
EBD #6.2 
2015-2016 

 
TO: ALA Executive Board 
 
RE: Report of the ALA Development Office  
 
ACTION REQUESTED/INFORMATION/REPORT:  

Development Office information report and approval of the list of “socially responsible” 
companies. 

 
CONTACT: 
 

Keith Michael Fiels, Executive Director, ALA 
Jeffrey M. Roth, Acting Director, ALA Development Office, jroth@ala.org 

 
DRAFT OF MOTION: 

The ALA Executive Board approve the full list of companies, as listed on December 31, 2014 
from the Domini and TIAA CREF portfolios of “socially responsible” companies from which 
ALA units could use to prospect for corporate partners, sponsors and donors. 

 
DATE: December 28, 201
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BACKGROUND FOR ACTION REQUEST #1 
 
The ALA Executive Board must annually approve the full list of companies, as listed December 31, in 
Domini’s and TIAA CREF’s portfolio at the Midwinter Meeting in order for the Development Office 
and other ALA staff to develop a more effective cultivation and solicitation program during the 
calendar year. 
 
Approximately 1000 “socially responsible companies” are in Domini’s and TIAA CREF’s portfolio.  
Both of these investment firms hold their portfolios to a strict set of social and environmental 
standards.  New companies are added carefully and existing companies are reviewed and upgraded 
or downgraded based on their performance against the criteria.  
 
TIAA-CREF Social Choice  
https://www.tiaa-cref.org/public/pdf/reports/cref_soi.pdf 
 
Domini Social Equity Fund  
https://www.domini.com/sites/default/files/Annual_Report_2015.PDF 
 
 
Executive Summary  
 
The purpose of the ALA Development Office report to the ALA Executive Board Members is to 
provide an account of the progress made by the American Library Association (ALA) and its units in 
their strategic fundraising efforts. The Office of ALA Development and ALA units place significant 
concentration on identifying, cultivating and soliciting major and planned gifts: participating in 
donor activities for purposes of relationship building, cultivation and stewardship; drafting 
proposals and meeting with individuals, foundation and corporate donors for cultivation and 
solicitation purposes. 
 
Accomplishments 
Following the list of accomplishments, further information about specific fundraising activities is 
listed to highlight the expanding role and reach of ALA. When appropriate, hyperlinks have been 
included to provide additional information. 
 
Strategic Priorities 
• On Friday, January 8th, 2016, ALA President Sari Feldman, ALA President-Elect Julie Todaro, ALA 

Past-President Courtney Young, and ALA Executive Director Keith Michael Fiels will meet with a 
select group of Library Champions to discuss the Libraries Transform Campaign, and open the 
discussion for ways to engage more Champions in the Campaign.  

• On Thursday, December 3rd, 2015, ALA President Sari Feldman, ALA President-Elect Julie 
Todaro, ALA Past-President Courtney Young, and ALA Executive Director Keith Michael Fiels 
attended the I Love My Librarian Awards Ceremony at Carnegie Corporation of New York, which 
honored 10 outstanding librarians nominated from a pool of over 1300. The reception following 

https://www.tiaa-cref.org/public/pdf/reports/cref_soi.pdf
https://www.domini.com/sites/default/files/Annual_Report_2015.PDF
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the awards was hosted by Carnegie Corporation of New York in the offices on Madison Avenue 
in New York City. For more information about the I Love My Librarian 2015 Awards, please read 
the official press release. 

• At the request of the Institute for Museum and Library Services (IMLS), two pre-proposals were 
asked to submit full proposals for funding: 

• IMLS invited a full proposal from the Public Programs Office (PPO) for two years of NLG 
funding to support the first phase implementation of a two year comprehensive 
national research strategy to understand and track how library public programming is 
having an impact on the American public. Through this funding, the two-year 
foundational phase will define the characteristics, audiences, outcomes, and value of 
public programming. The full proposal is due January 15, 2016. 

• The Young Adult Library Services Association (YALSA) will be submitting a full proposal in 
January 2016 for a Laura Bush 21st Century Grant which would provide funds so that 
YALSA could plan and deliver training for and with library staff in tribal, small and rural 
libraries to help them connect with middle school youth around the issue of college and 
career readiness.  

• IMLS declined the ALA Public Programs Office’s Laura Bush 21st Century Library Program pre-
proposal for two years of funding the Libraries Transforming Communities (LTC) initiative. The 
IMLS funding would have supported community engagement training for library professionals, 
which would enhance libraries’ abilities and capacity to support healthier, more sustainable 
communities. PPO plans to submit a revised pre-proposal under the next deadline.  

• YALSA was invited to submit a proposal to the Best Buy Children’s Foundation earlier this 
fall.  Awardees will be announced Jan. 31st.  YALSA applied for funds to support a Teen Tech 
Intern program that would help libraries build capacity while also helping teens from socio-
economically challenged areas build critical digital literacy skills. 

• The Public Library Association (PLA) plans to submit its legacy grant proposal to the Bill & 
Melinda Gates Foundation this spring. The propose will closely alight with PLA strategic goals, 
build on and complement the strengths of the legacy partners (IFLA and TASCHA) and other 
library support organizations, and ensure a strong legacy of Global Libraries and the Gates 
Foundation. Proposed activities seek to shift from information providers to critical assets, 
intentionally aligned with the goals of the communities. The grant will span 10 years. It is 
anticipated the grant will be finalized by summer 2016.  

• Deborah Robertson from the Public Programs Office (PPO) recently met with the W. K. Kellogg 
Foundation (WKKF) about a potential collaboration between ALA, WKKF, and a number of other 
organizations to address racism and human rights in the United States. More information is 
forthcoming on the role ALA may play in the collaborative effort, and should be available by the 
next Board meeting.  

http://www.ala.org/news/press-releases/2015/12/ten-librarians-named-2015-winners-i-love-my-librarian-award
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Fundraising 
• On Tuesday December 1st, 2015, the Development Office participated in #GivingTuesday, which 

helped ALA units and offices raised just over $12,000 in donations. The campaign, which was 
primarily focused on email and social media, drew attention the general scholarship fund and 
reached nearly 39,000 members. Special note goes to Gwendolyn Prellwitz in the Office of 
Diversity, Literacy, and Outreach Services (ODLOS) for using a peer-to-peer platform in order to 
run a pilot fundraising program with previous Spectrum Scholarship recipients fundraising on 
behalf of ALA.   

• The Public Library Association (PLA) has received a $10,000 contract from the Harvard Family 
Research Project (HRFP) in October 2015. PLA will use the grant on the “Libraries for the 21st 
Century: It’s a Family Thing” program. The project is the outcome of the Family Engagement 
Task Force formed in 2015, which has the goal of supporting the activities of families to engage 
children’s learning whether at home, school, or in the community. The program specifically will 
document existing practices and opportunities in family engagement, create a learning 
community of PLA members doing family engagement work, and create a toolkit of “ideabook” 
about family engagement in public libraries. The project should be completed by June 2016. 

• In August 2015, the Association of Specialized & Cooperative Library Agencies (ASCLA) received 
a grant to oversee and oversee revision of the 2011 Revised Standards and Guidelines of 
Service for the Library of Congress Network of Libraries for the Blind and Physically 
Handicapped. Since the last standards were developed, there have been a number of significant 
changes in the operation of Network libraries and in the development and use of new 
technologies. The revision process will be funded by a grant from the Library of 
Congress/National Library Service for the Blind and Physically Handicapped (LC/NLS) to the 
American Library Association.  

• Best Buy has chosen to sponsor YALSA’s Teen Tech Week for the second year in a row. The 
$60,000 National Sponsorship will help thousands of libraries hold special event and programs 
during the second week of March 2016. Teen Tech Week encourages teens to take advantage 
of technology available through libraries and to be smart, ethical consumers of those offerings.  

 
Organizational Excellence 
• ALA’s Information Technology and Telecommunications Services (ITTS), Membership and 

Customer Services (MACS), and Development Offices have all been hard at work with the 
creation and soon to be launched new and improved Join, Renew, and Donate pages on ala.org.  
The new pages streamline each process and offer an easier user experience.  

 
ALA Fundraising Priorities 
 
15x15 Planned Giving Campaign 
The ALA Development Office continues to work with more than seventy individuals who have 
indicated their interest in making a planned gift to the Association in their estate plans, and 
continues to provide reports, resources and staff expertise to ALA units to assist with their 
marketing and member outreach efforts.  
 

http://teentechweek.ning.com/
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ALA is pleased to welcome Susan D. and Roger Ballard, John W. and Alice M. Berry, Michele V. 
Cloonan & Sidney E. Berger, Alexia Hudson-Ward, Molly & Ted Raphael, and Helen H. Spalding & 
Karl F. Johnson as new members of the ALA Legacy Society. 
http://www.ala.org/plannedgiving/legacy-society-honor-roll-donors-0 
 
One of the goals of the campaign was to highlight ALA’s importance as a recipient of philanthropy 
to members and the general public. As of December 2015, 42%, or more than $6.3 million dollars of 
the goal has been realized. There are currently 73 ALA Legacy Society members, a 108% increase 
since the launch of the 15x15 planned giving campaign in June 2012. 
 
The Development Office forecasts another $7.2 million dollars to be realized over the next twelve 
months or more from individuals who are considering an estate gift as a result of being asked 
during the campaign. The Development Office will continue to work closely with these individuals 
to answer questions and provide information. The Office also forecasts another $1.3 million dollars 
from unplanned estate gifts (contributions by donors who prefer to remain anonymous until their 
estate is received by ALA) plus planned gifts made by members who wish to join the new 1876 
Club, a new donor circle that was designed for age 50 or younger donors.  
 

15x15 ALA Planned Giving Campaign 

Total Goal: $15,000,000 
Achieved: $6,348,108 
% of Goal: 42.3% 
Average gift:   $226,718 

 
 
1876 Club 
During 2016 Midwinter Meeting in Boston, Massachusetts, ALA will soft launch the 1876 Club, a 
new donor circle that was designed for younger donors who are already close to the association 
and getting them to understand what the experience of making a planned gift might mean to them 
personally and to their profession. To become a member, they will need to be age 50 or younger 
when they notify ALA of their gift; make a gift of $1,000 or less to the association, or a division, 
office, round table or program through an insurance policy or retirement plan; and value 
philanthropy and passionately support the work of ALA. To recognize these individuals for their gift, 
the 1876 Club member will receive a certificate and a special ribbon to wear at conferences. If, in 
the future, an 1876 Club member decides to make a greater contribution to ALA by increasing their 
gift or including ALA in their will, then they will be eligible to join the ALA Legacy Society upon 
notification.  
 
ALA identified life insurance policies and retirement plans as the principal giving methods since 
these vehicles are known to be a convenient and flexible way to make a charitable gift. The 
individual’s only action is to complete a form provided by the issuer of the policy or plan to list the 
association as a beneficiary. In some circumstances, donating a life insurance policy such as a whole 

http://www.ala.org/plannedgiving/legacy-society-honor-roll-donors-0
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life or universal policy could provide tax advantages. Individuals should consult with an 
independent legal or financial advisor for specific advice. 
 
Upcoming Planned Giving Activities: 
For FY2016, the following activities have been approved by Barbara Ford and Robert Banks, Co-
Chairs of the ALA Legacy Society. Both Ford and Banks have agreed to serve until the 2016 ALA 
Annual Conference in Orlando.  
 
• Soft launch of the 1876 Club in Boston at the 2016 Midwinter Meeting 
• ALA Legacy Society and ALA Council Coffee Break, ALA Midwinter Meeting, Sunday, January 10, 

2016 from 8:00 am to 9:30 am at the Westin Waterfront Commonwealth Ballroom C 
• Full page ad in American Libraries for 1876 Club (Spring Issue) 
• Public awareness and promotional launch of the 1876 Club in Orlando 
• Self-nomination of the 2016-2017 Co-Chairs from ALA Legacy Society members (Annual 

Conference) 
• Seasonal greeting/thank you card mailing by the co-chairs in November 2016 

 
Libraries Transform Campaign and Library Champions 
On October 29th, Libraries Transform officially launched in Washington, D.C. with ALA President Sari 
Feldman leading a group of staff and volunteers on tours of libraries in the D.C. area including the 
Martin Luther King, Jr. Memorial Library, George Washington University’s Gelman Library, 
Smithsonian Institution Libraries, and Thomson Elementary School library. The goal of the library 
tours was to view the power of libraries in action and gather best practices that will be shared with 
the library profession and the public at large. 
  
The Development Office and PAO continue to explore opportunities for Library Champions to 
engage with the Libraries Transform Campaign. A select group of Library Champions already 
engaged or with the capacity to become more involved has been invited to join ALA leadership, 
including ALA President Sari Feldman, for lunch on January 8th, 2016. The topic to be discussed is 
how to attract more attention the Libraries Transform Campaign, as well as what activities and 
recognition opportunities will be most attractive to other corporate sponsors and Library 
Champions in the future. 
 
Thank you to all Library Champions who have renewed their membership in 2016. Special 
recognition to Bound to Stay Bound Books for upping their Library Champions donation in 2016 to 
the $7,500 Patron level.  
 
Combined Federal Campaign (CFC) and State Campaigns 
The American Library Association has been accepted by the U.S. Office of Personnel Management 
for inclusion in the Fall 2016 Combined Federal Campaign (CFC) as a member of the Educate 
America! Federation. 
 

http://www.librariestransform.org/
http://www.btsb.com/
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All CFC funds received are unrestricted, and currently have been allocated to United for Libraries. 
All State Campaign funds are currently allocated unrestricted. 
• Campaign 2014 is open and has generated $2,889; preliminary reports show $14,788 in CFC 

pledges and $255 in State pledges to ALA. ALA projects total revenue of $13,000.  
• Campaign 2013 is closed, and generated $13,925 (projected revenue was $16,000). 
• Campaign 2012 is closed and generated $15,800.10 (projected revenue was $15,000). 

 
The following graphs outline current monthly distribution patterns for the 2012, 2013 and 2014 
CFC campaigns that ALA has participated in: 

 

 $-
 $1,000.00
 $2,000.00
 $3,000.00
 $4,000.00
 $5,000.00
 $6,000.00

M
ay Ju
ly

Se
pt

em
be

r
N

ov
em

be
r

Ja
nu

ar
y

M
ar

ch
Au

gu
st

 (f
in

al
)

Campaign 2012 

 $-
 $1,000.00
 $2,000.00
 $3,000.00
 $4,000.00
 $5,000.00
 $6,000.00

M
ay Ju
ly

Se
pt

em
be

r
N

ov
em

be
r

Ja
nu

ar
y

M
ar

ch
Au

gu
st

 (f
in

al
)

Campaign 2013 
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