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ABSTRACT:�

 In the land of the Georgia Tech Yellow Jackets, we are “swarming” the 
campus with a multi-targeted publicity campaign.  The Library’s newly-
formed Information Services Marketing Group has launched several dynamic 
initiatives in 2005 - all in an effort to raise the profile of the 
Library, to increase gate count and resource usage, and to expand 
campus-wide partnership opportunities in a fast-paced urban environment. 

Shattering the image of the library as a book mausoleum, our new 
programs include Tuesday Talks, an afternoon speaker series spotlighting 
exciting campus research, and T-Paper, a hip, student-oriented restroom 
newsletter. Emerging projects include ideas such as posters of “STAR” 
student-athletes promoting library resources. 

The Marketing Group is meeting some key challenges facing today’s 
academic science libraries, by fostering campus connections, creating 
new collaborative opportunities with faculty, and helping to rebrand our 
Library as a progressive 21st century “apiary.” 

T-PAPER: 
 
Goals: 
 

•� Adapt the successful concept of restroom wall library newsletters 
from William and Mary’s paper: “The Throne” (College and Research 
Libraries News, Jan 2004,Vol 65,No 1,p20). 

•� Change the focus from a liberal arts emphasis to a Sci-Tech 
viewpoint by shortening articles, adding science focused items and 
bolder graphics. 

•� Limit availability to library restrooms so that students must come 
into the library to read it each month. 

�

Keys to Reaching Sci-Tech Students: 
 

•� All marketing items must be VERY visually appealing.  Cool 
graphics a must. 

•� Change the layout each month to keep it fresh 
•� No paragraphs.  Make items short and to the point “Like a CNN 

headline.” 
•� Keep it upbeat and positive. 
•� Provide useful, practical information on library classes, new 

resources, key dates, etc. 

•� Have items that make science FUN. Example:  The reoccurring Wacky 
Patents feature is very popular.�

 
TUESDAY TALKS: 
 
Goals: 

 
•� Centralize, promote, and disseminate Georgia Tech research 

findings across campus. 
•� Present research findings at a lay level for a diverse audience. 



•� Promote the library as a community gathering place for learning. 
 

Benefits: 
 

•� Provides campus-wide exposure to cross-disciplinary topics  
•� Makes students aware of current research opportunities. 
•� Offers tenure-building opportunities to presenters. 
•� Improves visibility of library on campus, with low cost overhead. 
•� Creates stronger relationships between the library and faculty. 

�

�

 
STUDENT ATHLETE POSTERS: 
 

•� A partnership between library and the Athletic Association 
•� Posters will feature star student athletes. 
•� Male/Female Senior athletes will be profiled each semester. 

 
 
For more information on our programs, please contact the Marketing Group 
or any of our committee members: 
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