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Executive Summary  

The purpose of the ALA Development Office report to the ALA Executive Board Members is to 
provide an account of the progress made by the American Library Association (ALA) and its units in 
their strategic fundraising efforts. The Office of ALA Development and ALA units place significant 
concentration on identifying, cultivating and soliciting major and planned gifts: participating in 
donor activities for purposes of relationship building, cultivation and stewardship; drafting 
proposals and meeting with individuals, foundation and corporate donors for cultivation and 
solicitation purposes. 

Accomplishments 
Following the list of accomplishments, further information about specific fundraising activities is 
listed to highlight the expanding role and reach of ALA. When appropriate, hyperlinks have been 
included to provide additional information. 
 
Strategic Priorities 
• In September, ALA Information Technology and Telecommunication Services (ITTS) and the 

Public Programs Office successfully implemented the next step forward in the Prophix grants 
management system at ALA. The new Prophix allows grant managers better access, 
management tools, and reports of real-time, accurate financial information. The update was a 
high priority from the Gates Foundation, and may help secure better funding in the future from 
other foundations.  

• During ALA Annual Conference 2015 in San Francisco, the new advocacy and branding 
campaign, Libraries Transform, was debuted during the Inaugural Brunch. Libraries Transform is 
designed to increase public awareness of the value, impact, and services provided by libraries 
and library professionals. Libraries Transform replaces the @ your library brand, and the 
Libraries Transform Campaign replaces the Campaign for America’s Libraries. 

• In August 2015, the ALA Public Programs Office submitted a proposal to the National 
Endowment for the Arts (NEA) to support “The Great Stories Club: Inspiring Authors and At-Risk 
Teens.” If funded, the project would support a small tour of authors whose books are part of 
the NEH-funded GSC reading and discussion program. Awards will be announced in April 2016.  

• ALA Public Programs Office partnered with the National Institutes of Health’s National Library 
of Medicine to manage all aspects of an exhibition tour of “Native Voices: Native Peoples' 
Concepts of Health and Illness”, which will travel to public libraries, academic libraries, tribal 
libraries, tribal college libraries and special libraries across the country. 

• ALA Public Programs Office, Office for Research and Statistics and Public Library Association 
partnered with the Financial Industry Regulatory (FINRA) Investor Education Foundation to 
expand upon the Smart Investing @ your library initiative.  This new phase of the relationship 
includes a research project in which ALA will survey U.S. public libraries about their financial 
literacy resources, educational programming and expertise.  It also supports the development 
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of a multimedia exhibition on personal finance topics that will travel to public libraries 
nationwide. 

• September 27th through October 2nd, 2015 was Banned Books Week, a major campaign for the 
Office of Intellectual Freedom, sponsored by SAGE. Banned Books Week celebrates the value of 
free and open access to information. A free webinar was helped on Tuesday, September 29th to 
discuss, “How to Protect the Freedom to Read in Your Library,” and a digital Reddit AMA (Ask-
Me-Anything) happened on Thursday, October 1st.  

• The IMLS Laura Bush 21st Century Librarian Program and National Leadership Grants for 
Libraries (NLG) accepted pre-proposals on October 1st. ALA offices and divisions submitted the 
following: 

• The ALA Public Programs Office (PPO) seeks NLG funding to support the first phase 
implementation of a two year comprehensive national research strategy to understand 
and track how library public programming is having an impact on the American public. 
Through this funding, the two-year foundational phase will define the characteristics, 
audiences, outcomes, and value of public programming. 

• The Public Library Association (PLA) also submitted a NLG pre-proposal to seek funding 
to support a national data platform for public library digital services data collection and 
sharing for policymakers, state library agencies, practitioners, researchers and others. 
The platform would be a one-stop portal that would collect and make available data in 
key areas of technology infrastructure, digital literacy, technology-enabled services and 
programs, and include modules on how to leverage the data, in conjunction with IMLS 
Public Library Survey and other data, using analytics tools such as Tableau Public. 

• PPO also submitted a Laura Bush 21st Century Library Program pre-proposal for two 
years of funding the Libraries Transforming Communities (LTC) initiative. The IMLS 
funding will support community engagement training for library professionals, which 
will enhance libraries’ abilities to capacity to support healthier, more sustainable 
communities. 

• The ALA Young Adult Library Services Association (YALSA) also submitted a Laura Bush 
21st Century Library Program pre-proposal. YALSA’s program will target small, rural and 
tribal libraries, helping staff build needed skills while also developing, testing and 
refining turn-key resources, which larger libraries can then scale up for their own use. 
This program would partner with the Association for Rural and Small Libraries (ARSL). 

Fundraising 

• In FY2015, more than $125,000 has been given by individuals, ALA divisions, ALA round tables 
and organizations to the Spectrum Scholarship Program. ProQuest supported 8 scholarships, 
including the Ron Clowney Memorial Scholarship.  The National Library of Medicine/Medical 
Library Association and the Texas Library Association continue their tradition of sponsoring 
annual Spectrum Scholarships. Three ALA units—ALSC, ACRL and YALSA—supported a division-
named scholarship. Fourteen individuals were recognized in the 2014-2015 Spectrum 

https://www.imls.gov/grants/available/laura-bush-21st-century-librarian-program
https://www.imls.gov/grants/available/national-leadership-grants-libraries
https://www.imls.gov/grants/available/national-leadership-grants-libraries
http://www.ala.org/offices/spectrum-leadership-circle
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Leadership Circle for gifts over $500. Legacy Society members supporting the Spectrum 
Scholarship Program include: Irene Briggs, Trevor A. Dawes, William R. Gordon, Dr. Em Claire 
Knowles, Dr. Betty J. Turock, and J. Linda Williams. Additionally in FY15, Finance and Audit 
approved the transfer of an additional $530,000 in deferred revenue generated by the 
scholarship bashes to the Spectrum fund which is increasing the number of scholarships for the 
next three years from 50 to 60, and providing $25,000 each of these three years to provide 
temporary staff support for the Spectrum Scholarship program. Questions about the Spectrum 
Scholarship Program can be directed to Gwendolyn Prellwitz. 

• A new $575,000 award from Disney was announced in July, 2015 to support a one-year ALSC 
pilot program called Creativity @ your library. The purpose of this project is to develop a 
collaborative partnership with selected ALSC members in providing programming to children 
ages 6-14 years. During this one-year pilot program, Disney will be exploring the possiblity of 
creating a partnership to support librarians in offering creativity programming in their 
communities. This partnership will be implemented based on the Components of Creativity 
developed for Disney by the Center for Childhood Creativity at the Bay Area Discover Museum 
in Sausalito, California.  

• A new 3-year, $200,000 agreement has been finalized between the ALA and the Carnegie 
Corporation of New York to support and fund the I Love My Librarian Awards. The award is for 
$5,000 each and administered through the ALA Public Awareness Office via the Libraries 
Transform Campaign. It recognizes the accomplishments of 10 exceptional public, school, 
college, community college, or university librarian each year.  

• The Carnegie Corporation of New York signed a new 3 year extension to support the Andrew 
Carnegie Medals for Excellence in Fiction and Non-Fiction. The $150,000 grant will support the 
continuation of the award, which has been slightly reworked so the award winners are 
announced during the ALA Midwinter Meeting and presented their medals during the ALA 
Annual Conference later in the year.   

• The Institute for Museum and Library Services (IMLS) has awarded ALA International Relations 
Office $50,000 to support scholarships for attendees for the 2016 IFLA Conference in 
Columbus, OH. Attendees will have registrations fees paid for through the scholarships, and a 
select few may have other costs covered as well.  

• The American Association for School Librarians (AASL) received a grant of $218,297 from the 
Dollar General Literacy Foundation for the continuation of the Beyond Words: the Dollar 
General school library relief fund in August.  

• The Dollar General Literacy Foundation has awarded a Youth Literacy grant in the amount of 
$246,806 to the Association for Library Service to Children (ALSC) and the Young Adult Library 
Services Association (YALSA) in August. The Everyone Reads @ your Library grant allows ALSC 
and YALSA to support important literacy programs across the country.  

• A potential project between the ALA Public Programs Office and the Space Science Institute’s 
(SSI) Center for Interactive Learning was funded (final contracts in negotiation). The program 
proposal called NASA @ My Library: A National Earth and Space Science Initiative That Connects 
NASA, Public Libraries and Their Communities. As a partner, ALA Public Programs Office will 

http://www.ala.org/offices/spectrum-leadership-circle
http://www.ilovelibraries.org/lovemylibrarian/home
http://2016.ifla.org/
http://dia.ala.org/
http://summerreading.ning.com/page/summer-reading-grants
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assist in all aspects of the exhibition tour of “Destination Space: From Planet Earth to the 
Universe Beyond,” which will travel to public and state libraries across the country. 

• A $100,000 project for the ALA Public Programs Office through Space Telescope Science 
Institute (STScI) was funded and will focus on a STEM-based traveling exhibit developed by 
STScI’s Astrophysics Team. Through this partnership, ALA Public Programs Office would 
coordinate a traveling exhibition tour to 12 libraries per year, over a five year term. A key focus 
will be on establishing strategic partnerships with libraries that reach underserved and 
underrepresented audiences. 

Organizational Excellence 

• ALA Development Office is continuing to work closely working with ITTS to provide more 
functionality to giveALA. The new giveALA will streamline the giving process and will eliminate 
unnecessary clicks which may drive away donations.  

ALA Fundraising Priorities 

15x15 Planned Giving Campaign 
The ALA Development Office continues to work with nearly sixty individuals who have indicated 
their interest in making a planned gift to the Association in their estate plans, and continues to 
provide reports, resources and staff expertise to ALA units to assist with their marketing and 
member outreach efforts.  
 
ALA is pleased to welcome William G. Asp as a new member of the ALA Legacy Society. 
http://www.ala.org/plannedgiving/legacy-society-honor-roll-donors-0 
 
Barbara Ford and Robert Banks have volunteered to serve as co-chairs until the conclusion of the 
campaign on 12/31/2015. 
 
The marketing and intensity of 15x15 planned giving campaign, by its nature, has highlighted the 
Association’s importance as a recipient of philanthropy. This awareness will continue to pay 
dividends in planned gifts long after the campaign ends since some planned giving donors prefer to 
self-identify and remain anonymous until their estate is received by ALA. 
 
As of September 2015, 39% or more than $5.8 million of the goal has been reached. Since the 
launch of the campaign, 93 individuals have been asked to join the ALA Legacy Society, of which 23 
have joined, 56 are still considering, and 14 have declined. More than 82% of ALA Legacy Society 
members have designated a unit or a program as the recipient of their gift. 
 
 
 

http://www.ala.org/aboutala/donate
http://www.ala.org/plannedgiving/legacy-society-honor-roll-donors-0
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15x15 ALA Planned Giving Campaign 

Total Goal: $15,000,000 
Achieved: $5,816,187 
% of Goal: 39% 
Average gift:   $207,721 

 
 
Actions: 
For FY2015, the following activities have been approved by the Co-Chairs of the 15x15 Campaign, 
Barbara Ford and Robert Banks: 
Completed 
• Holiday card mailing (co-chairs) ALA Legacy Society coffee break (bring a friend), ALA Midwinter 

Meeting, Sunday, February 1, 2015.  
• Midwinter Meeting, scheduled meetings (attended Barbara Ford, Robert Banks, Kim Olsen-

Clark) 
• ACRL 2015, booth and scheduled meetings (attended Barbara Ford, Kim Olsen-Clark) 
• Postcard mailing to targeted ALA members (May 2015) 
• Full page ad in American Libraries (Conference Issue) 
• Annual Conference, scheduled meetings (attended Barbara Ford, Robert Banks, Kim Olsen-

Clark) 
• Annual Conference: ALA Legacy Society luncheon  
• Brochure mailing to more than 3,000 targeted ALA members (August 2015) 
 
Upcoming: 
• Discussion by leadership on the creation of a bequest circle whose members would receive 

recognition for estate gifts at $1,000 or lower. Members of the bequest circle would not receive 
any of the thank you benefits offered to ALA Legacy Society members. 

• Full page ad in American Libraries (Fall Issue) 
• Holiday card mailing by the co-chairs in November 
• ALA Legacy Society coffee break (bring a friend), ALA Midwinter Meeting, date TBD.  

 

Libraries Transform Campaign and Library Champions 
During the ALA Annual Conference in San Francisco this past June, ALA Leadership, including ALA 
President Sari Feldman and Past President Courtney Young, met with Library Champions leadership 
to discuss the new advocacy campaign, Libraries Transform. Libraries Transform was officially 
announced at the Inaugural Brunch, and will be officially launched in Washington D.C. on October 
27th and 28th. Libraries Transform, which is funded by ALA’s new Library Champion OverDrive, Inc., 
is the forward facing advocacy campaign, replacing the “@ your library” brand and the “Campaign 
for America’s Libraries.” Additionally, as part of the transition to the new campaign, the ALA Public 

http://www.librariestransform.org/
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Information Office will hence be known as the Public Awareness Office (PAO) to better reflect the 
focus on advocacy. 
  
September was Library Card Sign-Up Month, and Snoopy, AKA: Joe Cool, was the official 
spokesperson, this year. Library Card Sign-Up Month is a major activity supported by Library 
Champions and the Libraries Transform Campaign. 
 
The Development Office and PAO continue to explore opportunities for Library Champions to 
engage with the Libraries Transform Campaign. With the transition to the new campaign name, 
there is opportunity to revamp participation/engagement levels, and find new opportunities for 
sponsors to engage in ALA programs and campaigns. After the Board meeting October, Jeffrey Roth 
from the ALA Development Office, Ron Jankowski from the ALA Membership Development Office, 
and Paul Graller from the Conference Services office will be meeting with the Exhibits Round Table 
(ERT) Board in late October 2015 to brainstorm new engagement opportunities for current Library 
Champions, and ways to court new Library Champions.  
 
Perlita Payne and Leslie Drake volunteered at Annual Conference this year as part of the Student-
to-Staff Program, and were incredibly helpful to the Development staff during Conference set-up, 
especially during the VIP Reception on Thursday before Annual Conference.  
 

Combined Federal Campaign (CFC) and State Campaigns 
The American Library Association has been accepted by the U.S. Office of Personnel Management 
for inclusion in the Fall 2015 Combined Federal Campaign (CFC) as a member of the Educate 
America! federation. 
 
All CFC funds received are unrestricted, and currently have been allocated to United for Libraries. 
All State Campaign funds are currently allocated unrestricted. 
 
• Pledge data for Campaign 2014 is open and has generated $188.90 (through August). Total 

pledges for 2014 include $15,043.82 from CFC and $255.40 from state pledges. A total 
projected revenue has not yet been established, but will be based on an average attrition of 
total pledges over the past 2-3 years.  

• Campaign 2013 is closed and generated $13,935.61 (projected revenue was $15,000). 
• Campaign 2012 is closed and generated $15,800.10 (projected revenue was $15,000). 
 
The following graphs outline current monthly distribution patterns for the 2012, 2013 and 2014 
CFC campaigns that ALA has participated in:
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Campaign 2014 

http://www.ala.org/groups/affiliates/chapters/student/resources/studenttostaffprogram
http://www.ala.org/groups/affiliates/chapters/student/resources/studenttostaffprogram
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