
Walgreens Joins as Latest
Founding Partner: “Be Well
Informed @ your library®”

This month, ALA and Walgreens are
teaming up to launch “Be Well Informed 
@ your library®,” a health information
initiative that will take place in two phases
over the course of the next 20 months.
Phase I will consist of distributing
brochures authored by Health and Human
Services and the Centers for Medicare and
Medicaid Services about the new Medicare
Drug Discount Card to all 16,400 public
libraries. Walgreens also will be named as
a Founding Partner of the campaign at a
launch event during the 2004 Annual
Conference. Phase II will take place
between July 2004 and December 2005
and will target 5–10 library systems to
participate in a series of health literacy
seminars that position the local pharmacist
and librarian as expert information
resources. Participating libraries will
receive small incentive grants from
Walgreens. Look for more information 
at www.ala.org/@yourlibrary.

New advocacy campaign for
public libraries to kick off in
September: “The Smartest Card:
Get It. Use It. @ your library®”

The Public Library Association
will launch its @ your library®

campaign in September
during Library Card Sign-
Up Month. The goal will
be to make the library

card the most valued card
in every wallet. 

A variety of resources will be provided
to support public librarians in adapting the
campaign for their communities. The goals
and messages are linked to the current
PLA Strategic Plan, where one of the four
key goals is, “Advocacy & Recognition:
Public Libraries will be recognized as the

destination for a wide variety of valuable
services and their funding will be a
community priority.”

In its first year, the campaign will target
the library community, including staff,
trustees and Friends, to build
understanding and support for library
advocacy. It will also target families and
influentials, such as the business
community, policymakers and elected
officials. 

Campaign themes will focus on the
public library as a critical contributor to a
vibrant and educated community; essential
and indispensable for a free people; a place
of opportunity; and a destination for a
wide variety of valuable services. 

With support from 3M Library Systems,
PLA will sponsor an all-day invitational
preconference called “It’s All About You 
@ your library” on Friday, June 24 during
the ALA Annual Conference. The purpose
is to roll out the campaign to state
association and state library representatives
who will serve as ambassadors for the
initiative back home. New tools and
resources will be unveiled. 

For more information about the new
campaign, visit the PLA Web site at
www.ala.org/pla or The Campaign for
America’s Libraries Web site at
www.ala.org/@yourlibrary and click on the
Public Library Campaign icon. 

New ACRL award to recognize
best practices in marketing
academic and research libraries;
marketing workshop shares
them in Orlando

The Association of College and Research
Libraries (ACRL) is offering a new Best
Practices in Marketing Academic and
Research Libraries Award to be presented
at the ACRL National Conference in
Minneapolis in April 2005. Sponsored by
the ACRL Marketing Academic and
Research Libraries Committee and funded

through the ACRL Friends Fund
Committee, the award will be given to the
academic/research library that provides the
most complete documentation
demonstrating a best practices marketing
program that has been in place for at least
one year. A $2,000 award will be presented
for first place, and a $1,000 award will be
given for second place. Portfolios are due
October 29, 2004. For more details, see
www.ala.org/acrl. Click on Professional
Tools and then Marketing @ your library. 

To further promote marketing best
practices, ACRL is also sponsoring a
workshop during the ALA Annual
Conference titled “Marketing Your
Academic or Research Library: The Good,
The Bad, and the Useful.” It will be held
on Monday, June 28 from 8:30 A.M. to
noon. Representatives from a variety of
academic and research libraries will
discuss their existing marketing efforts,
how they were developed and what lessons
were learned. 

AASL hosts advocacy
preconference and program in
Orlando: “Every Student
Succeeds @ your library®”

The American Association of School
Librarians (AASL) is hosting a half-day
preconference on Friday, June 25 called
“Every Student Succeeds @ your library:
An Advocacy Approach to Highlight Your
Library Media Program.” This
preconference will prepare library media
specialists to be advocates for their library
media programs and services, focusing on
themselves as crucial to the teaching and
learning process and on their programs as
critical to the learning experience. 

AASL also is hosting a program titled
“Ideas to Implement the @ your library
Campaign” on Saturday, June 26. The
session will give attendees an opportunity
to browse the Toolkit For School Library
Media Programs and share ideas that they
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can incorporate in their own marketing
plans for their school districts or statewide
programs. The Toolkit will assist the
participants in their endeavor to “tell their
story” to create the positive images that
reflect the importance and significance of
school library media programs and of the
school library media specialists responsible
for the delivery of those programs. 

It’s Election Season—Register to
Vote @ your library®

Libraries are the
perfect venue to
helps citizens get

registered to vote and obtain information
and resources about candidates and related
issues this election season. That’s why
more than 750 libraries have signed up for
a new initiative sponsored by ALA and
Working Assets. Through a new Register
to Vote @ your library® initiative, ALA and
Working Assets are co-sponsoring an
online voter registration drive at
www.yourvotematters.org/ala, where
individuals can register to vote or update
their registration information. By
registering, people will help raise funds for
ALA’s advocacy efforts nationwide. 

ALA is encouraging its members to
register on the Web site and also invites
them to promote voter registration to their
users. The participating library in the zip
code with the largest number of registrants
will be awarded a $1,000 grant. In
addition, the first five participating
libraries in zip codes with at least 500
registrants will each be awarded $500. To
help promote the program, ALA and
Working Assets are offering free tipsheets,
bookmarks and buttons to any library that
registers at www.ala.org/requestmaterials.
Materials will be mailed to libraries until
early September. For more information,
see the campaign Web site and click on
the “Smart Voting” icon. 

Get on Board and Read @ your
library® program breaks record
with 3,500 registrants; 1,500
entries from teens nationwide

It’s official. Teens and librarians alike are
fans of legendary pro

skateboarder Tony Hawk.
And great prizes and
incentives are a big draw
too. More than 3,500
libraries registered for this
year’s Get on Board and
Read @ your library

program sponsored by ALA and Dean
Foods, marketer of HERSHEY®’S Milk and
MilkShakes. That translated into 1,500
entries from teens nationwide.

The program, which officially launched
last November, encouraged young adults
across America to skate their way into
libraries, borrow a book and create an
entry (either an essay or creative piece)
about how the book is meaningful to
them. Thousands of essays as well as
poems, drawings, videos, CDs—even a
decorated skateboard—were received this
year. The grand prize winner or winning
team and sponsoring librarian will meet
Tony Hawk during his Boom Boom Huck
Jam promotional tour in the fall of 2004.
First place winners will receive Tony Hawk
skateboards; copies of Hawk’s book Hawk:
Occupation: Skateboarder will be awarded
for second place; and a one-month supply
of HERSHEY®'S Milk and MilkShakes will
be given for third place. 

Thank you to all those libraries that
participated in the program and
encouraged their teens to enter! 

Brand new prizes and incentives,
new tools in English and Spanish
hit a home run with public
libraries; 1,400 already
registered 

Within the first
two months of
unveiling the
Join the Major
Leagues @ your
library program,
co-developed by

Major League Baseball and the Major
League Baseball Players Association,
1,400 libraries registered for the third
year of the program. Co-sponsored by
PLA, the Join the Major Leagues program
is focusing this year on public libraries
and is designed to complement summer
reading programs. 

The program runs through September
10, and one lucky winner will be heading
to the 2004 World Series courtesy of Major
League Baseball. Sharon Robinson’s new
book, Promises to Keep: How Jackie
Robinson Changed America is among the
12 first-place prizes being offered. New
incentives and prizes will also be given
this year for the top five libraries that
bring in the greatest number of entries.
The three libraries that bring in the most
number of entries will receive a $100
bookstore gift certificate; the next two will
receive $50 gift certificates to ALA

Graphics. Libraries that bring in at least 25
entries will be eligible for a drawing of
copies of the ALA Graphics Jackie
Robinson “History Lives” poster. All
libraries that send in a report detailing
how they promoted the program along
with sample publicity materials that
utilized the official “Join the Major
Leagues @ your library” logo will be
entered into a drawing for a $100 gift
certificate to mlb.com. 

Librarians are encouraged to visit the
program Web site, which is available in
English and Spanish at www.ala.org/
@yourlibrary/jointhemajorleagues, for the
official rules, a variety of tools and
resources and all-new trivia questions
developed by the National Baseball 
Hall of Fame. 

New online bookclub launches
this month as part of 
Put It in Writing program;
Woman’s Day magazine 
focuses on librarians

A new online
bookclub and
editorial initiative

are focusing
nationwide attention
on librarians this year

as part of ALA’s
partnership with Woman’s

Day. On June 1, the magazine launched
the second year of its online bookclub
featuring recommendations from AASL,
ALSC and YALSA members for children
and young adults. The contributing
librarians are: Amy Alessio, Schaumburg
Township (Ill.) District Library; Catherine
M. Beyers, Southern Bluffs Elementary,
LaCrosse, Wisc.; Peter Butts, East Middle
School, Holland, Mich.; Christine Caputo,
Free Library of Philadelphia; Patti
Gonzales, Los Angeles Public Library; Sue
McGown, St. John’s School, Houston, Tex.;
Debra Nelson, Prince George’s County
Memorial Library, Hyattsville, Md.; Lyn
Persson, Wilmette (Ill.) Public Library;
Dawn Rutherford, King County Library
System, Lake Hills Branch, Bellevue,
Wash.; Joel Shoemaker, South East Junior
High School, Iowa City, Iowa; Ken Stewart,
Blue Valley High School, Stilwell, Kan.;
Terry Young, West Jefferson High School,
Harvey, La.

The book club is currently featured on
the site’s “Community” section at
www.womansday.com/community and will
run through next spring, with each
selection featured for two weeks. Readers
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can share their thoughts about reading and
books in the “Book Club Forum” section
of the Web site. 

Woman’s Day also has received more
than 350 entries from readers nationwide
interested in the magazine’s “Be a Librarian
for a Day” promotion. Readers are invited
to submit an entry of 700 words or less
about why they would like to be a librarian
for a day and what they love about their
library. Two winners will each shadow a
librarian, and their experiences and photos
will be featured in the March 2005 issue of
the magazine as part of an article designed
to help library recruitment efforts. 

During National Library Week, ALA
and Woman’s Day also hosted free writers
workshops for the public at 10 public
libraries and five community college
libraries, bringing the total number of
sponsoring libraries to 31 over the course
of the last three years. 

NASA @ your library® rockets
into 31 libraries nationwide

NASA @ your library®, sponsored by ALA
and NASA’s Office of Biological and
Physical Research, is landing at 31 public
libraries before the summer of 2005. The
traveling exhibit and companion Web site
for parents and kids (www.ala.org/alsc) are
educating the public about space and
NASA’s contributions to the world around
us. The program is administered by the
Association for Library Service to Children
and supported by Apple. 

Libraries participating in this
nationwide outreach initiative include:
Sacramento Public Library; Albuquerque/
Bernalillo County (N.M.) Library System,
Oak Park (Ill.) Public Library; Wells
Branch Community Library, Austin, Tex.;
Glendale Branch Library, Indianapolis;
Hawaii State Library, Honolulu; San
Francisco Public Library; Houston Public
Library; Columbus (Ohio) Metropolitan
Library; Pasadena (Calif.) Public Library;
East New Orleans Regional Branch
Library; Wood County Public Library,
Bowling Green, Ohio; West Charleston
Library, Las Vegas; Southeast Library, St.
Augustine, Fla.; Penn Area Library,
Harrison City, Pa.; Natrona County Public
Library, Casper, Wyo.; Forest Library,
Forrest, Va.; Scranton (Pa.) Public Library;
Laramie County Library, Cheyenne, Wyo.;
St. Mary’s County Memorial Library,
Lexington Park, Md.; Thomas Crane
Public Library, Quincy, Mass.; East Library,
Colorado Springs; Eva Perry Regional
Branch Library, Apex, N.C.; Enfield

(Conn.) Public Library, St. Louis Public
Library; Freedom Regional Library,
Charlotte, N.C.; While Plains (N.Y.) Public
Library; Sikeston (Mo.) Public Library;
Atlanta-Fulton Public Library System;
Queens Borough (N.Y.) Public Library;
Saint Paul (Minn.) Public Library.

Uruguay And Argentina join
Campaign for the World’s
Libraries in preparation for IFLA
Conference this summer

Twenty-four countries and the Carribbean
Islands are now on board The Campaign for
the World’s Libraries, a multi-year public
education effort co-sponsored by ALA and
IFLA. The most recent countries to join
were Uruguay and Argentina. The following
countries are also currently participating:
Armenia, Australia, Azerbaijan, Belarus,
Brazil, Bulgaria, Canada, Georgia, Iceland,
Italy, Japan, Korea, Kazakhstan, Mexico,
Moldova, Nepal, Nigeria, Portugal, Serbia,
Singapore, Turkey and Venezuela. ALA is
also hoping Chile will join the campaign
prior to the 2004 IFLA Conference, which
will be in Buenos Aires this coming summer.
During that IFLA Conference, there will be
a gathering of participants who will share
their best practices in marketing and
advocacy. These best practices will be posted
on the IFLA Web site and on the new CWL
electronic discussion list. Plans also are
underway for programs at the 2005 ALA
Annual Conference that will focus on global
librarianship and related issues. Librarians
from other countries will be encouraged to
attend those programs. 

ABC Television Stars from “NYPD
Blue,” “The Practice,” “Less Than
Perfect,” “George Lopez” and
“Threat Matrix” headline new
PSAs about libraries 

ABC-TV recently
launched a new series
of television public
service announcements
(PSAs) featuring

primetime stars
promoting reading

together and the importance of libraries.
The spots are part of ABC’s “A Better
Community” initiative. The end of each
spot is tagged with “The Campaign for
America’s Libraries” and the ALA Web site.
These spots were made available to ABC’s
193 local affiliates and were also put into
the national PSA rotation in May. ABC
stars showcased in this round of PSAs

include: Sara Rue (“Less Than Perfect”),
Camryn Manheim (“The Practice”),
Constance Marie (“George Lopez”),
Shoshannah Stern (“Threat Matrix”) and
Garcelle Beauvais-Nilon (“NYPD Blue”).
Librarians are encourage to follow up with
local television stations and to help track
the airing of these PSAs. For a tipsheet
with ideas and suggestions for reaching
out to local stations, see the campaign
Web site at www.ala.org/@yourlibrary. 

Friends of the Houston 
(Minn.) Public Library win 
@ your library® award from
FOLUSA and Baker & Taylor

The winner of the second annual Baker
and Taylor Award administered by Friends
of Libraries U.S.A. (FOLUSA) for the best
use of the @ your library brand and
campaign materials is the Friends of the
Houston Public Library in Houston, Minn.
The $2000 award is open to Friends
groups of all sizes and types. Applications
are judged on planning, implementation,
innovation, community and volunteer
involvement and measurable results. 

The Houston Public Library serves a
small village and surrounding area of
approximately 1,500 people; being small
didn’t stop a group of volunteers from
deciding to establish a library, however. The
city council was persuaded to adopt a new
line item in the budget for a library and a
building was donated. In order to refurbish
and furnish the building making it suitable
for a library, the Friends of the Houston
Public Library successfully raised $51,000!
Only one issue remained—the donated
building “resembled nothing more than a
drab military bunker” according to the
Friends. Inspiration struck and the group
decided to wrap the building in a mural.
Forty-two volunteers, ranging in age from 6
to 79, logged 333 hours on the project. The
central message of the mural is “find it 
@ your library!” More information,
including before and after pictures of the
library building, can be found on 
FOLUSA’s Web site at www.folusa.org/html/
awards.html.

The award will be presented during the
FOLUSA Author Breakfast on Saturday,
June 26, 7–9 A.M. at the Rosen Plaza Hotel
during the ALA Annual Conference.
Tickets for the breakfast are $30 at the
door ($25 for FOLUSA members).
Speakers include Robert F. Kennedy Jr.,
Bonnie Anderson, Patricia Gaffney, and
Andrei Codrescu.
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LIBRARY 
CHAMPIONS

3M LIBRARY SYSTEMS

BAKER & TAYLOR

BARNES & NOBLE.COM

BORDERS GROUP

BOUND TO STAY BOUND BOOKS

BRODART COMPANY

CHECKPOINT SYSTEMS, INC.

CHELSEA HOUSE PUBLISHERS

CybraryN™ SOFTWARE

DEAN FOODS COMPANY

DEMCO, INC.

DUN & BRADSTREET

DYNIX

EBSCO INFORMATION SERVICES

ELSEVIER

GAYLORD BROS., INC.

GIS INFORMATION SYSTEMS, INC.

H.W. WILSON COMPANY

HIGHSMITH INC.

THE HOME DEPOT

INGRAM LIBRARY SERVICES INC.

JanWay COMPANY USA INC.

LexisNexis

THE LIBRARY CORPORATION

LOGITECH

LORD & TAYLOR

MARSHALL CAVENDISH

OCLC ONLINE COMPUTER 
LIBRARY CENTER

ProQuest COMPANY

R.R. BOWKER

SCHOLASTIC INC.

SEVERN HOUSE PUBLISHERS LTD.

SIRSI CORPORATION

STANDARD & POOR’S

SWETS INFORMATION SERVICES

THOMSON GALE

THOMSON SCIENTIFIC

VERIZON COMMUNICATIONS

WALGREENS

WELLS FARGO HOME MORTGAGE

WORLD BOOK, INC.

The Campaign for America’s Libraries
would like to thank ALA’s 2003–2004

Library Champions’ membership dues are directly supporting the @ your library® campaign
and making this historic initiative possible. To learn how you can become a Library Champion
and help ALA speak up and speak out for libraries nationwide, please contact Susan Roman,
Director, ALA Development Office, at 312-280-5419 or via email at sroman@ala.org.


