
This year, Step Up to the Plate celebrates the 
history and diversity of our national pastime.

RegisteR today!

Join ALA and libraries across the country as they Step Up to 
the Plate @ your library®. Two American classics—libraries 
and baseball—team up to promote information literacy by 
encouraging fans of all ages to test their knowledge of 
baseball trivia. Trivia questions, developed by the library 
staff at the Hall of Fame, focus on multiculturalism in 
baseball and baseball around the world.

One lucky winner will receive a trip 
for two to the Baseball Hall of Fame in 

Cooperstown, New York!

Prizes are also available for librarians who 
participate. For more information and free 

downloadable promotional materials, register 
today at www.ala.org/baseball.

Coming late summeR 2009! 
Safeway-brand cereal will feature five library-themed cereal boxes. Each box will 

have its own unique theme built around the                       brand. ®
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for America's 
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Library Champions make it 

possible to increase awareness 

and advocate the value of 

libraries and librarians across 

the country and around the 

world. To learn how you can 

become a Library Champion and 

help ALA speak up and speak 

out for libraries, please contact 

the ALA Development Office, at 

800.545.2433 ext. 5050 or via 

email at development@ala.org.

NEW
CHAMPION
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Launched in 2001, the 
Campaign for the World’s 
Libraries continues to grow 
with new members and suc-
cess stories from current 
members.

The Campaign for 
the World’s Libraries was 
developed by ALA and the 
International Federation of 
Library Associations and 
Institutions (IFLA) and is 
designed to showcase the 
unique and vital roles played by public, school, academic 
and special libraries worldwide. To date, 34 countries 
have joined the campaign, and the “@ your library” 
brand has been translated into each country’s language. 
The “@ your library” brand is currently available in 27 
languages. The Campaign has recently debuted logos in 
partner countries’ flag colors, as well. 

The Library & Information Association of South 
Africa (LIASA) uses the “@ your library” brand to pro-
mote libraries as learning resources with two campaigns: 
“Race for knowledge @ your library” for children and 
“The race for knowledge continues…@ your library” 
for adults. Both campaigns remind library users to 
actively pursue knowledge. 

Libraries in South Africa used posters, bookmarks, 
buttons and other items to carry out the theme during 
South African Library Week (March 16–20, 2009).

Dubai Women’s College and Zayed University of 
Dubai, United Arab Emirates, also celebrated National 
Library Week (April 12–18, 2009). Dubai Women’s 
College hosted screenings of “Bride & Prejudice” and 
“Pride & Prejudice” and guest speakers.

Zayed University programs included a visit from 
Gloria Zamora, president of the Special Library 
Association, and other activities, such as “Name the 
camel @ your library,” which garnered 200 entries of 
potential names for the library’s new mascot. 

The Latvian Librarian Association (LLA) is the new-
est member of the Campaign for the World’s Libraries. 
Established in 1923, LLA has been a member of IFLA 
since 1929. 

For more information on the Campaign for the 
World’s Libraries and to download logos in 27 languages, 
visit www.ala.org/@yourlibrary/logos.

Campaign for the World’s  
Libraries continues to grow

Campaign Partners

Pride and Passion: The African 
American Baseball Experience

Learn about the history of African Americans in 
baseball. Panelists include Lawrence R. Hogan, 
author of “Shades of Glory: The Negro Leagues 
and the Story of African-American Baseball”; 
author Sharon Robinson, daughter of Jackie 
Robinson; Coretta Scott King Book Award 
winner Kadir Nelson, author and illustrator of 
“We Are the Ship: The Story of Negro League 
Baseball”; and Susan Brandehoff of ALA’s 
Public Programs Office. Sponsored by ALA’s 
Public Awareness Committee and co-sponsored 
by the Public Programs Office.

PR Forum: Breaking Through 
the Message Clutter @ your 
library®

A panel of industry experts offers powerful 
tips and strategies on how to deliver library 
messages to the public. Topics include how to 
reach multi-cultural audiences, using social 
media to connect with key audiences, how 
radio is a growing channel through which you 
can deliver your messages and using letters 
to the editor and op-eds to communicate 
your library’s story. Co-sponsored by the 
ALA PR Assembly and the Campaign for 
America’s Libraries. Speakers include: Tom 
McNamee, editorial page editor, Chicago Sun 

Times; Dave Baum, Chicago broadcaster and 
media trainer; Eric Friedenwald-Fishman, 
creative director/president, Metropolitan 
Group; Kevin Kirkpatrick, executive vice 
president, Metropolitan Group; George 
Eberhart, editor, American Libraries Direct; 
and Megan Humphrey, manager, Campaign 
for America’s Libraries.

Swap ‘n’ Shop

This year’s Swap ‘n’ Shop, “PR Masterpieces,” 
features hundreds of inspiring examples 
of promotional materials from all types of 
libraries and at all budget levels—yours for 
the taking! The event also displays the entries 
to the 2009 Best in Show PR competition, with 
the awards ceremony beginning at 12:30 p.m.  
Sponsored by the Library Leadership & 
Management Association, a division of ALA.

Media Relations Training

Legendary Chicago broadcaster and media 
trainer Dave Baum offers his popular 
media relations training session. Baum will 
provide concrete tips on how librarians can 
effectively deliver their key messages and 
garner favorable media coverage. Baum has 
trained dozens of ALA presidents and division 
president-elects since 2000.

What’s Happening at
ALA Annual Conference
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With thousands of libraries across the country participating and 
entries pouring in, the fourth season of “Step Up to the Plate @ your 
library®,” developed by ALA and the National Baseball Hall of Fame 
and Museum, is in full swing. 

“Step Up to the Plate” teams up two American classics – baseball and 
libraries – to promote the importance of information literacy skills and 
increase awareness of the library as an essential information resource. 
The program focuses on a baseball trivia contest, with questions devel-
oped by Hall of Fame library staff. This season’s trivia questions were 
created to celebrate the history and diversity of our national pastime. 

People of all ages are encouraged to use the resources at their library 
to answer a series of trivia questions designed for specific age groups: 10 
and under; 11–13; 14–17; and 18 and up. Players can submit answers 
online or via mail. Both the online version of the game and mail-in 
playbooks in both English and Spanish are available on the “Step Up to 
the Plate” Web site at www.ala.org/baseball. 

One grand-prize winner will receive a trip to the Baseball Hall of 
Fame in October 2009.

Five runners-up in each group will 
win first-prize packages, including a 
commemorative hardbound copy 
of the Hall of Fame Yearbook, 
a Hall of Fame baseball and 
one copy of the first book in the 
“Sluggers” series by Loren Long and 
Phil Bildner, published by Simon & 
Schuster Children’s Publishing. 

Librarians can download tools to 
help promote the program locally. Tools include program logos in both 
English and Spanish, a toolkit with sample press materials and program-
ming ideas and downloadable posters and bookmarks. 

Librarians can also win prizes. The library that brings in the most 
entries will receive a $100 bookstore gift certificate; the next three 
libraries will receive a $50 ALA Graphics gift certificate. 

The National Baseball Hall of Fame and Museum is a Partner in the 
Campaign for America’s Libraries. 

Season four of Step Up to the Plate swings into action 

Surviving in a Tough  
Economy: An Advocacy  
Institute Workshop 

 
Can libraries make it through the economic 
crisis? Yes, we can! Learn how some libraries 
can survive and even thrive during a tough 
economy. Hear success stories, get the latest 
tips and learn how to better advocate for 
your library in this difficult financial time. 
Breakout sessions will focus on budgets, 
coalition building and more. Brought to you 
by the ALA Committee on Library Advocacy 
and co-sponsored by the Illinois Library 
Association, the Association of Library 
Trustees, Advocates, Friends and Foundations, 
and the ALA Chapter Relations Committee. 

Building Statewide Coalitions 
for All Libraries in a Tough 
Economy Panel Discussion 

Join ALA President Jim Rettig, 2004–2005 
ALA President Carol Brey-Casiano and others 
for a panel discussion focusing on the value 
of building statewide coalitions during times 
of economic downturn and the concept of 
the “Library Ecosystem,” or how libraries of 
all types are interdependent. The program 
is sponsored by the Advocacy Training 
Subcommittee of the ALA Committee on 
Library Advocacy, the ALA Chapter Relations 
Committee and the Committee on Legislation 
and Jim Rettig’s Ad Hoc Task Force on 
Advocacy. 

What’s Happening at
ALA Annual Conference This April, the Financial Industry Regulatory 

Authority (FINRA) Investor Education Foundation 
and the Reference and User Services Association 
(RUSA), a division of ALA, built upon the “Smart 
investing @ your library®” program to provide pub-
lic libraries with a new resource to help people cope 
with tough economic times.

FINRA’s Investor Alert brochure, “Job 
Dislocation: Making Smart Financial Choices after 
a Job Loss,” offers guidance and tips for the general 
public on maintaining financial stability during a 
period of unemployment. 

Topics covered in the brochure include instruc-
tion on how to take the right financial steps in the 
event of unemployment, protect against investment 
fraud during a period of job dislocation, understand 
health insurance options and ask the right ques-
tions about employer benefit plans. 

Public libraries can request printed brochures 
of 25 or more or download the brochure from 
FINRA’s Web site at www.finra.org/JobLossAlert. 
The brochure is available in both English and 
Spanish.

Since 2007, the “Smart investing @ your library” 
program has issued $1.7 million in grants to 25 
libraries nationwide for the development of finan-
cial education programs. “Smart investing @ your 
library” is designed to build the capacity of pub-
lic libraries to 
provide effec-
tive, unbiased 
financial and 
investor educa-
tion resources 
and services to 
library patrons. 

 New tools for coping with the 
tough economy 

thank you to spRingeR foR 
sponsoRing the 2009 ala annual 

ConfeRenCe RegistRation Bags.
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The Moline (Ill.) Public Library has 
won the 2009 Scholastic Library Publishing 
National Library Week Grant.

The library received the $3,000 grant to 
support its public awareness campaign using 
the National Library Week theme, “Worlds 
connect @ your library®.” 

Inspired by local artist Thomas Chouteau’s 
“River of Life” kaleidoscope, the library pro-
moted its connection with the community 
by creating a series of community “kaleido-
scope” programs to promote National Library 
Week. The library will also extend the theme 
throughout its 2009 programming. 

“The library is like a kaleidoscope,” 
explained reference services librarian Lisa 
Powell Williams. “The library represents all 
the different age groups, interests and ethnic 
backgrounds of Moline coming together and 
connecting with one another.”

Moline is a diverse community with more 
than 50 languages spoken throughout the 
city of 46,000. Williams, along with Christina 
Conklin, children’s services coordinator, cre-
ated a series of programs that reflected this 

diversity. Each event during the week featured 
a different kaleidoscope-themed program: 
a visit from Skylab, a traveling planetarium, 
author appearances by Chris Crutcher and 
James Loewen and a jazz appreciation pro-
gram for adults. Library visitors were given 
mini kaleidoscope key chains with the “Worlds 
connect” logo on the side. 

What set the library’s grant proposal apart 
was its focus on media outreach. During the 
spring, the library advertised on the city’s 
Metrolink buses and created a commercial 
that aired on three local ABC–TV affiliates 
throughout National Library Week. Thanks 
to a donation from the library’s Friends group, 
the commercial aired 80 times during National 
Library Week at all times of the day on each of 
the ABC–TV affiliates. 

An electronic application for the 2010 
grant is now available online at www.ala.org/
nlwgrant. The grant is open to all types of 
libraries in the U.S. This year, libraries are 
asked to use the 2010 National Library Week 
theme, “Communities thrive @ your library.” 
Applications are due October 16, 2009. 

National Library Week will be celebrated April 
11–17, 2010.

The grant is sponsored by Scholastic 
Library Publishing and administered by the 
National Library Week subcommittee of the 
ALA Public Awareness Committee.

Christina Conklin, children’s service coordinator at 
the Moline Public Library, stands with one of the four 
kaleidoscopes showcased in the library during National 
Library Week 2009.

Moline Public Library wins the 2009 Scholastic Library Publishing  
National Library Week Grant; Applications now available for 2010

This spring, two new 
radio public service 
announcements (PSAs) 
aired on Univision 
Radio about the free 
resources available “en 
tu biblioteca” (@ your 
library®).

ALA and Univision 
Radio developed the 
PSAs, which feature 
the voices of Univision 
Radio personality Javier 
Ramero and Illinois 
librarian Semiramis M. 
Grady. 

Launched in September 2008 at the REFORMA conference, 
the “en tu biblioteca” campaign was developed to reach out and 
encourage members of the Latino community to use their local 
library. In fall 2008, PSAs aired in 11 national markets. The 
campaign communicates how libraries create opportunities for 
Latino adults and their children by providing trusted help from 
librarians and free public access to information.

A Spanish language Web site for the public at www.entubiblio-
teca.org supports the messages of the radio PSAs. Librarians can 
listen to the radio PSAs from the site, as well as download free 
posters, flyers and bookmarks.

Univision Radio airs PSAs about  
the value of libraries

Continuing an eight-
year partnership with the 
Campaign for America’s 
Libraries, Woman’s Day 
magazine featured the 
four winners of the maga-
zine’s health initiative in its 
March issue. For the initia-
tive, Woman’s Day asked its 
readers to submit stories of 
how they used the library to 
improve a family member’s 
or their emotional, mental 
or physical health. 

Winners included Elaine Elinson of San Francisco, who found solace 
in the library when her husband was ill; Amy A. Smith of Minneapolis, 
who used the resources at her library to learn about her postpartum 
depression; Carol Strazer of Red Feather Lakes, Colo., who was able to 
make an informed health choice thanks to the research training offered 
at her library; and Linda Slayton of Des Moines, Iowa, who, after losing 
her eyesight, used books on tape provided by the Library of Congress 
to rediscover her love of reading. 

To read the full article, visit www.ala.org/womansday.
Also in the March issue, the magazine announced its next initiative, 

asking women to submit stories of how the library has helped them 
save money during tough economic times. The March 2010 issue of 
Woman’s Day will feature four of the submissions.

Since 2002, Woman’s Day has dedicated 33 pages of its publication 
to generating public awareness for libraries and librarians. The maga-
zine has a readership of 22 million.

Health
®
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Public libraries have long been a cornerstone of the American 
Dream, providing equitable access to information of all kinds for 
people from across the globe. The “American Dream Starts @ your 
library” grant, developed by ALA and funded through Dollar General  
Literacy Foundation, supports this tradition by awarding funding to 
34 public libraries to add or expand literacy services for adult English 
language learners.

The toolkit has recently been expanded to feature new online 
resources and in-depth profiles of each of the 34 American Dream 
libraries. Each profile includes an inventory of library services for 
adult English language learners, lessons learned during the project 
and advice for libraries serving immigrant populations.

Libraries of all kinds are encouraged to visit the “American Dream 
Starts @ your library” toolkit, which launched at the 2008 ALA 
Midwinter Meeting in Philadelphia, at www.americandreamtoolkit.
org.

The program is administered by the Office for Literacy and 
Outreach Services (OLOS). Dollar General is a Partner in the 
Campaign for America’s Libraries.

The American Dream Starts                            Toolkit expands

The Carnegie Corporation of New 
York/New York Times I Love My 
Librarian Award is continuing again 
in 2009. Library users themselves 
nominate librarians working in pub-
lic, school, college, community college 
and university libraries on ALA’s public 
Web site, www.ilovelibraries.org/ilove 
mylibrarian.

A selection committee will choose 
up to 10 winners, and each will receive a 
$5,000 cash award, and a $500 travel to 
New York to attend a ceremony and recep-
tion in their honor at TheTimesCenter, 
hosted by The New York Times. 

In 2008, Carnegie Corporation of New 
York awarded ALA $489,000 to support 
the award over five years. More than 
3,200 library users nationwide nominat-
ed a librarian in 2008. Ultimately, two 
academic librarians, five public librarians 
and three school library media specialists 
were selected for their service to their 
communities, schools and campuses. 

Descriptions of last year’s winners 
are available on www.ilovelibraries.org/
ilovemylibrarian.

I Love My Librarian 
Award continues in 

2009
Phase two of 

the “Kids! @ your 
library” campaign 
officially kicks off 
Sunday, July 12, at 
“A.R.T. and Your 

Library: How You Can Bring Them Together!”
“A.R.T. and Your Library,” 1:30–3 p.m. at 

McCormick Place West, room W-181, will fea-
ture children’s authors Avi, Brian Selznick, Pam 
Muñoz and Ryan and Sarah Weeks performing a 
demonstration on how librarians can successfully 
present readers’ theater in their libraries. Phase 
two incorporates additional free resources and 
materials into the campaign’s online toolkit to 
help librarians promote the library and library 
resources to children in grades 5–8. 

Launched in Boston in 2006 by the Association 
for Library Service to Children (ALSC), a divi-
sion of ALA, the first phase of the “Kids! @ your 

library” campaign targeted children in grades 
K–4 and their caregivers.

New tools include free downloadable “So 
much to see. So much to do. @ your library” 
mini-posters and bookmarks and print-ready art 
designed by award-winning children’s book illus-
trator and graphic designer David Diaz. 

Additional resources include two new readers’ 
theater scripts based on the work of Christopher 
Paul Curtis, author of “Bud, Not Buddy,” and 
Jerry Spinelli, author of “The Library Card.” 
Library activities and games geared toward fifth 
through eighth graders, along with three “So 
much to see. So much to do. @ your library” 
logos in French, Russian and Polish are also 
available.

In anticipation of phase two, ALSC also added 
two poetry resources to the toolkit: “15 Ways to 
Use Poetry @ your library” and “Poetry Programs 
@ your library.”

Kids!                          unveils its second phase

Candace Parker named Library Card Sign up  
Month Honorary Chair

This September, Olympic gold medalist and 2008 WNBA Rookie 
of the Year Candace Parker wants Americans to know that a library 
card is the “smartest card” in every wallet. 

As Honorary Chair of Library Card Sign-up Month, Parker has 
donated her time and image to the creation of print and radio PSAs. 
ALA will place the PSAs in magazines and on radio stations across the 
country during the month of September. 

Librarians can download the PSAs for local use, in addition to 
sample media materials and Web buttons. All resources can be down-
loaded at www.ala.org/librarycardsignup. 

Library Card Sign-up Month was launched in 1987. Since then, 
thousands of public and school libraries join each fall in a national 
effort to remind parents that a library card is the most important 

school supply of all. 
The “Smartest Card” campaign was created by the Public Library Association (PLA), a division of 

ALA, to promote the library card as the most important card in every wallet.

®

®


