M.) Public Library;
Carnegie-Stout Public Library, Dubuque,
Iowa; Detroit Public Library; Decatur
County-Gilbert H. Gragg Library,
Bainbridge, Ga.; Missoula (Mont.) Public
Library; Flagstaff (Ariz.) Public Library;
Moorhead (Minn.) Public Library; District
of Columbia Public Library; Brunswick-
Glyn Regional Library, Brunswick, Ga.;
and Palm Springs (Calif.) Public Library.

“NASA @ your library” is administered
by ALSC. For more information, please
contact Linda Mays in ALSC at 
lmays@ala.org or 312-280-1398.

“Put It in Writing @ your library”:
New Workshops to Take Place
during National Library Week

Fifteen new
libraries,

including those at
community colleges,
will host workshops

on how to break into
the writing business

during National Library
Week 2004 as part of Year 3 of the “Put It
in Writing @ your library” program. The
sessions will be led by writers from
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Woman’s Day magazine. The “Put It in
Writing” online book club also will
continue into 2004, featuring librarians’
recommendations to parents and
caregivers. Look for more information at
www.womansday.com.

Sponsored by ALA and Woman’s Day
magazine, “Put It in Writing @ your
library” is designed to promote the
opportunities and resources that libraries
offer to aspiring writers. 

The libraries that will host workshops
during National Library Week 2004
include:

■ Atlanta-Fulton Public Library System
■ Enoch Pratt Free Library, Baltimore
■ Bunker Hill Community College

Library, Boston
■ Central Piedmont Community

College Libraries, Charlotte, N.C.
■ Oakton Community College Library,

Des Plaines, Ill.
■ Hartford (Conn.) Public Library
■ Kenton County Public Library,

Covington, Ky.
■ Auraria Library (serving the Commu-

nity College of Denver, Metropolitan
State College of Denver, and the
University of Colorado at Denver)

■ Iowa City Public Library
■ Pasadena (Calif.) Public Library
■ Montclair (N.J.) Public Library
■ The Flushing Branch of the Queens

Borough (N.Y.) Public Library
■ Cameron Village Regional Library,

Raleigh, N.C.
■ City College of San Francisco
■ Multnomah County Central Library,

Portland, Ore.

“Join the Major Leagues @ your
library” Wraps up Another 
Winning Season

Before a sold-
out crowd

awaiting a
Cubs vs.
Pittsburgh

Pirates game that
led to this year’s
pennant race,

Sharon Robinson, Consultant, Major
League Baseball Educational Programming,
and Chicago Cubs’ manager Dusty Baker
drew the winner of the “Join the Major
Leagues @ your library” program. 

Madeline Barnicle, 11, of Eagan, MN,
received a pair of tickets to a 2003 Major
League Baseball World Series game for her
participation in the online baseball trivia
contest. Barnicle’s entry was made possible

by resources from her local library, the
Westcott Library Branch in Dakota County,
Minnesota, and the “Join the Major
Leagues @ your library” program.

The ceremony capped off the second
year of the “Join the Major Leagues”
program, which toured through 9 cities
last spring and summer. Events in libraries
and ballparks took place with the
Baltimore Orioles, Anaheim Angels,
Kansas City Royals, San Diego Padres,
Cincinnati Reds, Florida Marlins, Toronto
Blue Jays and the Chicago Cubs. “Join the
Major Leagues” also had a presence at the
2003 All-Star Game and FanFest in
Chicago where Mike Jansen, a young adult
librarian with the Vancouver Community
Library, was recognized as the winner of
the “Join the Major Leagues” Library PR
Contest for his efforts to promote the
program in his community. 

Look for more information in the spring
on the 2004 program at www.ala.org/
@yourlibrary/jointhemajorleagues.

Belarus Joins the Campaign for
the World’s Libraries, New
Listserv Shares Best Practices

Twenty-three
countries are
now on board
The Campaign
for the World’s
Libraries, a
multi-year
public
education
effort co-
sponsored by
the American
Library

Association and International Federation
of Library Associations (IFLA). Belarus,
which just signed on during the IFLA
Conference in Berlin last summer, joins
the following countries as international
participants in the campaign: Armenia,
Australia, Azerbaijan, Brazil, Bulgaria,
Canada, Caribbean Islands, Georgia,
Iceland, Italy, Japan, Kazakhstan, Korea,
Mexico, Moldova, Nepal, Nigeria,
Portugal, Serbia, Singapore, Turkey and
Venezuela. With IFLA’s World Library
Congress in Buenos Aries in 2004, ALA is
working to encourage Argentina, Chile
and other South American countries to
join as well. 

To assist these countries in sharing
ideas about their own @ your library
initiatives, a new listserv has now been set
up. CWL-LIST is available to all

international library associations that have
joined the world campaign. The list is
intended to facilitate the exchange of best
practices and ways to encourage other
countries to get involved.

ABC-TV to Air Brand New PSAs
Promoting Reading and Libraries 

As part of its “A Better
Community” initiative,
ABC-TV will air
television public service
announcements (PSAs)
featuring primetime stars
talking up reading together
and the importance of libraries. The end of
each spot is tagged with “The Campaign for
America’s Libraries” and the ALA Web site. 

ABC stars who are showcased in this
round of PSAs include: Sara Rue (“Less
Than Perfect”), Camryn Manheim (“The
Practice”), Constance Marie (“George
Lopez”), Shoshannah Stern (“Threat
Matrix”) and Garcelle Beauvais-Nilon
(“NYPD Blue”).

New Tools Address Library
Funding Cuts 

Bernie Mac Radio PSAs

Popular actor-
comedian Bernie
Mac has recorded
radio PSAs on
behalf of the
American Library
Association that
focus on library
funding. With the message, “The
future is @ your library, so make sure your
library has a future,” these new spots
address the cutbacks facing our nation’s
libraries and how listeners can support
their local library. The spots were recorded
free of charge by Mac, who is also featured
on an ALA celebrity READ poster. 

A new CD of the radio PSAs is available
for $50 through ALA Graphics. It includes
30-second and 60-second “urban/hip hop”
versions and 30-second and 60-second
“contemporary” music versions. There are
also 60-second options that libraries can
customize by adding contact information
at the end. To order the CD, please see the
latest issue of the ALA Graphics Catalog,
visit the ALA Online Store at
www.alastore.ala.org, or call 866-SHOP-
ALA (866-746-7252). The PSAs also may
be previewed on the campaign Web site at
www.ala.org/@yourlibrary. 
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Save America’s Libraries Video and
Television PSA 

A five-minute video and television public
service announcement (PSA) are available
through the ALA Public Information Office
to help the library community address the
cutbacks facing libraries nationwide and
garner support for library funding. The
message is: “The future is @ your library, so
make sure your library has a future.” 

The video was created for use at
meetings to educate influentials about the
library funding crisis. The 30-second PSA
showcases why libraries are needed more
than ever in difficult fiscal times and
encourages viewers to support their
school, academic or public library.
Libraries are invited to customize the PSA
with local contact information at the end
of the spot or use the version with the
national tag that ALA developed. Both the
video and PSA are closed-captioned for the
hearing impaired. 

The video and two versions of the PSA
are available on VHS for $40 and on Beta
SP for $50. The two versions of the PSA
are available for broadcast by themselves
on Beta SP (without five-minute video) for

$40. Other formats are available upon
request by calling the ALA Public
Information Office at 866-4-LIBRARY. An
order form is available on the @ your
library Web site at www.ala.org/
@yourlibrary. Click on “PR Tools and
Resources,” and then “Shop @ your
library.” 

Online Print PSAs

If your library is struggling with a funding
crisis, ALA’s new online message ads can

help. Print PSAs
that promote
recruitment, pay
equity and
librarianship also
are available. The
ads are fully
downloadable in
color or black and
white in PDF
formats and may
also be customized

to suit the needs of your library. Send
them to local newspapers or use them in
your newsletter, on your Web site or other
publications. They were designed for you!

The Public Information Office would
appreciate a follow-up note from any
library that uses the ads, including the
name of the publication and the date, as
well as any clips. If you have any
questions, please send an email to
atyourlibrary@ala.org. 

Who’s on Board @ your library:
Find out at www.ala.org/@your
library

Looking to share your local success with
the campaign or want to get a better idea
of how to get involved? Visit the new
interactive story database on the @ your
library Web site at www.ala.org/
@yourlibrary. Click on “Participating
Libraries.” This new feature allows
libraries to electronically submit stories of
how they’re involved. The stories are
displayed online and can be sorted by state
as well as type of library or type of
communications program. Libraries that
send examples of their involvement also
can have images posted alongside the
stories. 
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