
Step Up to the Plate @ your library, the 
information literacy program developed 
by ALA and the National Baseball Hall 
of Fame and Museum, is in full swing, 
and this year, it’s a whole new “ball 
game.”

To kick off the program in Mobile, 
Ala., Hall of Famer and spokesperson 
Ozzie Smith appeared on field at Hank 
Aaron Stadium, home of the Bay Bears, 
the local minor league team. Smith also 
spoke to students at the Baker High 
School library to promote the program 
and to reflect on the value of libraries.

“Libraries are truly unique resources 
in the community,” said Smith. “They 
are places of opportunity where everyone 
can go, regardless of age, background 
or income.”

Season three of the program celebrates 
the 100th anniversary of the song “Take 
Me Out to the Ball Game.” Baseball 
fans of all ages are encouraged to 
use the print and electronic resources 
at their library to answer a series of 
trivia questions inspired by the iconic 
song. Categories of questions include 
ballparks, baseball in popular culture, 
fan experience and baseball pioneers. 

The Step Up to the Plate @ your library 
program will conclude September 1, 
2008. Entries can be submitted in either 
English or Spanish.

One grand-prize winner will receive 
a trip for two to the Hall of Fame in 
October 2008 to attend the Baseball 
Hall of Fame’s World Series Gala, 
including a behind-the-scenes tour of the 
archives and collections. Twenty first-
prize packages will be awarded as well 
to five runners-up in four ages groups: 
10 and under, 11–13, 14–17 and 18 
and over. First-prize packages include: 
a commemorative hardbound copy of 
the “Hall of Fame Yearbook”; a copy 

of “Baseball’s Greatest Hit: The Story 
of ‘Take Me Out to the Ball Game’” 
by Andy Strasberg, Bob Thompson and 
Tim Wiles; a Hall of Fame T-shirt; a set 
of twenty Hall of Fame baseball cards; a 
miniature Akadema Pro baseball glove; 
and a Jackie Robinson “History Lives” 
poster from ALA Graphics.

Librarians can go to www.ala.org/
baseball to register for free tools to help 
promote the program locally, including 
program logos in both English and 
Spanish, sample publicity materials and 
programming ideas.

Libraries are also eligible to receive 
prizes. The library that brings in the 
most entries will get a $100 bookstore 
gift certificate, the next three libraries 

will receive a $50 ALA Graphics gift 
certificate and all four will be awarded 
a copy of “Baseball’s Greatest Hit: 
The Story of ‘Take Me Out to the Ball 
Game’” and a baseball autographed by 
Ozzie Smith.

The National Baseball Hall of 
Fame and Museum is a Partner in The 
Campaign for America’s Libraries.
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Hall of Famer and Step Up to the Plate spokesperson Ozzie Smith (second, right) spoke to 
students at Baker High School library in Mobile, Ala. Joining Smith at Baker High School 
were (from left) Jeff Idelson, acting president of the National Baseball Hall of Fame and 
Museum and Amy Roe and Jana Barber, library media specialists.

Third Season of Step Up to the Plate @ your library® is a Whole New 
“Ball Game”
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National Baseball Hall of Fame and Museum ● Woman's Day magazine
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Continuing a seven-year partnership 
with The Campaign for America’s 
Libraries, Woman’s Day magazine 
featured the four winners of the “how 
the library helped me start my own 
small business” initiative in its March 
issue. Winners included Donna Hrezo, 
of Steubenville, Ohio, founder of I 
Love 2 Organize; Michelle Onofrey, 
of Waverly, Penn., who started her 
own financial research group; Jessica 
Sequinot, of Brooklyn, N.Y., who 
used the Brooklyn Business Library’s 
“Power Up!” contest to help fund 
her children’s clothing business; and 
Helen Oram, of Hudson, Mass., who 
became a self-publisher with the help 
of her library. For an opportunity 
to be profiled in Woman’s Day, the 

winners submitted essays detailing 
how they used the resources at their 
libraries to start their businesses.

To read the full article visit www.
ala.org/@yourlibrary/womansday.

 Also in the March issue, the 
magazine announced its next 
initiative, asking women to submit 
stories on how they have used the 
library to improve a family member’s 
or their mental, emotional or physical 
health. Four of the submissions will 
be featured the March 2009 issue of 
Woman’s Day.

Since 2002, Woman’s Day has 
dedicated 28 pages of its publication 
to generating public awareness for 
libraries and librarians. The magazine 
has a readership of 4 million.

Small businesses start @ your library®

Al Smitley of the Northville (Mich.) 
District Library has been named the 
winner of the Batting for literacy 
@ your library program for his use 
of baseball to promote literacy and 
library services. 

To honor him, Smitley received a 
trip to the National Baseball Hall of 
Fame and Museum in Cooperstown, 
N.Y. He was recognized on field in 
front of thousands of spectators at 
the 2008 Hall of Fame Game, an 
exhibition game between two major 
league teams held each year at the 

Hall of Fame’s Doubleday Park, on 
June 16. He also received a behind-
the-scenes tour of the museum and 
archives.

For the past 16 years, Smitley has 
coordinated a fantasy baseball league 
at the library in which more than 1,600 
library patrons have participated to 
date. Smitley designs a T-shirt for the 
program that is presented each year 
to the winners in each division. He 
also has held several baseball-related 
programs at the library, including two 
featuring author and baseball historian 

Peter Morris. In 2003, Smitley helped 
found the Northville Eclipse, a “base 
ball” team that follows 19th century 
rules. As a player, he has become well 
known among many younger library 
users by his nickname, “Toes,” since 
he plays the game barefoot.

Batting for literacy @ your library 
asked librarians to send in a descrip- 
tion of how they used baseball to 
enhance literacy or library service. 
The program was promoted alongside 
the 2007 Step Up to the Plate  
@ your library initiative. 

Michigan Librarian Named Batting for literacy @ your library® Winner 

Kids! @ your library® 
Program to Explore 
Successful Marketing to 
Children at ALA Annual
The Association for Library Service to 
Children (ALSC) will host “Kids! and 
Ever-cool: Find Them Together @ your 
library” on Saturday, June 28, 2008. The 
program will feature Gene Del Vecchio, 
author of “Creating Ever-Cool: A 
Marketer’s Guide to a Kid’s Heart.” Del 
Vecchio, a nationally recognized expert 
on youth marketing and the founder 
of CoolWorks, a marketing consulting 
company that has worked with clients 
such as the Walt Disney Company, 
Mattel and Nestle, will share insights 
on the emotional needs of children and 
timely trends, which can help librarians 
develop better products and services for 
their young patrons.

The Kids! @ your library campaign 
launched in November 2006. The 
goal of the 
c a m p a i g n 
is to raise 
awareness 
of free re- 
sources available for children and 
families and encourage all parents to 
bring their school-age children to the 
public library. The first phase of the 
campaign focused on children in grades 
K–4 and their caregivers. A second 
phase is currently in development and 
will target children in grades 5–8. 

To learn more about ALSC’s Kids!  
@ your library campaign and to access 
free materials, from downloadable 
artwork and PSAs in English and 
Spanish to library-themed games and 
activities, visit www.ala.org/kids.
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The American Dream 
Starts @ your library®

Public libraries have long been a 
cornerstone of the American dream, 
providing equitable access to infor- 
mation of all kinds for people from 
across the globe. The American 
Dream Starts @ your library grant, 
developed by the ALA and funded 
through Dollar General Literacy 
Foundation, supports this tradition. In 
April 2008, ALA awarded funding to  
34 public libraries in 19 states to add 
or expand literacy services for adult 
English language learners. 

Libraries of all kinds are encouraged 
to visit the American Dream Starts  
@ your library toolkit, which 
launched at the ALA Midwinter 
Meeting in Philadelphia, at www.
americandreamtoolkit.org for re- 
sources, service models and examples 
of best practices collected from libraries 
currently offering literacy services for 
new Americans. Librarians can take 
virtual library tours, learn about literacy 
classes, find interpreters and view multi-
lingual collections. 

In year two, content developed by 
the funded American Dream libraries 
will be added to the toolkit. These 
new resources will help public libraries 
expand their literacy/ESL programs, 
build community partnerships and plan 
for change.

The program is administered by the 
ALA’s Office for Literacy and Outreach 
Services (OLOS). 

The Public Library of Charlotte & 
Mecklenburg County (PLCMC) (N.C.) 
won the 2008 Scholastic Library 
Publishing National Library Week 
Grant. 

The library received $5,000 to 
support its National Library Week 
promotions. The library used the 
grant to partner with local businesses, 
municipal agencies and the New York 
Public Library’s Donnell Children’s 
Room to promote reading and libraries. 
The library’s proposal included the 
creation of a blog with New York Public 
Library called “broadening the circle,” 
which served as a virtual community 
between the two organizations. It also 
distributed Frisbee-like discs printed 
with the National Library Week theme 
at collaborating agencies and posted 
“knowledge boards” throughout the 
community, where library users were 
invited to post “knowledge bytes” of 
community wisdom and library support. 
Two “knowledge rocks” concerts held 
in New York and then in Charlotte 
kicked off and concluded the festivities.

“The Public Library of Charlotte 
and Mecklenburg County created a 
dynamic National Library Week 
campaign. Partnering with another 
library hundreds of miles away is an 

original idea, and we applaud their 
creativity,” said Lisa Rice, chair of the 
National Library Week subcommittee. 

An application for the 2009 grant 
is now available online at www.ala.
org/@yourlibrary/nlwgrant. The grant 
is open to all types of libraries in the 
U.S. This year, libraries are asked to use 
the 2009 National Library Week theme, 
“Worlds connect @ your library,” in 
their applications. Applications are due 
October 17, 2008. National Library 
Week will be celebrated April 12–18, 
2009. 

The grant is sponsored by Scholastic 
Library Publishing and administered 
by the National Library Week sub-
committee of the ALA Public Awareness 
Committee. 

The Public Information Office (PIO) 
of the ALA and The Campaign for 
America’s Libraries are sharing valuable 
tips on promoting libraries with a new 
blog, Visibility @ your library.

The blog was designed to provide 
librarians and library supporters 
with news and information about 
important communications issues. In 
addition, Visibility @ your library 

offers tools for PR practitioners to 
help support their efforts.

Among the blog’s features are a 
series of podcasts with experts on 
libraries and library promotions. The 
podcasts have featured interviews with 
Leonard Kniffel, American Libraries 
editor; Jenifer Grady, director of 
ALA Allied Professional Association; 
Denise Davis, director of ALA’s Office 

for Research and Statistics; and 
Julie Walker, executive director for 
the American Association of School 
Librarians (AASL). 

Updates on The Campaign for 
America’s Libraries, as well as the 
latest installments of ALA News are 
also available.

To visit the blog, just go to www.
pio.ala.org/visibility.

ALA Public Information Office Launches New Blog: Visibility

The Public Library of Charlotte & Mecklenburg  
County Wins 2008 Scholastic Library Publishing 
National Library Week Grant; Applications Now 
Available for 2009

As part of 
its National 
Library Week 
promotion, the 
PLCMC posted 
“knowledge 
boards” 
throughout the 
community. 

Thank You to Springer for Sponsoring the 2008  
ALA Annual Conference Registration Bags.
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Kareem Abdul-Jabbar 
Named Library Card Sign-
up Month Spokesperson
ALA is pleased 
to announce 
that Kareem 
Abdul-Jabbar, 
the NBA’s all-
time leading 
scorer and 
author, will 
serve as the 
honorary chair 
for Library 
Card Sign-up 
Month this September.

As part of his role as honorary chair, 
Abdul-Jabbar has lent his image to print 
public service announcement (PSA) and 
can be heard on radio PSAs. All PSAs 
featuring Abdul-Jabbar are available 
for libraries to use locally and can 
be found on the Library Card Sign-
up Month Web page at www.ala.org/
librarycardsignup. 

Library Card Sign-up Month re- 
sources for libraries are also now 
available. Resources include sample 
media materials and Web buttons. 
Visit Abdul-Jabbar’s Web site at www.
kareemabduljabbar.com for information 
on Abdul-Jabbar.

Library Card Sign-up Month is a time 
to remind parents that a library card is 
the most important school supply of 
all.

The Pacific Islands Association of 
Libraries and Archives (PIALA) is the 
newest member of The Campaign for the 
World’s Libraries. Established in 1991, 
PIALA is a Pacific regional association 
of librarians and archivists formed to 
address needs in the Pacific, with a 
special focus on Micronesia. Members 
include Guam, Northern Mariana 
Islands, Palau, Marshall Islands and 
the Federated States of Micronesia 
consisting of the states of Yap, Chuuk, 
Kosrae and Pohnpei. 

In addition, the Library & Information 
Association of South Africa (LIASA), 
which joined The Campaign for the 
World’s Libraries in 2007, celebrated 
South Africa Library Week (March 
17–22) with the theme, “From local to 
global @ your library.” 

The theme was inspired by Neal 
Petersen, a South African yachtsman 
who was the first black man to sail solo 
around the world. Petersen is a noted 
library advocate, stating that he learned 
about sailing and navigation through 
books from his local library.

The Campaign for the World’s 
Libraries is a partnership between 
ALA and IFLA (International Federation 
of Library Associations and Institutions) 
designed to showcase the unique and  

vital roles played by public, school, 
academic and special libraries 
worldwide. To date, 34 countries 
have joined the campaign, and the  
@ your library brand has been translated 
into each country’s language. The  
@ your library brand is currently 
available in 25 languages from the 
Campaign Web site at www.ala.org/ 
@yourlibrary. 

In addition, a new toolkit to help 
countries get the most out of the 
campaign debuted at the 2007 IFLA 
conference in Durban, South Africa. For 
more information, visit www.ala.org/ 
@yourlibrary and click on “Campaign 
for the World’s Libraries.” 

The Pacific Islands Association of Libraries and 
Archives Joins The Campaign for the World’s Libraries
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Advocacy Institute
“School Libraries in Crisis: Why 
Everyone Should Care”
Friday, June 27 
8:30 a.m. to 3:30 p.m. 
(Registration from 8:30 to 9:30 a.m.)
Hyatt Regency Orange County—
Grand E/F

How does the school library crisis 
affect public and academic libraries? 
Why should Friends, Trustees and 
librarians of all types care? 

Learn what’s happening in school 
libraries in California and around 
the country, and how to leverage this 
information into your own advocacy 
campaign. Hear “The Spokane 
Moms” discuss the successful Fund 
our Future Washington Campaign!

Onsite registration is $75. Price 
includes lunch. 

Baseball’s Greatest Hit: The 
Story of “Take Me Out to the 
Ball Game”
Saturday, June 28
10:30 a.m. to 12:30 p.m.
Anaheim Convention Center—211 A

The timeless song 
“Take Me Out to the 
Ball Game” celebrates 
its 100th anniversary 
this year. Join Andy 
Strasberg, coauthor of 
“Baseball’s Greatest 
Hit: The Story of ‘Take 

Me Out to the Ball Game’” for a 
lively presentation of the song’s 
history, its significance to baseball and 
other inspiring stories related to the 
game. Part of the Step Up to the Plate 
@ your library program. Sponsored by 
the ALA Public Awareness Committee 
Campaign for America’s Libraries 
Subcommittee, in collaboration with 
ALA’s Public Information Office.

Advocating for All Libraries: 
Saving the Library Ecosystem
A Planning Session for ALA  
President-Elect Jim Rettig
Saturday, June 28
1:30 to 3:30 p.m.
Hilton Anaheim—Huntington

In the library ecosystem, what 
happens to one library affects all 

types of libraries. How 
can we strengthen and 
sustain advocacy efforts 
on behalf of all types 
of libraries? Attend this 
session and help shape 
Jim Rettig’s advocacy 
initiative during his 

2008-09 Presidential year. Sponsored 
by the Advocacy Committee of the 
ALA Office for Library Advocacy.

PR Forum – Diversity @ 
your library®: Broadening 
Your Audience and Engaging 
Communities
Sunday, June 29
8 to 10 a.m. 
Hilton Anaheim—Pacific Ballroom B

 
Join Eric Friedenwald-
Fishman, creative direc- 
tor/president of Metro- 
politan Group, and 
Maria Elena Camp- 
isteguy, the Metropol- 
itan Group’s national 
practice leader for 
multicultural commun- 
ication, for coffee to 
hear about reaching 
out to and engaging 
diverse audiences. The 
Metropolitan Group 
is a leading social 

marketing, PR/communication and 
resource development firm.

Learn about why diversity matters, 
message development and testing, 
the importance of cultural context 
and more. The program will include 
an update on The Campaign for 
America’s Libraries and recognition 
of the winner of the 2008 Scholastic 
Library Publishing National Library 
Week Grant. Sponsored by the PR 
Assembly, a subcommittee of the ALA 
Public Awareness Committee and The 
Campaign for America’s Libraries.

Swap & Shop
Sunday, June 29
11 a.m. to 1:30 p.m.
Anaheim Convention Center,  
Special Events Area—Hall D

Swap & Shop features promotional 
materials from libraries across North 
America available for all attendees to 
peruse and take home. The popular 
“PR Doctors” will be available for 
consultation. The Best of Show award-
winning materials will also be on 
display. Winners were selected from 
hundreds of entries in the national 
competition. Sponsored by the Public 
Relations and Marketing Section 
of the Library Administration and 
Management Association (LAMA).

YALSA @ your library® 
Advocacy Campaign
Sunday, June 29
4 to 5:30 p.m.
Anaheim Marriott Marquis South

Come to this introduction to YALSA’s 
own @ your library campaign and 
toolkit. Short presentations of 
advocacy success stories will be 
featured, along with information 
about how to use the toolkit.  

The American Dream Starts  
@ your library®

Monday, June 30
10:30 a.m. to Noon
Anaheim Convention Center—206 A

Libraries have a long tradition 
of offering literacy services and 
programs for adult English language 
learners. In the 21st century, times 
have changed, immigration patterns 
have changed, and libraries have 
changed! Discover easy-to-use, up-to-
date online resources in the American 
Dream Starts @ your library toolkit. 
Join experts and practitioners as they 
identify the issues, discuss service 
options, and showcase the kinds 
of best practices that can be easily 
implemented @ your library.

What’s Happening at the ALA Annual Conference



The Campaign 

for America's 

Libraries would 

like to thank ALA's 

2007-2008

Library Champions.

3M LIBRARY SYSTEMS

BAKER & TAYLOR BOOKS

BOUND TO STAY BOUND BOOKS

BOWKER

BRODART COMPANY

BWI/FOLLETT LIBRARY  
RESOURCES

CANDLEWICK PRESS

CHECKPOINT SYSTEMS, INC.

THE COMBINED BOOK EXHIBIT 

DEMCO INCORPORATED

DOLLAR GENERAL

DUN & BRADSTREET

EBSCO INFORMATION SERVICES

ELSEVIER

EX LIBRIS  

GALE, A PART OF CENGAGE LEARNING

GAYLORD BROS., INC.

GOOGLE INC.

GREENWOOD PUBLISHING

H. W. WILSON COMPANY

HIGHSMITH INC.

INGRAM LIBRARY SERVICES INC.

INNOVATION INTERFACES

JANWAY COMPANY

LEXISNEXIS

THE LIBRARY CORPORATION (TLC)

LOGITECH

MARQUIS WHO'S WHO

MARSHALL CAVENDISH

MERGENT, INC.

MIRRORSTONE

MORNINGSTAR

OCLC ONLINE COMPUTER LIBRARY CENTER

POLARIS LIBRARY SYSTEMS

PROQUEST

REFERENCE USA 

SAGE PUBLICATIONS

SCHOLASTIC INC.

SEVERN HOUSE

SIRSIDYNIX

SPRINGER

STANDARD & POOR'S

SWETS

THOMSON REUTERS

TUTOR.COM 

VERIZON FOUNDATION

WORLD BOOK, INC.

Library Champions make it 

possible to increase awareness 

and advocate the value of 

libraries and librarians across 

the country and around the 

world. To learn how you can 

become a Library Champion and 

help ALA speak up and speak 

out for libraries, please contact 

the ALA Development Office, at 

800.545.2433 ext. 5050 or via 

email at development@ala.org.
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